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By 


Chris Sinsabaugh 


SK BILL HOLLER how’s busi- 
ness and he’ll tell you that in 
the month of November, which 
demised a week ago, his merry 
men (slang for dealers and their 
salesmen) sold well over 200,000 
cars and trucks, new and used 
and the pay vein in the gold mine 
in which they are working shows 
no signs of petering out—not for 
some months at any rate. 


PURPOSELY I PICKED those 
startling figures so that I might 
make you realize what Chevrolet 
did in the month of November. 
First of all, there was the pro- 
duction count of 108,876 cars and 
trucks for an all-time November 
record and only exceeded this 
year by April, June and July. 
Production, however, doesn’t mean 
sales, so I’m peeking at the reports 
on what was done in the field last 
month, finding that in the way 
of new cars and trucks, the deal- 
ers accounted for 91,959. They 
did that with their right hands, 
while their left hands were mov- 
ing the units taken in trade. 
While this isn’t official, I under- 
stand that close to 135,000 used 
cars and trucks were sold in 
November by Chevrolet’s dealer- 
ship and the report is that the 
used car situation is healthy, 
much below the 1929 figures. 


THAT BRIGHT RED feather 
in Bill Holler’s hat is stuck there 
in recognition of results attained 
in what might be called the an- 
nouncement period. I find that 
in the first 10 days following the 
announcement that Chevrolet deal- 
ers sold 32,584 cars and trucks, 
which is larger than the com- 
bined total sales for the first 10- 
day period following announce- 
ment for the past five years. 
Those five-year figures ran thusly: 
Jan. 5, 1935, 7,610; Jan. 6, 1934 
3,037; Dec. 17, 1932, 2,735; Dec. 
5, 1931, 7,203; Nov. 1, 1930, 7,434. 
This record of 32,584 sales for 
the first 10-day period ending 
Nov. 10, is greater, they tell me, 
than the first 20 days of any 
November for the past eight 
years. 


* * * 


IF THE INDUSTRY will read 
in the current issue of the Satur- 
day Evening Post the editorial, 
“Oprressive Automobile Taxes,” 
its eyes will note several signifi- 
cant statements that cannot help 
but arouse it from its lethargy as 


(Continued on Page 22, Col. 4) 








New Sales Plan ; 


Changing Market 
of Service Group 


Detroit, D Dec. 6.—The | 


changed merchandising pic- | 
automobile | 


ture, as the 
dealer ceases to be solely a| 


seller of cars and becomes 
instead an automotive merchant 
dealing in service, parts, acces- 
sories and motor cars, is reflected 
by a recent survey conducted by 
Automotive Daily News among 
its dealer readers. 

Five years ago some of the 
factories, conscious of the dealer’s 
increased struggle to exist, be- 
gan to put greater emphasis on 
the service end of the business. 
Dealers themselves sought changes 
which would give them a greater 
profit revenue and from sources 
other than new car sales. 

Then came the Neighborhood 
Sales and Service or Quick Serv- 
ice plan of dealer operation and 
the real transition of the dealers 
began. All over America new 
types of dealer marts sprang up 
to cater to all the motoring needs 
of the car owner. And now deal- 
ers everywhere have adopted this 
idea of catering to all of the own- 
er’s needs. Some have changed 
their physical set-ups. But even 
where this has not been feasible, 
the all-service idea prevails. 

First to report the activity, prog- 
ress and results of the new type 
of selling, Automotive Daily News 
has been consistently checking 
the strides made by those who 
adopted it. However, until re- 
cently, no clear picture of how 


(Continued on Page 10, Col. 1) 


Chevrolet Nov. 
Production and 


Sales Hit Highs 


Detroit, Dec. 6. Seduction and 
United States retail sales of Chev- 
rolets for November have both 
set new high records, according to 
officials. 

November’s production of 108,- 
876 exceeded the previous record 
for any November in the history 
of the company by more than 
60,000 units, it was said. 

Retail sales by dealers in the 
U. S. during November totaled 
91,959. This figure not only sets 
a new record for all Novembers 
in the history of Chevrolet, but 
also exceeds the best total sales 
for any month in Chevrolet his- 
tory following the introduction of 
new models. 

W. E. Holler, vice-president and 
general sales manager, declared 
that the buying wave has affected 
not only new cars but used cars, 
of which Chevrolet dealers sold 


(Continued on Page 2, Col. 2) 
















WHERE ASI HOLDS FORTH: The Auditorium at Atlantic City, 
where the Automotive Service Industries Show will be held next week. 





New York, Dec. 6.—Industry’s 
responsibility from a social and 
economic standpoint was outlined 
clearly this week by Alfred P. 
Sloan jr., General Motors presi- 
dent, before the National Assn. 
of Manufacturers. Sloan coupled 
his views on industry’s respon- 
sibility with a plea, tantamount 
to a demand, that industry be 
given a free hand by government 
in discharging its obligations. 

He urged upon manufacturers 
present the need for reducing the 
cost of goods to the consumer 
and increasing consuming power 
through a better spread of profits 
from industry in the form of 
higher wages and salaries. At 
the same time, he pointed out, the 
government spending, designed to 
aid recovery, was in effect mort- 
gaging the future of the nation. 

Sloan warned manufacturers 
that if they failed to accept their 
responsibility 
little grounds for complaint re- 


The Top Sins 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN today. 
1935 1934 
Pos. Make Pos. 
1—716,954 Ford 493,940— 
2—537,765 Chev. 474,020— 
3—320,909 Plym. 277,678— 
4—146,134 Dodge 80,751— 
5—122,039 Olds 64,845— 
6—117,927 Pont. 66,650— 
7— 62,974 Buick 54,597— 
8— 61,392 Hud.* 53,934— 
9— 35,872 Chrys. 24,336—10 
10— 33631 Stude. 36,979— 9 
*includes Terraplane. 

Total All Makes 

2,292,376 1,709.291 





— 





See total registrations to 
date—pages 22 and 23, this 
issue. 





they would have | 


| mobile Manufacturers’ Assn., 


Sloan Takes Broad View 
of Industry’s Obligations 


garding future penalties in the 
form of government interference 
in business. He urged that every 
effort be made to acquaint the 
public with industry’s position 
and what it contributes and can 
contribute to the general welfare 
as well as to the retarding effects 
of government interference on its 
ability to contribute its full share. 

His address is, in part, as fol- 
lows: 

“For several years past, Ameri- 
can industry has been confronted 
with many unusual situations — 
some arising from within; others 
from without. The economic sig- 
nificance of these problems as 
affecting industry’s security and 

(Continued on Page 23, Col. 1) 


“wp... ._1342 Exhibitors 


Ready for Crowds 
At Atlantie City 


Attendance Is Expected 
To Exceed 14,000 
‘Visiting Firemen’ 


Atlantic City, N. J., Dee. 
6.—With 342 exhibitors en- 
sconced in 861 booths show- 
ing wares valued at over 
$1,000,000 the Automotive 


Service Industries Show, a joint 
effort of the Motor and Equip- 
ment Manufacturers Assn., the 
National Standard Parts Assn. 
and the Motor and Equipment 
Wholesalers Assn., is set for the 
grand opening Monday. Conser- 
vative estimates place the antici- 
pated attendance at the show 
during the coming week at 14,000. 

Promise of good weather and 
splendid co-operation from _ all 
organizations makes this year’s 
show loom as one of the best in 
the history of the joint exhibit 
which was inaugurated some 
years ago. Sessions of the NSPA 
have been in progress since Tues- 
day of this week and the greater 
part of the business program is 
expected to be completed before 
the opening of the show. 

The show proper will be open 
from Monday until Friday for as- 
sociation members and foreign 
visitors. Thursday it will be open 
to invited jobber guests while on 
Friday invited manufacturers and 
the entire maintenance trade will 
be included. 

The keynote of the show was 
sounded this morning in a radio 
talk by Charles P. Garvin, Na- 
tional Stationers Assn., Washing- 
ton, D. C., which was received at 
the NSPA meeting. Garvin's slo- 
gan was: “Work it out yourself— 
don’t be afraid of government.” 

(Continued on Page : 2, Col. 1) 











New Deal yr ae H. ope 
For Industry Meet Objectives 


Washington, Dec. 6.— Official 
Washington, it became apparent 
here today, holds no real hope for 
the achievement of the Admini- 
Stration’s objectives in the _ so- 
called industry conference which 
is scheduled to open Monday un- 
der the guiding hand of Major 
George L. Berry, co-ordinator for 
industrial co-operation. 

With the automobile industry 
joined by other large and influ- 
ential industries in vigorous op- 
position to further efforts at 
bureaucratic regimentation, the 
conference, it is pointed out, will 
in no sense be representative of 
American business and industry. 
This fact is recognized by officials 
here. 

The outspoken opposition to 
the fundamental objective of the 
conference, voiced by the Auto- 
the 
Automotive Parts and Equipment 
Manufacturers, Inc., and others, 


indicate the expressed sentiments 
of scores of American industries. 
These views have been given 
officially to Major Berry by rep- 
resentative industrial groups. 
Further emphasis was given to 
the position of the automotive 
industry by Alfred P. Sloan jr., 
president of General Motors, in 
a stirring radio address delivered 
this week at the dinner of the 
Congress of American Industry, 
held in conjunction with the Na- 
tional Assn. of Manufacturers. 
Sloan made specific reference to 
the Berry conference, which he 
termed “most unfortunate.” 


With most of official Washing- 
ton fully cognizant of the futility 
of the scheduled meeting, Major 
Berry and his associates busied 
themselves this week with mak- 
ing final arrangements for it. 
And, also, Major Berry issued a 


(Continued on Page 8, Col. 1) 
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Predicts 14,000 Attendance at $1,000,000 Show 


Business M eetings Lead 
Opening of Exhibition 


(Continued from Page 1) 


During his talk he declared that | 
there was not much use in at- 
tempting to solve intricate busi- 
ness problems with tears in your 
eyes, nor was there much to be 
gained from attempting to teach 
men good business tactics who 
have shown no interest in playing 
the game fairly. 

In any case, Garvin added, the 
competitor of today may be better 
than the competitor who will re- 
place present competition. He 
urged greater faith in the ability 
of businessmen to bring back 
profitable and economic con- 
ditions and to remove the bad 
practices from their trades. 

In the afternoon session R, B. 
McClure, Parts Service Corp., 
Montgomery, Ala., told NSPA 
members of the possibilities for 
the wholesaler among the neigh- 
borhood service’ stations. He 
stressed the value of customer 
contact and frequent patronage 
because of the gasoline sales. He 
said he had found the average 
station well financed and pre- 
dicted that in the future the ma- 
jority of automotive outlets will 
be supplanted by the combination 
service station garage dealership. 
Attendants will be well qualified 
service salesmen as well as gaso- 
line vendors, he added. 

McClure declared that during 
the past year these new outlets 
had been his best equipment cus- 
tomers because they realize the 
need for latest equipment in order 
to render quick, reliable service 
which will bring customers back. 

The morning session of the 
NSPA was opened by President 
D. W. Rodger, who introduced, 
among others, Lynn Woolman, 
who explained the increased busi- 
ness obtained and obtainable 
through the use of federal hous- 
ing administration credit. 

Tomorrow morning the relation 
of car manufacturers to the serv- 
ice industries will be discussed by 
V. C. Anderson, Motor and Axle 
Parts Service, Chicago, under the 
title of “Car Manufacturer Com- 
petition.” 

Members of the Motor and 
Equipment Manufacturers’ Assn. 
and Motor and Equipment Whole- 
salers’ Assn. also have been busy 
during the past week. 

A. H. Eicholz, general man- 
ager of MEMA, announces that 
the following members have been 
elected to the board of directors 
by majority vote of the member- 
ship body: 

For the three-year (1936-37-38) 
term: 

H. L. Sharlock, Bendix Aviation 
Corp., South Bend, Ind.; J. M. 
Spangler, National Carbon Co., 
New York, N. Y.: F. G. Wacker, 
Automotive Maintenance Machin- 
ery Co., North Chicago, IIl.; W. P. 
Ferris, Blackhawk Mfg. Co., Mil- 
waukee, Wis. 

For the one-year (1936) term: 

R. L. Smith, Pyrene Mfg. Co., 
Newark, N. J. He is also chair- 
man of the MEMA credit depart- 
ment, board of governors. 

Following is the personnel of 
the MEMA board of directors for 
1936: B. G. Close, King Quality 
Products Co., St. Louis, Mo.; C. F. 


Name Boutelle 
As Supervisor 


For Reo Sales 


Lansing, Mich., Dec. 6.—Charles 
Boutelle, connected with Reo for 
five years in various sales capa- 
cities, has been named supervisor 
of sales, 

Reo plans for 1936 call for a 
stronger sales organization in an- 
ticipation of increased business. 
Both passenger car and truck 
lines are reported working at top 
speed. 
























































our 
extraordinary 


Conn, Trico Products Corp., Buf- 
falo, N. Y.; C. H. Cuno, Cuno En- 
gineering Corp., Meriden, Conn.; 
W. P. Ferris, Blackhawk Mfg. Co., 
Milwaukee, Wis.; G. H. Groth, 
Simmons Mfg. Co., Cleveland, O.; 
Malcolm McCormick, Walker Mfg. 
Co., Racine, Wis.; H. L. Sharlock, 
Bendix Aviation Corp., South 
Bend, Ind.; G. W. Sherin, E. T. 
du Pont de Nemours & Co., Wil- 
mington, Del.; J. M. Spangler, Na- 
tional Carbon Co., New York, N. 
Y.; R. L. Smith Pyrene Mfg. Co., 
Newark, N.J.; J. A. Tumbler, J. A. 
Tumbler Laboratories, Baltimore, 
Md., and F. G. Wacker Automo- 
tive Maintenance Machinery Co., 
North Chicago, Ill. 


Chevrolet Nov. 
Production And 
Sales Hit Highs 


(Continued from Page 1) 
111,450 in November. This is the 
highest November record for used 
car sales ever reported by Chev- 
rolet. 

The largest previous November 
new car sales record was 64,973 
in 1926. The new record of 91,959 
is more than double the Novem- 
ber new car sales of 1929, the 
vear in which Chevrolet’s highest 
12-month sales record was estab- 
lished. 

The best previous introductory 
month sales record was in Janu- 
ary, 1928, when 59,646 sales were 
recorded. 

Despite the extraordinary de- 
mand for new models, Holler de- 
clared, the end of the month 
found Chevrolet dealers well sup- 
vlied with the 1936 cars. To main- 
tain the supply, so as to assure 
prompt deliveries through the re- 
mainder of the year, the Decem- 
ber production schedule has been 
set to produce 100,000 cars during 
the month. 

The extraordinary production 
increase in a period that hereto- 
fore has been one of the indus- 
try’s low-production months is 
credited by the company to the 
effect of this year’s introduction 
of new models in November, in- 
stead of in January, as has been 
the practice. 

Besides breaking all November 
records, last month’s total of 108,- 
876 units also exceeds by more 
than 17,000 units the highest Jan- 
uary record in Chevrolet history, 
thus setting a new high total for 
the first month’s production of 
newly introduced models. 

The 108.876 units built during 
November included the production 
of the company’s 10 assembly 
plants in the United States, its 
export plant at Bloomfield, N. Y., 
4,279 cars built at Oshawa, Ont., 
for the Canadian trade. 

As indicating the effect of the 
early introduction of new models, 
Chevrolet executives pointed out 
that November has been exceeded 
in production this year by only 
three other months, April, June 
and July. 


Graham Orders 
Exceed Entire 


1935 Production 


Detroit, Dec. 6.—Orders for the 
new 1936 Graham Supercharger 
already exceed the entire year’s 
production of the 1935 model, says 
Robert C. Graham, executive vice- 
president. 

“We have several thousand un- 
filled orders already on hand and 
dealers everywhere report 
enthusiasm, not 
only for the performance of these 
new cars but for their appearance 


as well,” Graham declared. 





ON TO WASHINGTON. For the second consecutive year, Plym- 
outh will sponsor a trip to the capital next June for the Detroit school 


safety patrol boys adjudged the most attentive on duty. 
This year the number has been increased 
to 66. Plymouth vice-president H. G. Moock is shown discussing the 
plans with School Superintendent Frank Cody. 


Road Builders Support | 
Traffic Safety Drives 


|the three classifications are taken 


the company took 44 boys. 


Washington, Dec. 6.—Aiming to 
give all possible support to the 
many traffic safety campaigns 


now being conducted throughout | | ganization,” 
the country, the American Road | tinues, 
Builders’ Assn. will devote one | tention upon eliminating as far 
session of its approaching | as possible the highway traffic 
of |hazards resulting from improper 
“Highway Safety—Elimination of | road construction or lack of nec- 
Hazards,” it was announced here | essary construction. 


full 


convention to the _ subject 


this week. 


The ARBA convention and road 
show will be held at Cleveland 
Jan. 20-24, and _ the 
safety session will be held Wed- 
nesday afternoon, Jan. 22, it is 
stated. 

For the purpose of attacking 
the safety problem at its bedrock 
foundations, the road builders 
consider that highway and street 
accidents fall into the following 
groups of “faults”: 

Fault of the road or street; 

Fault of the vehicle; 

Fault of the driver. 

“Actually, the last two, fault of 
the vehicle and fault of the 
driver,” says the ARBA sstate- 
ment, “come under one classifica- 
tion for the driver who operates 
a vehicle that has defects that 
are a menace to safety is doubly 
at fault. But, in studying the ba- 
sic factors involved in accidents, 


Memphis Show 
Successful In 
Sales and Crowds 


Memphis, Tenn., Dec. 6 (UTPS). 
—Attendance at the Tri-State 
Automobile Show was satisfactory 
and sales were reported by all ex- 
hibitors, according to R. R. Price, 
chairman. 

Thanksgiving throngs swelled 
the total number passing through 
the doors of Ellis Auditorium 
where more than 100 cars and 
trucks were on display. Eighteen 
makes of passenger cars, three 
makes of commercial cars and 
the usual lines of accessories were 
to be seen. 

For the first time an admission 
charge of 25 cents was charged. 


“In the past all of our shows 
have been held with the dealers 
giving a total of approximately 
10,000 to 12,000 free tickets which 
insured an attendance at the show 
to start. This year we gave no 
tickets and naturally there was a 
reaction here on the part of the 
public to paying to see an exhibi- 
tion which has always been, in a 
measure, free. 

“However the attendance is ex- 
pected to total around 7,000 which 
is about what we expected,” said 
Price. 














highway | Safety factors is a tremendous 


jan 


Last June 


into consideration. 

“The road builders as an or- 
the statement con- 
“are centering their at- 


It is recog- | 
nized that the task of building | 
American highway system 


that incorporates all _ possible 





|} and long-time undertaking.” 


C. W. Nash Sees 
Best Car Demand 
In Two Decades 


Milwaukee, Wis., Dec. 6.— 
Sharles W. Nash, chairman of tne 
board of the Nash Motors Co., 
speaking at a luncheon meeting 
of Nash dealers from Wisconsin 
and Upper Michigan here Dec. 2, 
predicted that the nation’s large 
cities are going to have the great- 
est holiday trade since 1929. For 
the automobile industry, he de- 
clared, there has been built up 
the largest buying demand seen 
in 20 years. Plans of the Nash 
organization to increase its pro- 
duction 75 per cent over the 1935 
figure were revealed at the meet- 
ing. Leslie D. Frint, Nash dis- 
tributor for Wisconsin, presided. 
Speakers included E. H. Mce- 
Carthy, president of Nash Motors; 
C. H. Bliss, vice-president and di- 
rector of sales; Courtney John- 
son, general sales manager, and 
Walter Kasten, president of the 
First Wisconsin National Bank, 
Milwaukee. 


Pennsylvania Airlines 


Cut Passenger Rates 
Pittsburgh, Pa., Dec. 6.—New 
low tariffs for winter air travel, 
some lower and many within a 
few cents of standard rail and 
pullman rates, were announced to- 
day by Pennsylvania Airlines as 
being in effect between Washing- 
ton, Pittsburgh, Akron, Cleveland 
and Detroit. 

Under the new rates, the fare 
between Pittsburgh and Wash- 
ington, formerly $16.00, is reduced 
to $10.75, $3.90 less than rail and 
pullman. The new Cleveland- 
Washington fare of $17.75 is like- 
wise less than the rail and pull- 
man rate of $20.13. Between De- 
troit and Washington the rail and 
pullman rate exceeds the new air 
fare of $25.65 by $2.28. 

The rate reductions also effect 
through rates in conjunction with 
other airlines to New York, Chi- 
eago, Florida and other points. 





Deivien Manual 
By ADN Editor 


Is Time Saver 


Philadelphia, Dec. 6.—Contain- 
ing approximately 500 _ illustra- 
tions, the first edition of the 900- 
page Standard Service Manual, 
written by Paul Dumas, service- 
maintenance editor of Automotive 
Daily News, is now ready for dis- 
tribution. 

The object of the manual was to 
bring the repair man a concise 
but adequate description of re- 
pair work for all models of cars, 
and at the same time eliminate 
useless descriptions in the interest 
of speed. 

An illustrated operations index 
is designed for quick reference 
and a special section index page 
is always visible along with a car 
index and the 60 fastest selling 
operations. 

More than 200 illustrations 
point out peculiarities of construc- 
tion on different cars, each popu- 
lar car having from seven to 10 
illustrations. 

Features of the manual include: 
special section on carburetors, 
with adjustments, calibrations, 
settings, levels and part numbers; 
data on Chevrolet and Clum type 
“electrolock” ignition switches; 
procedure for dismantling rimless 
type headlamps; fuel pump re- 
pairs; dimensions, settings and 
procedure for repairing Spicer 
“Integral Type” rear axles; ma- 
chine shop work, bench work, 
painting and small jobs; complete 
steering geometry table; “knee 


jaction” front end mounting des- 


cription; comprehensive list of 
parts numbers and prices and B. 
L. M. A. brake lining number set 
for all models. 


Wisconsin Assn. 
Re-elects Heads 
At Annual Meet 


Milwaukee, Wis., Dec. 6.— All 
officers of the Wisconsin Automo- 
tive Trades Assn. were re-elected 
at the annual meeting held Dec. 4 
in the Milwaukee Auditorium as 





follows: Ralph A. Hult, Madison, 
president; William C. Dicke, 
Manitowoc, first vice-president; 


Frank H. Applegate, Racine, sec- 
ond vice-president; James B. 
King, Milwaukee, secretary-treas- 
urer, and Louis Milan, executive 


secretary. 
The officers, with Leslie A. 
Bailey, Harold O. Hornburg and 


Read E. Widrig, president of the 
Milwaukee association, comprise 
the executive committee. Speakers 
included Earle Ingram, Eau 
Claire. 


Sherrod Skinner Named 


Manager of Ternstedt Co. 

Detroit, Dec. 6.—Appointment of 
Sherrod E. Skinner as general 
manager of the Ternstedt manu- 
facturing divi- 
sion of General 
Motors was an- 
nounced late to- 
day. 

Skinner, who 
for the last two 
years has served 
as assistant 
general mana- 
ger, came _ to 
Ternstedt as 
S. E. Skinner = engineer in 

The presidency of Ternstedt, 
the sales section of General 
Motors’ body hardware division, 
is being retained by Thomas P. 
Archer, vice-president in charge 
of operations of the Fisher Body 
division, it was stated. 





Discriminate 

Sacramento, Calif., Dec. 6.—The 
Department of Motor Vehicles has 
announced that hereafter a golden- 
rod colored certificate of ownership 
issued in California will indicate 
that the car was originally pur- 
chased outside of this state. 
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Ford Recommends ‘Serve-Self’ Merchandizing 


New Type Selling Brings 


Parts Bins Out in Front 


Detroit, Dec. 6.—Through serv- 
ice clinics, which visually present 
service merchandising, the Ford 


Motor Co. is introducing not only | 


a new type of serve-yourself parts 
stockroom which already has 
proven successful in those dealers’ 
establishments where it was first 
tried out, but is showing how to 
sell as well as not to sell service. 
This is being done by means of 
a five-act play which teaches the 
difference between the right way 
and wrong way to handle service 
problems. 

Nine branches located in Boston, 
Buffalo, Atlanta, Des Moines, 
Charlotte, Cleveland, Memphis, 
New Orleans and Cincinnati have 
already put on clinics for their 
dealer bodies and the other Ford 
branches will follow in the next 
few weeks. These clinics have 
been enthusiastically received and 
in many cases a second day’s 
showing has been made necessary 
by the dealers who wanted more 
of their service force to see the 
presentation. 


Call Dealers 
The new plan is being intro- 
duced to the dealer body by the 
branch organizations through a 
service clinic. All dealers in the 


territory with their service heads 
are called together at one central 
place and the new service mer- 
chandising plan is told in a five- 


dling Service Customers” intro- 
duces the newest innovation in 
service merchandising which Ford 
is sponsoring with its dealer body, 
the “serve yourself” type of serv- 
ice stock room. 

This new parts selling idea is a 
follow-up to the neighborhood 
sales and service method of mer- 
chandising parts and service work 
which was instituted by Ford in 
February, 1934. Now is not only 
an integral part of the Ford 
dealer operation nationally, but 
has been adopted by thousands 
of dealers handling other makes 
of cars. 


Two Fundamentals 

Back of this new approach are 
two fundamentals in motor car 
dealer representation and mer- 
chandising that have been realized 
by sales executives in the industry 
for years. The first major service 
problem of the industry has been 
the difficulty of the dealer body 
to properly train service forces to 
sell a customer through courteous 
and efficient approach and selling 
in the service department. The 
second is the disinclination of 
some dealers to allow themselves 
to become really service minded 
to the extent that they in person 
would supervise the operation of 
their service department. 





SHINY EQUIPMENT plays a big part in boosting service sales, 
Ford believes. The company recommends this type of set-up to 
enable dealers to cash in on service customers. 


act play. The parts, 14 in num- 
ber, are taken by branch travel- 
ers. Each act in the play em- 
phasizes an important step in the 
proper merchandising of service 
and service parts. 

The first act is entitled, “The 
Wrong Way to Merchandise” 
and presents an exaggerated pic- 
ture of a sloppy, ill kept service 
station with indifferent personnel. 
The next act, “The Right Way to 
Merchandise,” shows the proper 
arrangement of an efficient and 
attractive service department with 
courteous, neat-appearing attend- 
ants who properly meet and sell 
the customers who come in for 
parts or service. 

In the third act, “New and Used 
Car Sales,” the proper operation 
of a neighborhood sales and serv- 
ice station is portrayed. Dealers 
are shown how to divert the in- 
terest of casual customer for one- 
stop service to the new and used 
cars on display. 


Shows Customer’s Reaction 

“Diagnosing Car Ailments,” the 
fourth act, vividly portrays the 
customer’s reaction when the lab- 
oratory test sets are not properly 
merchandised. In the same act 
the reaction of the customer is 
shown when a well-trained me- 
chanic tests out a car on the lab- 
oratory test set and properly 
diagnoses the trouble, makes the 
repair without loss of time and 
explains to the owner what was 
wrong and how the test machine 
located the trouble. 

The fifth and closing act, “Han- 





By introducing the neighbor- 
hood sales and service method of 
merchandising into the dealer 
body, Ford was able to accomplish 
two things in awakening dealers 
to the advantages of capable serv- 
ice representation. By the very 
nature of the operation and the 
physical layout of the neighbor- 
hood plant it puts service “on the 
sidewalk” for the driving public 
to see. Because the majority of 
the neighborhood plants are at- 
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MODERN AND CLEAN, this quick service station is approved and recommended by Ford. This is 
part of a demonstration of merchandising being shown to dealers through the Ford service clinics. 


tractive and feature daily motor- 
ing needs easily accessible, passing 
motorists are attracted. By fea- 
turing the sale of such items as 
gasoline, lubrication and wash 
jobs, good dealers in this type of 
operation have succeeded in build- 
ing up customer followings and 
have accelerated a transition in 
the method of car representation 
among all dealers. 


Logical Follow-Up 


The second step is the logical 
follow-up to the original service 
merchandising plan. With stand- 
ard saleable merchandise properly 
priced, satisfactory sales volume 
depends on properly displaying it 
to the trade. The service stock 
must be brought out of the back 
room and put “on the sidewalk” 
just as the service department 
had been revamped. ‘Vhe “serve 
yourself” stock room is the Fora 
answer to greater parts and ac- 
cessory sales. 

Instead of the conventional parts 
stock room in the darkest, most 
out-of-the-way place, with the 
stock hidden behind counters and 
show cases and bins, away from 
the customer, the new program 
calls for the stock room having 
the appearance of a wing of 
either the sales or service room. 


Exposed to View 


The partitioning of counters or 
show cases which usually extends 
from wall to wall is removed, the 
bins are set around the three 
walls of the room with the con- 
tents exposed to view and ar- 
ranged so that the customer may 
easily pick out any part and 
examine it at his leisure. Quick- 
moving merchandise and acces- 
sories are put on serve-self tables 
arranged in a center aisle or 
staggered center-room display so 
that the customer can roam 
around at will to see and examine 
for himself. 

Seasonable merchandise is at- 
tractively displayed in a _ spot 
where the parts customer must 


see it, his attention caught by at- 
tractive posters or displays. Where 
possible the show windows are 
given the same opportunity to sell 
service merchandise as the show 
windows of an attractive retail 
shop on the avenue. 


Method Not New 
The serve-self method of mer- 
chandising is not new in retail 
selling in household commodity 


new plan of merchandising serv- 
ice parts and accessories already 
have shown increases in their 
sales volume in this merchandise 
from 15 to 22 per cent and feel 
certain that as the public becomes 
acquainted with the convenience 
of the new service rooms business 
will run considerably higher. 
This type of merchandising is 
not only more convenient for the 





THE BAD IMPRESSION set up by this shabby parts bin is a big 
sales resistance. This scene is shown to dealers in a series of one-act 
plays being staged throughout the country. 


lines; department stores as well 
as five-and-10-cent stores have 
proved that even with mediocre 
sales help merchandise can be 
sold in volume through proper 
and convenient display. 

Automotive Daily News has al- 
ready told the story of how many 
dealers in the quick service type 
of operation are paying their 
light bills with serve-self tables 
displaying “pick up” items of ac- 
cessories and parts in either the 
service or salesrooms. 


Dealers who have adopted the 





SPICK AND SPAN parts departments boost sales for dealers. 
planned section that encourages the customer to browse around and serve himself. 


Here is a good example of a well- 


customer but forces the attention 
of the dealer on the details of his 
parts and service business, the 
one end of the retail automotive 
business that inadvertently is 
neglected. 
Losses Slight 
Losses by pilferage in the serve- 
self service room, it has been 
found, are less than the normal 
losses from misplaced parts in the 
old style stock rooms. In many 
instances a customer who comes 
in for a headlight bulb, goes out 
with many other parts he needed, 
attracted because he not only saw 
them but was able to pick them 
up and examine them. 


Hudson Sales 
Reach New High 
Peak for 1935 


Detroit, Dec. 6.—Factory ship- 
ments of Hudson and Terraplane 
cars in November were the larg- 
est for any month of 1935, total- 
ing 13,020 cars, including Cana- 
dian and export shipments. This 
compares with 6,235 cars in Oc- 
tober and a previous 1935 monthly 
high of 11,397 cars in April. The 
company announces that daily 
output is running at the rate of 
over 700 cars a day. 

Retail sales in the first three 
weeks of November were the 
largest for any corresponding 
period since 1929 and were 170 
per cent ahead of the first three 
weeks of November, 1934, the fac- 
tory reports. 
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By ROBERT 


New York, Dec. 6.—Many deal- 
ers in the metropolitan area re- 
port that car sales this month are 
“fair” or “good” or “much better 
than other Decembers,” but see- 
ing that they don’t maintain in- 
dices, adjusted or unadulterated, 
they can’t report improvement in 
points or percentages, and very 
few care to divulge actual sales 
figures. 

Nevertheless, new car sales are 
worrying dealers in this city as 
well as elsewhere, just because 
current sales are better than in 
past years at this time and all be- 
cause most of them involve more 
used cars which cannot be sold. 
An old problem, the used car is 
currently developing into an acute 
situation for too many dealers. 

In an attempt to solve it, and 
come out financially solvent, the 
dealers in a city of about 100,000, 
some hours by car from Man- 
hattan, expect to have in opera- 
tion soon a plan to control the 
used car situation through the 
four local banks in that city and 
adjacent towns. Here is the plan 
as it comes to us from one of the 
automobile dealers in said city: 


Each bank will appoint one of 
1 its officers to sit on a board 
to control dealers’ used car ac- 
tivities. The representatives will 
familiarize themselves with used 
car values through NADA, etc., 
and will study the local used car 
problem. 


Each dealer who owes ANY of 
2 the banks money—that means 
all dealers—will be instructed BY 
THE BANKS to submit to them 
a report on each used car taken 
in trade giving information simi- 
lar to the used car report which 
was requested by the Automobile 
Retail Code when it was in op- 
eration. 


6 Dealers who refuse to submit 
3 used car reports or who sub- 
mit false reports will be dealt with 
accordingly by the banks. A false 
report will be treated the same 
as a false financial statement. 
Each report has to be made over 
the dealer’s signature. 


Banks have agreed to check 
4 each report and in some in- 
stances to contact the person 
turning in the used car to verify 
the reports themselves. 


White to Honor 


Star Salesmen 
December 16-18 


Cleveland, O., Dec. 6.—One hun- 
dred and seventy-five salesmen 
and managers will be entertained 
at a three-day meeting at the 
White factory here Dec. 16-18 by 
Robert F. Black, president. 

The salesmen are members of 
the White Club, chosen each year 
by a point system. Points are 
awarded for every sale of a White 
or Indiana truck or bus and the 
75 highest ranking salesmen at 
the end of each year automatically 
become members of the club. 

R. E. Pittsfield, New York City, 
led the White salesmen in 1935 
with a total of 410,152 points. Ten 
other New York City salesmen 
were awarded membership in the 
club. This year’s 75 winners were 
announced by President Black on 
Dec. 4. 

The salesmen and managers will 
arrive here Dec. 16. Entertain- 
ment headquarters will be at 
the Hotel Cleveland. President 
Black will welcome the sales- 
men at a breakfast at the hotel 
Monday morning. The men will 
be taken to the Mayfair Casino 
Monday night and a banquet will 
be held Tuesday night at the 
Country Club. Daylight hours 
will be spent in meetings and 
trips through the plant. 


AUTOMOTIVE DAILY NEWS, SATURDAY, DECEMBER 7, 1935 


Mountsier Describes New Used Car Control Plan 
Shows How Banks Check 


Illicit Dealer Practices 


MOUNTSIER 

Dealers who make over-allow- 
5 anees will be called in by the 
bank and advised to discontinue 
the practice, otherwise loans will 
be called. An habitual violator wilt 
find the banks unwilling to con- 
tinue financial accommodations. 

Each dealer will be called into 
6 conference with the bankers 
and instructed on the new set-up. 
Each dealer will also be asked to 
sign agreements whereby he binds 
nimself to discontinue giving away 
profits in the form of heaters, 
accessories, labor, etc. 


Dodge Truck Meetings 

Joseph D. Burke, Dodge’s di- 
rector of truck sales, came to 
town the other day from Detroit 
on the way to Philadelphia, Wash- 
ington and points south and west 
and stopped long enough to tell 
about 500 Dodge dealers and field 
representatives about the exten- 
sive merchandising campaign 
planned for Dodge trucks in 1936. 
He was accompanied by B. B. 
Settle, assistant director of sales, 
and Herman Ude, who is in 
charge of special truck equip- 
ment. 


This meeting is described as 
the first of its kind ever devoted 
exclusively to Dodge trucks. The 
chairman was F. J. Timmens, 
Dodge’s New York regional man- 
ager, who is holding similar meet- 
ings in Syracuse, N. Y., today and 
Scranton, Pa., next Tuesday. 


Future Trends 

Already they are talking in the 
inner sanctuaries of auto row 
about the great changes to be 
wrought in the insides and out- 
sides of 1937 cars. “They” say 
that engines are to be moved 
back a la European cars, in fact, 
some of the whispers have it that 
several are going as far back 
as the rear end, but 1’ll believe 
that when it is seen in something 
besides a Scarab, a bus or oil- 
tank truck. 

The convention of the National 
Assn. of Manufacturers heard Al- 
fred P. Sloan speak on industry 
and government last Wednesday 
night at its annual dinner. 


General Motors’ president finds 
that “things are better,” that the 
widespread fears of economic col- 
lapse have been succeeded by 
“the healing influences of world 
economic recovery,” that the hap- 
piness and welfare of the people 
depend upon the soundness of in- 
dustry’s thinking and the aggres- 
siveness of its action, that indus- 
try has no more important duty 
than to stop the present govern- 
ment spenaing from mortgaging 
the future of recovery. 


Other New York News 


Socony-Vacuum touring head- 
quarters in Rockefeller Center re- 
ports three times as many re- 
quests for maps and tour informa- 
tion these recent weeks over the 
same period last year. 

The Interstate Commission on 
Crime, whose three-day sessions 
here were attended by the attor- 
neys-general of fourteen states, 
representatives of more than a 
score of others, and the deans and 
professors of the law schools of 
26 universities, will advise the 
legislature of 40 states holding 
sessions this year to provide for 
the finger printing of persons who 
obtain motor vehicle certificates 
or drivers’ licenses. It is believed 
that the fingerprinting of every 
person who operates a motor car 
will eventually result in the filing 
in state bureaus of almost every 
fingerprint that will be needed in 
the solution of a crime. 

Fred H. Miller, 
representative 
district, died Wednesday. 
known in the truck field, he had 
been active with various com- 
panies in this city for the past 15 
years. 





Dodge truck | 
in the New York | 
Well | 











ENTHUSIASM WAS HIGH as 600 Dodge dealers attended a truck 
meeting in Detroit this week. The gathering, which will be duplicated 
in 28 other key cities, was attended by several of the company’s sales 


executives, including (left to right) 


: “Jack” Hutchins, regional mana- 


ger; Col. A. C. Downey, Fargo president; J. D. Burke, sales director; 


A. vanDerZee, sales manager. 


600 Dodge Dealers Hear 
Heads Tell Truck Plans 


Detroit, Dec. 6.—Dodge director 
of truck sales, J. D. Burke, shared 
enthusiasm for the new year with 
more than 600 dealers and field 
representatives from this section 
Monday. Convened to hear ad- 
vance information on the com- 
pany’s truck merchandising cam- 
paign for 1936, the visitors heard 
Burke declare that the new year 
will “see new high levels reached 
in the sale of all types of Dodge 
motor vehicles. 

“The aggressive advertising and 
merchandising campaign for next 
year will result in extensive use 
of newspapers, ' Burke continued, 


Buick’s Retail 
Sales for Nov. 
Total 13,333 


Flint, Mich., Dec. 6.—Domestic 
retail sales of Buick motor cars 
during November totaled 13,333 
cars with 5,091 of these delivered 
in the last 10 days of the month, 
General Sales Manager W. F. 
Hufstader announced today. 

The total was a record for this 
month since 1927 and exceeded 
the sales volume of November a 
year ago by 9,437 units, a gain 
of 242 per cent. Since the 1936 
program was launched in Septem- | 
ber, a total of 32,253 cars has been 
delivered at retail to customers 
in the United States, Hufstader 
said, as against 46,431 of 1935 | 
models delivered during the first 
eight months of the year. 





declaring that medium ranks high 
as an efficient and inexpensive 
means of reaching the public. 

“We are exceedingly optimistic 
on the outlook for 1936 and be- 
lieve it will result in the largest 
volume since 1929,” Burke told the 
dealers. 


Other officials who assisted in 
conducting the meeting were De- 
troit manager J. H. Hutchins, 
assistant service director B. B. 
Settle and H. Ude, in charge of 
special truck equipment. 


Cable Co.’s Division 
To Exhibit in Detroit 


Bridgeport, Conn., Dec. 6.—A 
complete showing of the products 
of the American Cable Co.’s auto- 
motive division will be made at 
the SAE Engineering Display, 
scheduled for Jan. 13-17 in De- 
troit. 

The displays will be set up in 
the Book-Cadillac Hotel, Detroit, 
and in addition to the tru-stop 
brake for trucks and buses, there 
will be shown for the first time, a 
new tru-stop brake especially de- 
signed for Ford and Chevrolet 
trucks and buses. 





| 


Canadian ‘Suites 
Rise in October 
For First Time 


Montreal, Dec. 6.—Records have 
been falling this year wherever 
automobiles are sold. In Canada 
dealers are rejoicing over their 
October sales, which passed Sep- 
tember figures for the first time 
since records have been compiled 
at Ottawa. 

Total sales for the month were 
2,939 cars, valued at $3,200,000, a 
gain of 51 per cent over Septem- 
ber, figured on a value basis. 
Cumulative figures for the first 
10 months show a unit sales gain 
of 27 per cent over last year. 

Chief gains were registered in 
Saskatchewan, Alberta, Quebec 
and British Columbia. 

Production gained along with 
sales, when factories turned out 
56 per cent more units than in 
September and 120 per cent more 
than last year. 


November Sales 
In Chicago Set 
All-Time High 


Chicago, Dec. 6.—In automotive 
circles, the big conversation topic 
has been the expected stimulation 
of sales with the early shows. 
While sales jumps have been seen, 
figures were lacking. 

Now comes R. L. Polk with 
Cook County registrations to back 
up the optimism with cold figures 
that can’t be disputed. 

When November sales hit an 
all-time high it’s a pretty sure 
bet that the early shows had a 
lot to do with it. In Cook County 
5,549 units were delivered. The 
best previous November recorded 
3,353, and that was in 1929. 

The picture, of course, is not 
complete, because several thou- 
sand prospects were carded dur- 
ing show week and have still to 
be converted into buyers. Decem- 
ber will probably register these. 

Another bright side to an al- 
ready bright picture is this: regis- 
tration totals for November show 
actual deliveries; many orders 
taken during November call for 
later delivery. 

The gain over November last 
year, when 2,917 new cars were 
registered, was 2,632. In October, 
this year, the total was 4,836 units, 
accounted for by new models al- 
ready available and a good clean- 
up of 1935 cars. 





Packard Sales Gain 52%; 
Production Stepped Up 


Detroit, Dec. 6.—Deliveries to 
customers during November ex- 


ceeded those for any other No- 


“NO TROUBLE selling these, Tom,” says Col. A. C. Downey, Chrys- 
ler-Fargo president, to veteran Dodge dealer Thomas J. Doyle, while | Tepresents an increase of more 
they attended a motor truck show and sales meeting in Detroit. The | than 11 per cent in shipments of 
chap with his hand on the cowl of the chassis is W. L. Peach, general | | big cars over the corresponding 
manager of the Doyle organization. 


vember in the entire history of 
the Packard Motor Car Co. by 
more than 52 per cent. M. M. Gil- 
man, vice-president and general 
manager, added that deliveries so 
far exceeded expectations that the 
rate of production had to be in- 
creased during the month. 


Reports from sales outlets gave 
deliveries for last month as 5,235. 
The best previous November, that 
of 1928, one of Packard’s biggest 
production years, was 3,443. The 
large November deliveries brought 
the total number of Packard cars 
delivered to purchasers since Jan. 
1 up to 39,875. Although produc- 
tion of the 120 was not started un- 
til March, the total number of 
120’s delivered up to Dec. 1 was 
33,823. 


Up to Dec. 1, Packard had pro- 
duced and shipped 46,377 cars. Of 
this number 6,333 were of the 
larger, higher priced models. This 


period of last year. 
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Christmas Season Stimulates New Car Buying 


Business of Past Month 
Best in Years, Dealers Say 


©- moon 





Detroit, Dec. 6.—While indicat- 
ing a wide divergence of opinion 
as to the actual effectiveness of 
Christmas 
campaigns to 
stimulate the 
sales of auto- 
mobiles, deal- 
ers generally 
seem agreed 


in years and 
are looking 
forward to 
further gains 
during Decem- 
ber. In many 
cases sales are 
reported with Christmas morning 
specified as the delivery date. 
No very definite campaigns are 
reported although most dealers 
are using the Christmas sugges- 
tion to move sales forward where 
customers would normally wait 
until after January 1 to make the 
purchase. 


he|NQUIRING 
REPORTER 








that business | 
in the past| 
month has} 
been the best | 
they have had} 





Packard in New York | 
is offering miniature cut-outs of | 


Packard cars as decorations for | 


cars purchased as_ Christmas 


presents. 


Chicago dealers feel that they | 
really started a Christmas buying | 


campaign at the recent Chicago 
show and dealers 
many actual sales which can be 
attributed directly to the Christ- 
mas buying spirit. 

The question asked by ADN’s 
Inquiring Reporter was: “Have 
you experienced any upturn in 
sales directly attributable to 
Christmas buying? Have you in- 
augurated any specific Christmas 


there report | 


We have not planned any special 
Christmas drive, since our ex- 
perience over a period of years 
has led us to believe that the 
money and effort expended in a 
campaign for Christmas _busi- 
ness are not justified by the re- 
sults. Of course, our showrooms 
will be decorated for the holidays, 
as always.” 


* * 


* 


Eastman, president of 
the Packard Motor Car Co. of 
New York, New York City: “Our 
Christmas sales this year are ex- 
ceeding all previous records in 
the history of this company, in 
both units and dollar volume. We 
have a very definite means this 
year of checking up on our holi- 
day business in the New York, 
New Jersey and lower New Eng- 
land areas. Our branches and 
our dealers are offering miniature 
cut-out Packards as tree decora- 
tions to customers who are buy- 
ing cars for delivery as Christ- 


Lee J. 


mas gifts. Requests for these 
miniatures have been received 
from almost every Packard re- 


tail point in our territory. It is 
apparent this Christmas that the 
holiday season is being used by 
car owners to double advantage 

by purchasing cars which should 
long ago have been replaced, and 
thus supplying the most accept- 
able Christmas gifts to their 


families.” 


* * 


M. J. Lanahan, M. J. Lanahan, 
Inc., Dodge- Plymouth, Chicago: 
“We really launched our Christ- 
mas buying drive at the Chicago 
show with a specially decorated 
car and an urge to purchase a 
new automobile for Christmas. I 
know of quite a few dozen sales 
attributable to this feature, and 
of many more cases where cus- 
tomers have ordered new Cars, 


cs 


| with Christmas delivery specified. 


buying campaign? If so, in what 
way?” 

Answers to these questions are | 
as follows: 

E. E. MecIndee, zone manager | 


Buick Motor Co., Atlanta, Ga.: 
“November sales this year three 


| 


times as large as sales for No- 
vember, 1934, and we expect De- 
cember sales also to be ahead of | 


sales last year as well as to reach | 


or exceed November figures.” 
* x 


* 


| Ford, Chicago: 


Joe I. Daves, Harry Sommers 
Motor Co., Chrysler and Plym- 
outh, Atlanta, Ga.: “November | 


arrival new model encouraging. 


Christmas selling on part of sales- | 


men and we are anticipating one 

of best Decembers in a number 

of years. December sales ought 

to exceed those for November.” 
* * * 


Fred J. Dose, general sales 
manager, Bishop, McCormick & 
Bishop, Plymouth and Dodge, 
Manhattan, Brooklyn 
County, N. Y.: 
rooms report what amounts to a 
boom in the buying of cars for 
Christmas — better than at any 
time since 10 years ago, when we 
made a special effort to develop 
the Christmas market. The buy- 


ing this month is a spontaneous | 


move on the part of the public, 
for we have staged no special 
drive other than to suggest to 
the prospective customer who 
says he will ‘wait until after the 
first of the year,’ that he make 
his automobile purchase in time 
for it to take the form of a 
Christmas gift. Most of the Plym- 
outh and Dodge cars so far or- 


dered as Christmas gifts request | 


delivery Christmas morning.” 
* * a 
Horace E. De Lisser, vice-presi- 
dent in charge of sales, Picard 
Motors, Inc., Manhattan’s oldest 


Ford dealer, with two showrooms | 


in the heart of New York City: 
“So far little business has de- 
veloped with us as a result of the 
Christmas holidays. In fact, it is 
too early to tell if the new mod- 
els introduced recently will in- 
fluence father and the boy-friend 
when they start doing 





their | 


Christmas shopping late—gener- | 
ally after the 15th of December. | 


| the 


| ly as possible.” 
and Queens | ° 
“Our various sales- | 
| Corp., 


People are buying cars in all 
price classes as Christmas pres- 
ents—more in fact than in many 
years. This is a national as well 
as city-wide condition, and is due 
directly to early introduction and 
shows.” 


* * * 


Lynn S. Snow, Snow 
“With 
car demand assuming 
proportions right now, 
shifted our Christmas 


Brothers, 
the new 
abnormal 
we have 

buying 


efforts to purchases of used cars. | 


through advertising, 
us on new cars as 


The factory, 
is covering 


| Christmas presents, and I think 
pay more | 


smart dealer will 
attention to campaigns to take 


|in used cars at the right prices 


and then to move them as prompt- 


* * 


Frank Culhane, Emich Motors 
Chevrolet, Chicago: “We 
have made no special new car 
Christmas selling drive as yet, 
but will do so within the next 
week or two. We need all the 
cars we can get for immediate 
delivery, but hope to catch up 
by Dec. 15. Some orders we have, 
of course, call for Christmas de- 
livery. We will also stress acces- 
sories for Christmas and the new 
car in our drive. The means used 
will be mailing pieces, postcard 
reminders and special decora- 
tions in our showroom.” 


New Headlight Tester 


Uses Photo-Electric Cell 
Springfield, Ill., Dec. 6. The 


Weaver Mfg. Co. announces a new | 


headlight tester which is said to 
measure the intensity of the 
headlamp beam as well as the 
aim and focus. It is based on the 
use of a photo-electric cell from 
which the effect of daylight has 
been excluded. 
the headlight striking the cell 
generate an electric current in 
direct proportion to the brilliance 
of the rays, and this current is 
metered on a visible gauge which 
translates the current into terms 
of candlepower. 





FOUNDRY RE-OPENED. 
opened its foundry. P. H. MacGregor, general plant manager (left) 
and Robert R. Snow, foundry superintendent, are following the first 
operations. 





Idle since 1932, Pontiac this week re- 


yy; J 


| 


| 180,000 employes. 





Willys Sales Head Finds 
Many Thrifty Car Buyers 





Toledo, O., Dec. 6.—With de- 
mand reported exceeding produc- 
tion, R. J. Archer, Willys sales 
manager, is en- 
thusiastic over 
prospects for 
1936. 

Archer has 
visited many of 
the major auto- 
mobile shows 
“to convince 
myself that a 
carinthe 
Willys 77 class 
could find a de- 
mandthat 
would come 
somewhere near a factory’s sales 
expectations.” 

“Fortunately,” Archer com- 
mented, “we are able to appeal to 
a large class of people unable to 
afford larger cars, and who desire 
to spend less on motoring so that 
they may have more for other 
needs.” 

For those people who look upon 
a motor car purely as a means 
of transportation, Archer believes 
that Willys economy of opera- 
tion will appeal to thrifty buyers. 

At the present time, Archer re- 
ports, “we are oversold on the 
basis of current production, but 
by the end of December we ex- 
pect to be in a better position to 
fill increasing domestic and ex- 
port orders.” 





R. J. Archer 





Registrations 


Gains 542% In 


Detroit, Dec. 6. 
increase in passenger car regis- 
trations for November over the 
same month last year, is re- 
ported by the Detroit 
Dealers Assn. 

Some 9,983 passenger cars were 
registered in November as com- 
pared with 1,839 during the same 
period in 1934. Total passenger 
car registrations to date are 
given as 81,186 for this year com- 
pared with only 53,580 through 
the same date in 1934. 

Ford leads the field with 3,386 
cars registered in November and 
a total of 38,635 for the year to 





The rays from | 
| tions over those of last November | 


date. Chevrolet comes second with 
1533 in November and 10.662 for 
the year. Plymouth, in third place, 
shows 1,227 for the month and 
7,292 for the year. 

A tremendous increase in No- 
vember commercial car registra- 


is also reported. Some 757 trucks 


Plymouth Names 
Chapman New 
Works Manager 


Detroit, Dec., 6.—E. S. Chapman, 
former president of Chrysler 
Amplex division, has been ap- 
pointed general works manager 
at Plymouth. 

The position is a new one cre- 
ated to provide additional execu- 
tive supervision for Plymouth’s 
expanding production activities, 
P. C. Sauerbrey, Plymouth manu- 
facturing said. 

“The new general works man- 
ager assumes production responsi- 
bilities for all the plants.” 

Chapman takes over his new 
duties with many years of experi- 
ence in the production field. He 
joined Chrysler in 1928 as a mem- 
ber of the staff of K. T. Keller, 
now president of the corporation. 
The following year Keller sent 
him to Newcastle, Ind., to take 
charge of operations in the parts 
manufacturing plant there. 

In 1930, Chapman returned to 
Detroit to organize the Amplex 
division, which was created to 
handle all corporation products 
other than cars and trucks. He 
was made president of the divi- 
sion. 

With the organization last year 
of the new Airtemp Corp., an- 
other Chrysler subsidiary, Chap- 
man became vice-president and 


general manager. 


A 542 per cent 


Auto | 


Detroit Area California Re; 


APEM Adds 50 
New Members 
Since NRA Death 


Detroit, Dec. 6—Fifty new 
members have been added to the 
|}roster of Automotive Parts and 
| Equipment Manufacturers, Inc., 
since the Supreme Court decision 
which nullified the National Re- 
covery Act. 

APEM was formed in 1933 to 
draft the Code for the automotive 
parts and equipment manufactur- 
ing industry and, after the code 
had been signed and became law, 
the association continued as the 
Code Authority for its enforce- 
ment. 

APEM membership today repre- 
sents more than 93 per cent of 
the volume of the total parts in- 
dustry and embraces upwards of 
For the first 
time in the history of the parts 
industry, facts and figures are 
available, from data submitted by 
members, on original equipment, 
replacement parts and 13 other 
specific groups, as well as for the 
industry as a whole. 


Survey Reports 
26,150,000 Cars 
On Road in 735 


New York, Dec. 6.—A total mo- 
tor vehicle registration of about 
26,150,000 cars, or a gain of ap- 
proximately 5 per cent over last 
year, as indicated by a report of 
the Travelers Insurance Co., based 
on a survey of 40 states. 

The company estimates that 
gasoline consumption will gain 
about 6 per cent over last year. 

For the first time since 1930 
registrations will pass the 26,- 
000,000 mark, reached only twice 
before. In 1930, registrations were 
1.5 per cent above the estimate 
for this year and in 1929 1.3 per 
cent. 

Largest gains have been shown 
in the West South Central states 
and the smallest in New England. 
Percentage gains by geographical 
areas are estimated as follows: 

New England, 1.7; Middle At- 
lantic, 2.8; East North Central, 
6.8; East South Central, 6.7; West 
South Central, 9.3; Mountain, 6; 
West North Central, 3.1; South 
Atlantic, 3.7; Pacific Coast, 5.9. 


Buys Hotel 

Miami Beach, Fla., Dec. 6.—George 
E. Willis, former Pierce-Arrow vice- 
president and at one time director 
of foreign sales for Studebaker, is 
proprietor of the new Barclay-Plaza 
Hotel, here, which opened for busi- 
ness Dec. 2. 


gistrations 


Beat All Previous Years 


Sacramento, Calif., Dec. 6.— 
With more than three weeks to 


| go, California this year has al- 


ready shattered all previous an- 
nual records for registrations of 
automobiles and motor trucks, ac- 
cording to figures released by the 


| state department of motor ve- 


hicles. 


Registrations for the first 10) 
months of 1935 reached a total of | 
2,195,600, topping the best previous 
annual figure, 2,107,275 registra- 
tions recorded in 1931. 


These motor registration figures 
give a definite picture of the up- 


| ward trend in the state’s business 


and industry, Governor Frank F. 


| Merriam is quoted as saying in 


| were registered during the month | 
as compared with 297 for the| 


same period in 1934. 


Ford, Chev- | 


rolet and Dodge lead the truck | 


| field in the order named. 


commenting on a department of 
motor vehicles summary pre- 
sented by Director Ray Ingels. 
This summary reports that 102,173 
more automobiles were registered 
in California during the first 10 
months of this year than during 
the same period of 1934. During 
| the period from Jan. 1 to Oct. 31 


‘of this year 


135,535 more motor 
vehicles of all types were regis- 
tered than were licensed in the 
first 10 months of last year, the 
report sets forth. 

Collections by the department 


|of motor vehicles amounted to 


$811,262.72 more in the 10-month 
period than during all of last year, 
the total reported paid being $9,- 
194,890.40 up to Oct. 31. 

Los Angeles led the entire state 
with 830,215 registrations in 10 
months, a gain of 55,728 registra- 
tions over the same period of 
1934. The Sacramento division 
made a gain of 46,500; Oakland 
gained 10,213; San Francisco, 
5091, and Long Beach, 4.265. 

“Special indication of industrial 
progress in the state,” says Direc- 
tor Ingels’ report, “is the fact that 
registration of pneumatic-tired 
trucks showed a gain of 17,885 in 
the 10-month comparative period. 
Pneumatic trailers, also closely 
identified with business opera- 
tions, increased 14,282 registra- 
tiens.” 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 


SATURDAY, DECEMBER 7, 1935 





10 TH. YEAR 








Automotive Service Industries 


A® A CLIMAX to one of the best years in its history 
and a prelude to an anticipated better year to come, 
the Automotive Service Industries on Monday will open its 
$1,000,000 exhibit at the Auditorium, Atlantic City. This 
joint exhibition, put on by the Motor and Equipment 
Manufacturers Assn., the National Standard Parts Assn. 
and the Motor and Equipment Wholesalers Assn., is ex- 
pected to attract a minimum of 14,000 attendance, which 
is a shining example of what can be done to promote indi- 
vidual welfare through mass co-operation. We congratu- 
late these associations for their enterprise. 

Many factors this year tend to bring the service indus- 
tries closer to the car manufacturing branch of our indus- 
try. Chief among these is the growing recognition by car 
makers that the maintenance of their products in owner’s 
hands is of the greatest importance if safety on our high- 
ways and true customer satisfaction are to be realized. 
Another factor is the recognition by new car dealers of 
the potential profits which may be garnered from the so- 
called “After-Market.” This development during the past 
year and a half has led to the establishment of an entirely 
new type of dealership, designed and arranged to attract 
owners of “all makes of cars,” for their daily require- 
ments of oil, gasoline and greasing. 

A result of this development, which is still rapidly grow- 
ing, has been to create a new outlet for the sale of parts, 
accessories and shop equipment. From the standpoint of 
the manufacturers of these items the automobile dealer 
of today looms as one of his chief outlets. From the stand- 
point of the dealer himself, the sale of parts, accessories, 
repairs, gasoline, oils and lubrication looms as one of his 
chief sources of future profit. It is therefore important 
that manufacturers and jobbers of parts, accessories and 
shop equipment cultivate this new market which opens to 
them. It is equally important that dealers keep fully 
informed as to the new developments. 


Industry’s Responsibility 


EWSPAPERS, according to their political complexion 
“played up” or “played down” fragments of A. P. 
Sloan’s address before the National Assn. of Manufactur- 
ers in New York this week. That this speech was rather 
lengthy for publication in full and therefore was “cut” 
is a loss to every industrial leader in the country. 

Without rancor, Mr. Sloan attacked government inter- 
ference with industry on the basis that such interference 
stifles initiative and in the long run deprives people of the 
benefits which such initiative can bring them. On the other 
hand, Mr. Sloan recognizes the fact that industry in the 
past, perhaps, has failed fully to appreciate its responsi- 
bility in this broader sense. 

Inaction in discharging these broader obligations, warns 
Mr. Sloan, will bring further urge for government inter- 
ference. And, he adds, if we fail to discharge this re- 
sponsibility have we any right to complain of greater 
penalties. To government, he warns, that threats or gov- 
ernment edict will not avail. And this is true. It is a 
poor rule that will not work both ways. In this case if 
industry faces further government interference because 
of its failure to accept its new responsibility, will not 
government control become more remote in proportion 
to the degree which industry does accept and fulfill? 
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By the Publisher 





More No self-respecting peri- 
Dollars odical will be without a 
For “nation-wide poll” some- 
Dealers time between now and 


next November, so 


ADN grabbing time by the fore- | 


lock and stepping out (as usual) 
ahead of the procession, is pub- 
lishing this week the results of a 
“poll” which we have just com- 
pleted. The conclusions have sur- 
prised even us and we thought we 
knew pretty much what was go- 
ing on in this business of ours. 
Our own Jack Weed, who made 
the survey for ADN, covered the 
situation rather neatly in his pro- 
logue to the printed summary. 
Said Jack: * «#* « 


“AUTOMOTIVE DAILY NEWS 
has been conscious for the past 
three years that there was a 
gradual transition taking place in 
the method of merchandising mo- 
tor cars by the more progressive 
dealers of the country. It was 
recognized that due to prevailing 
conditions, dealers must do some- 
thing in their business that would 
give them not only a greater 
profit revenue from other sources 
than new car sales but would 
have to follow the lead of the 
druggist and the grocer in an at- 
tempt to develop a greater and 
more intimate customer contact. 
The factories have also been very 
conscious of the spot in which 


the dealer was floundering. 
Oe * * 


“HERE AND THERE ALL over | 


America, new types of dealer 
marts began to spring up, marts 
that catered to all of the motor- 
ing needs of the car owner. A 
real bid was being made by far- 
sighted dealers not only toward 
capturing more of the motoring 
dollar but toward building for 
their business a clientele of regu- 
lar customers whose dollars spent 
each week would produce profits 
sufficient to offset the fixed over- 
head of their business. 

“While Automotive Daily News 
had been for more than a year 
and a half consistently reporting 
the progress of these new mer- 
chandising dealerships, we, like 
the rest of the industry, did not 
have a clear picture of how far 
this type of operation was spread- 
ing nor what the average class 
“A” dealer was doing to put his 
business in a position to compete 
with the new development. 

“Automotive Daily News felt 
that someone ought to find out 
the facts: ...a nation-wide can- 
vass just completed by this publi- 
cation is the result. Many sur- 
prises are contained in this survey 
for those who are isolated in just 
one particular branch of the in- 
dustry or who do not have their 
ears to the ground from an un- 
biased and country-wide view- 
point. Prominent among these 
surprises is the proportion of 
dealers who have to some degree 
adopted the quick service methods 
of automotive merchandising. 

+ * * 


“THE GREATLY INCREASED 
attention which is being given to 
the customer contact items of ac- 
cessories and daily needs goods is 
also evident. The percentage of 
those appealing to ‘service all 
makes of cars,’ the number who 
are using gasoline as a bait to 
attract trade, and the general 
completeness of the equipment 
for giving one-stop service and 
scientific analysis, presents a new 
picture of dealer activity. 

“These facts and figures point 
out a definite trend in car repre- 
sentation that cannot be ignored 
by those who have replacement 
items for sale.” 

* * * 

ADN IS INDEBTED to the 
dealers who took time out of their 
busy days to answer our many 
questions, but we have an idea 
that they are going to share in 
profits which this book proves 
they are in line for. I will be 
glad to mail a copy with our 
compliments to any subscriber 
who will ask me for it.—G.MS. 








Our Alice in Wonderland 


os 


woes 


TS 
—— 


STS 





Major Berry’s conference as foreseen by Lewis Carroll in “The 
Walrus and the Carpenter,” “Alice in Wonderland”: 


“O, Oysters, come and walk with us!” 
The Walrus did beseech. 

“A pleasant walk, a pleasant talk, 
Along the briny beach; 

We cannot do with more than four, 
To give a hand to each.” * * * 


+3 Fae 


and do not necessarily coinci 
y AAA. 


Needs Help 


I am trying to find a washer suit- 
able for contact with alcohol. I 
have tried rubber, cork, pure leather 
and paper, but they have not been 
able to stand up under a long 
period. It must be able to with- 
stand threading and continual dis- 
mantling. 

Can you give me the names of 
specialists in materials suitable for 
this washer, and who would submit 
it for trial. ; 

The article is for manufacture in 
the United States and therefore I 
could deal directly by mail. Dr. 
John R. Merrill, 8 Avenue Hoche, 
Paris, France. 


Who’s Best? 

Your article on page twenty-seven, 
Nov. 16., quoting H. J. Klingler, of 
Pontiac, “Beyond question the best 
bargains, and the safest used cars 
are obtainable on the used car lots 
of new car dealers.” I feel sure 
Mr. Klingler does not really believe 
this for if he does he has been mis- 
informed. 

In fairness to the independent 
dealer may I state that the inde- 
pendent used car dealer from my 
observations offer better values in 
used cars than the new car dealer 
his prime interest is in the used 
car. The cars offered to him are 
not those that are usually worn 
out or run down and neglected by 
the owner, they using them as long 
as possible before trading it in on a 
new car, the independent dealer 
in most cases pays spot cash for 
she cars he buys, the condition is 
much more carefully noted, deduc- 
tions made from the buying price 
to take care of real conditioning— 
used car dealers are therefore much 
more careful in the cars they take 
in than the new car dealer, the used 
ear dealer having cash invested in 
these units taken in would not think 
of running one of these cars that 
he has just purchased back in the 
corner lot or some other out of the 


* * * “OQ, Oysters,” said the 
Carpenter, 

“You've had a pleasant run! 
Shall we be trotting home again?” 
But answer came there none— 
And this was scarcely odd, because 

They'd eaten every one. 





way place in his shop to await 
reconditioning, but gets busy on 
these cars immediately, puts them in 
safe running condition and takes 
care of other items of re-condition- 
ing and having bought his unit at 
so much lower price than the new 
car dealers allowance figure, even 
when he adds his cost of all re- 
pairs his cars stack up better and 
are priced to the public at lower 


(Continued on Page 22, Col. 3) 


AS OTHERS 


SEE IT 





We CAN Drive Carefully 
To Save Our OWN Skins 


Driving conditions last week-end 
were worse than they have been at 
any time since last winter, but 
Detroit escaped without a single 
fatal automobile accident. 

What does that mean? 

It means we can drive carefully 
after all WHEN IT IS A MATTER 
OF SAVING OUR OWN SKINS. 

Last Saturday night especially 
Detroit streets were coated with thin 
ice, and a freezing mist obscured 
windshields almost entirely. 

Motoring under those conditions 
was a hazardous venture TO EVERY 
DRIVER OF A MOTOR CAR. 

Motorists realized unless they ex- 
ercised the utmost prudence they 
might skid into other automobiles or 
street cars with possibly fatal re- 
sults to themselves. 

Consequently they drove with cau- 
tion, slowly, no attempts to weave 
in and out of traffic or to cut in 
front of other cars. 

If we drive thus carefully to save 
ourselves, why in the name of simple 
decency can’t we drive carefully al- 
ways to save others? 

Please ponder that, Mr. Motorist. 
—Detroit Times. 
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THE MANUFACTURER 
WHO SELLS TRIBUNE READERS 


SELLS THE MOST CARS 
IN CHICAGO 





Mosr of the new passenger cars which are sold in 
the Chicago market are bought by readers of the 
Chicago Tribune. 

This fact has been verified by numerous inde- 
pendent investigations. It is made obvious by the 
simple arithmetic of the Tribune’s coverage of the 
Chicago market. 

Daily and Sunday, the Tribune reaches more than 
620,000 families in Chicago and suburbs. This is prac- 
tically as many families as read any two other Chi- 
cago daily newspapers combined. 

There is no way in which you can reach Chicago’s 
new car prospects as completely and at such low | 
cost as by using the Chicago Tribune. 

Further, because the Tribune’s rate per 100,000 
circulation is so low, you can afford to advertise 
twelve months a year in the Chicago market. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING 
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Hope Abandoned for Industrial Meet Objectives 


© — 


Maj. Berry Scores Leaders 


In Rancorous Outburst' 


(Continued from Page 1) 


statement in which he attacked 
bitterly business and industrial 
leaders who do not see eye to eye 
with him. 

“While millions of men walk 
the streets seeking jobs to earn 
a living for as many more mil- 
lions of women and children,” 
Major Berry’s lengthy press re- 
lease read in part, “some indus- 
try men refuse to attend a con- 
ference called by the Govern- 
ment to discuss this and other 
problems, because of an imagi- 
nary fear that the meetings are 
to be dominated by labor inter- 
ests. . ‘ 

Get Jitters 

“I can see no reason why some 
industry leaders prefer to indulge 
in a bad case of NRA jitters 
rather than to face squarely 
toward the realities of the pres- 
ent and future. . . Is it impos- 
sible to consider the passing of 
NRA without emotional somer- 
saults and other demonstrations? 
The enthusiasm which attended 
the birth of the Recovery Act} 
and the new hope it gave a de- 
pressed nation seems to have 
turned, by some strange process, 
into despair and hate and vin- 
dictiveness, making it impossible 
for some minds to reason clearly.” 


The uncalled-for note of rancor | 


in Major Berry’s statement, on 
the eve of the opening of his 
conference of “co-operation,” was 
deplored off the record by sev- 
eral highly placed officials here. 
They pointed out that his re- 
marks were “untimely,” and “in 
definitely poor judgment.” 

Tentative plans for the con- 
ference call for 48 group meet- 
ings of industry representatives, 
assembled by related industries, 
and 13 accompanying groups of 
labor representatives. 

Tentative plans for 48 group 
meetings of industry representa- 
tives, assembled by related indus- 
tries, and 13 accompanying 
groups of labor representatives, 
to be formed at the industry con- 
ference which opens Monday 


morning, Dec. 9, 1935, were made | 
today by Industry Co- 


public 
ordinator, George L. Berry. 


The group meetings follow the | 


plan originally announced in in- 
vitations sent out to several thou- 
sand members of industry, includ- 
ing investors, management, and 
labor organizations. The invita- 
tion, it has been emphasized, is 
extended to all parties directly 


connected with these three ele- | 


ments of industry, and not alone 
to those who received invitations 
direct from the Co-ordinator. 





An estimated 1,500 acceptances 
have been received, and cards of 
admission, which will be required 
of all who attend the opening 
session, have been mailed to all 
persons who have sent accept- 
ances. Letters are now pouring 
in requesting additional cards, 
and the conservative estimates of 
probable attendance range up to 
2,500 persons. 

Major Berry explained that the 
proposed industry grouping was 
charted as a means of facilitating 
the discussion of specific as well 
as general problems of industry. 
“The groupings we have sug- 
gested,” he said, “are in no sense 
arbitrary. Industry and labor 
representatives are perfectly free 
to appeal from our proposed or- 
ganization of the conference, and 
sit with the group which they 
believe is most directly concerned 
with their particular interests. 
Or they may form a separate 
group if they so desire, and after 
discussion and formulation of a 
program, name one of their num- 
ber to carry their suggestions to 
the council of industrial progress.” 

May Form Groups 

“It appears today that the ac- 
ceptances which continue to ar- 
rive may necessitate formation 
of other industrial groups. Some 
of the groups already are large 
and contain diversified interests 
which might readily be broken 
down into smaller groups. Other 
groups, such as chemicals, auto- 
mobile industry management, ap- 
parently will be very small.” 

The group meetings will be held 
in various hotels and government 
buildings. A liaison officer will 
be named from the Co-ordinator’s 
staff to keep in touch with the 
progress of each group, and furn- 
ish any desired assistance. No 
particular time is to be specified 
to group sessions in which to 
complete their discussions and 
prepare a report for the indus- 
trial council. It is believed, how- 
ever, that group’ discussions, 
which begin the afternoon of Dec. 
9, will be practically completed 
the following day. 

Sessions Cover Field 

The tentative set-up of the man- 
agement sessions to cover the en- 
tire business field is as follows: 

Producing: five groups, repre- 
senting agriculture, live stock, 
fisheries, forestal, and mineral] in- 
dustries. 

Transport: five groups, divided 
into railway, highway, air, water, 
and warehousing industries. 

Public Services: five groups, 
representing finance (including 


URTIS EQUIPMENT 


is built for lasting satisfaction 


CURTIS COMPRESSORS 


are efficient, dependable, 
and long-lived. Timken 
bearings. Centro-ring oil- 
ing. Centrifugal unloader. 
“V" belt drive. Y% to 
10 h.p. 


CURTIS 


CURTIS 


CURTIS LIFTS 


are full size, safe, easily 
operated, and_ trouble- 
Self - leveling plat- 
Automatic drop- 
Oil 


free. 
form. 
away wheel guides. 


locked. 


PNEUMATIC MACHINERY CO. 


1993 Kienlen Avenue, St. Louis 
New York 


Chicago San Francisco 


LOTS OF BULL. The steer donated to the Great Western Livestock 
Show by Mrs, Will Rogers, and sold at auction for charity, weighs al- 


most as much as the LaFayette coupe shown here. 


Shipping weight 


of the car is 2,880 pounds and the steer weighed 2,310. The coupe lists 
at $595, while the steer is priced at $693. Which would you rather 


have? 


Sees Employment Boosted 


By Reciprocal Trade Plan 


New York, Dec. 6.- _Greatly in- , now in- 
creased employment should follow 
in the wake of reciprocal trade 
agreements recently inaugurated 
with several foreign countries, in 
the opinion of Allen C. Germann, 
export manager for Hudson and 
a member of the export committee 


of the Automobile Manufacturers | 


Assn. 
The four reciprocal agreements 


insurance), professions, general 
services (including theaters and 
motion pictures), power, and com- 
munications industries. 

Fabricating and Processing: 
Sixteen groups, representing 
foods, textiles, leather and fur, 
rubber, chemicals, paper, graphic 
arts, wood products, non-metallic 
products, non-ferrous’ products, 
iron and steel, machinery equip- 
ment, transportation equipment, 
general manufactured products, 
general job shops, and railway 
and car shops. 

Distributing trades: seven 
groups, representing general mer- 
chandise, food, chemicals, hard- 
ware, electric supplies, machinery, 
motor vehicles, basic materials, 
fuel, lumber, and heavy supplies. 

Service trades: two groups, 
hotels and restaurants; 
such as laundries, beauty 
barber shops, etc. 

Foreign trade: two groups, rep- 
resenting import and export firms. 

Construction: two groups, rep- 
resenting private and government 
enterprises. 

May Be Divided 

These 44 groups, as the con- 
ference assembles, may be sub- 
divided to accommodate separate 
groups whose interests are allied, 
and who do not wish to meet with 
a larger body with wider diverg- 
ence of problems and plans. It 
is pointed out by Major Berry 
that agriculture, transportation 
and other business interests which 
already have substantial contacts 
with the government are included 
in the conference because their 
welfare depends on the general 
progress of industry. 

The labor group sessions, which 
are altogether separate from 
management, have been aligned 
in fashion corresponding roughly 
to the related industry charts, but, 
owing to the jurisdictional lines, 
no exactly corresponding set-up 
of labor is possible. 

Labor groups are _ tentatively 
divided as follows: 

Amusements, including radio 
broadcasting, apparel industries, 
construction industries, food in- 
dustries, glass and ceramics in- 
dustries, graphic arts industries, 
manufacturing and fabricating, 
paper industries, public utilities, 
power and finance, service trades, 
textile industries, and transporta- 
tion and warehousing. 


| Says. 


services, | 
and | 


| article. 





now in effect between this dnnsies 
and Cuba, Haiti, Belgium and 


|Sweden have already stepped up 
| trade with these countries 50 per 


cent while our total foreign trade 
with all foreign countries has 
gained only 7% per cent, Ger- 
mann points out. 

“Too often there is a mistaken 
idea that imports necessarily 
mean decreased employment,” he 
“There is a feeling that we 
can have our foreign ‘cake’ and 
eat it too, by the simple expedient 
of shutting out imports. Natur- 
ally we can’t continue to sell un- 
less we are willing to buy.” 


Imports can be just as effective 
when it comes to making jobs as 
exports are, Germann asserted. 
The cost of making an article ina 
foreign country is only a 
part of its retail price, he added. 

“When the import is landed in 
New York, San Francisco, New 
Orleans or some other American 
port, our longshoremen must 
handle it,” he said. “Truck and 
rail transportation to market is 
involved. Financing must be ar- 
ranged. Wholesale and _ retail 
facilities are utilized. 

“Generally speaking, by the time 
duties, transportation costs, and 
distribution costs are paid, the 
amount remitted to the foreign 
producer will represent perhip 
one-third of the retail price of the 
The rest of the cost is 
represented by handling within 
the United States. Of course, the 
converse is true of our exports.” 
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Employment Is 
High Spot of °35 


Road Program 


Washington, Dec. 6. Increased 
employment was the dominant 
note in the federal highway pro- 
gram for the year ending June 
30, 1935. Directly and indirectly 
federal highway activities ac- 
counted for more than 5,000,000 
nan-months of employment, ac- 
cording to the Bureau of Public 
Roads. The average full-time di- 
rect employment on road work 
involving federal funds was 182,- 
605 men or more than 2,000,000 
man-months. Indirect employ- 
ment has averaged approximately 
1.4 times the direct employment, 
or more than _ 3,000,000 man- 
months. 


Highway construction for the 
year was just about equal to the 
record for the preceding year. 
Road building in each of these 
years far exceeded any previous 
records. 


Road work for the year was 
financed almost entirely with a 
part of the grant of $400,000,000 
under the National Recovery Act, 
which had not been expended the 
previous fiscal year, to which was 
added the grant of $200,000,000 
under the Hayden-Cartwright Act 
of June 18, 1934. 


The program for the year in- 
cluded construction on the fed- 
eral-aid highway system, exten- 
sions of the system into and 
through cities. The program also 
included work on important sec- 
ondary or feeder roads and on 
sections of main highways 
through the national forests, 
parks and public lands. In all 
of the work the primary motive 
was the increase of employment. 


GM Truck Concerns’ 
Board Makes Changes 


Pontiac, Mich., Dec. 6.—Several 
changes in the personnel of the 
and 
the General Motors Truck Co., 
made at a recent meeting of the 
board of directors, were an- 
nounced here today. 


H. C. Grossman, formerly as- 
sistant secretary, was elected vice- 
president of both companies. R. 
J. Emmert, formerly factory man- 
ager, was named vice-president of 
the General Motors Truck Corp., 
and D. L. Tate, former comp- 
troller, was chosen treasurer. W. 
F’. Maybury succeeded Tate. 

The General Motors Truck Corp. 
is the manufacturing unit and 
General Motors Truck Co. is the 
sales unit of the organization. 
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IN MOTOR CAR SELLING 


Uniformity in the color and design of retail outlets is a method of building 
up sales that has proved its value for many years. It is now in successful 
operation in motor car selling. Beside quick identification and increased 
sales, the investment is reduced by building in quantity. Ask Austin. 


THE AUSTIN COMPANY 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 
Offices in Principal Cities—Detroit, Michigan, 2842 West Grand Boulevard. 
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Research-a fundamental 
Means to an end 


... getting facts is never an end in itself 


HE true function of advertising research is apt 
‘ia become blurred in these complex times. Too 
often, it assumes an academic importance which 
loses sight of its fundamental task—that of get- 
ting new facts about markets and merchandise 
from which to evolve great selling ideas. 

How to find out often over-shadows what to find 
out. But Lord & Thomas always remember that 
getting facts is not an end in itself, though we yield 
to none in our recognition that fact-finding is a 
fundamental means to our ends. 


Where Facts Are Found 


Facts from which great Reasons-Why are sifted 
may be found outside, as well as inside, a client’s 
business. And in the fundamental research which 
yields these facts, Lord & Thomas delve deeply in 
many fields. 

We believe, for instance, that we are unique for 
our “liaison” between science and advertising. 
Many of our most successful campaigns result from 
facts gathered through personal contact with men 
in scientific centers, laboratories, hospitals and 
universities. 

Lord & Thomas’ ability to get significant facts — 
fast — without involving either a client or ourselves 
in costly procedure, comes from knowing exactly 
where to go. Every Lord & Thomas office has de- 
veloped a technique whereby its research is pro- 
portioned not only according to population, but 
according to incomes, occupations, sex, age and 
race. This makes it possible for us to get our facts 
with a minimum number of calls. 


Here is an Example 


We recently completed a national survey for a 
maker of a small popular-priced packaged article. 
We interviewed 13,000 consumers in 80 cities, 
from coast to coast. The time allowed us was three 
weeks —in which we had to make the survey, plan 


it, organize trained investigators, collect returns, 
tabulate and analyze them. We had one of the 
largest independent research organizations in the 
country estimate on the job. They said, “$7500— 
but it can’t possibly be done in three weeks.” 

Lord & Thomas’ own Research Department did 
the job in less than three weeks, at a cost of less 
than $4000. And from its facts came a Reason-W hy 
that was at once new, compelling and exclusive. 


Research Reveals Every Detail 
of our Client’s Business 


Lord & Thomas seek to know every detail of a 
client’s business. His manufacturing, merchandis- 
ing and distribution are subject to our constant 
study—from the outside viewpoint. We seek to 
know, personally, the key buyers and _policy- 
pioneers in every line of trade affecting our clients. 
We contact them regularly. And we have scores 
of devices for keeping in tune with shifting buy- 
ing habits, brand preferences, price policies and 


trade practices. 


Rich By-Products Often Revealed 


The getting of these facts is tremendously impor- 
tant. Not only for the ultimate great Reason-W hy, 
but for the mine of helpful suggestions which so 
often reveal themselves as rich by-products for the 
advertiser. And yet—research can never be more 
important than as a fundamental means to this 
end: that of sifting these facts for the one great 
selling idea on which success in advertising mainly 
depends. 

This selection is the big fundamental in all ad- 
vertising research. It is also the rare and difficult. 
But it is a working principle at Lord & Thomas—a 
tested principle born of experience. For we have 
invested $180,000,000 for our clients in advertis- 
ing during the last five years of depression alone. 


LORD & THOMAS . advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 





far this type of operation was 
spreading, nor what the average 
Class “A” dealer was doing to put 
his business in a position to com- 
pete with the new development, 
existed. 

To secure such a picture ADN 
conducted a survey among a suf- 
ficiently large group of dealers to 
obtain a true cross-section. Deal- 
ers in little towns, medium-sized 
cities and metropolitan centers in 
every state were canvassed. 

Many surprises are contained 
in this survey for those who have 
not kept abreast of the tidal wave 
toward increased customer con- 
tact and an inclusive all-service 
program. Chief among these is 
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ADN Dealer Survey Shows Swing to All-Service 


740 Service Jobs a Month 
Now Average for Class “A’s”’ 


(Continued from Page 1) 


the great number of dealers who 
have, to some degree, adopted the 
quick service method of automo- 
tive merchandising. 
Four points are made definite 

by the canvass. They are: 

The dealer, after years on 

“Main Street” with a “mil- 
linery” type of store (all front and 
little service), has returned to 
the garage business. Now, in- 
stead of merely selling the car, 
he serves every need of the car 
owner. 
9 Imitating the druggist and 

the grocer, the dealer now 
makes use of every means to in- 
crease his customer contacts. In 
doing this he has become a true 
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retail merchant in every sense of 
the word. 

The Class “A” dealer is more 

service-conscious than ever 
before. As a_ result he _ has 
equipped his establishment with 
analyzing devices to definitely 
point out his customers’ car 
troubles. 


The Class “A” dealer is now 

seeking to service all makes 
of wars instead of just those for 
which he is sales representative. 
He is building up a clientele of 
service customers entirely sepa- 
rate from the group of owners 
who have bought cars from him. 


Class “A” dealers are those who 
sell 100 or more units annually. 
These are the dealers who repre- 
sent approximately 25 per cent 
of the dealer body and who sell 
75 per cent of all the cars each 
year. Ninety per cent of those 
who answered ADN’S canvass are 


|in Class “A”. 


It was found that the average 
Class “A” dealer reporting sells 
551 cars a year for approximately 
$448,000. The largest dealer re- 
porting sells 10,000 cars a year, 
while the smallest accounts for 
20 units a year. 

How widely the Neighborhood 
Sales Service or Quick Service 
plan of operation has been 
adopted can be seen from the 
following figures: 

Of all the dealers surveyed: 

74% feature quick service. 

65% “service all cars.” 

16% operate branches 
(equipped both to sell 
and service). 
operate feeder stations 
(glorified gasoline sta- 
tions). 

46% sell gasoline to the public. 


11% 


A NEW SEVEN-PASSENGER 
base is offered by Dodge. It will 
export trade. Originally designed 
domestically. 


a month. The total number of 
these jobs in each case, ran from 
3,750, the largest number reported, 
to 20, the smallest monthly 
total. 

The increased business on cus- 
tomer contact items resulting 
from adoption of the Quick Serv- 
ice plan of operation is shown in 
a separate survey conducted by 
ADN among dealers who operate 
Neighborhood Sales Service or 


|Quick Service plants exclusively. 


These dealers sell an average of 
11,774 gallons of gasoline a month 
and 356 gallons of oil each month. 
The extent to which they have 
gone to cater to all of the motor- 
ing needs of the car owner may 
be seen by the following tabula- 
tion: 

Of these Quick-Service dealers: 


sedan built on a 128-inch wheel- 
be offered for both domestic and 
for foreign sale, is now available 


Says Farmer 
Market Will 
Increase 40% 


American 
cousin, is 
for extra 


Detroit, Dec. 6.—The 
farmer, like his urban 
spending a little more 
style and comfort in his 1936 
automobile, according to Roy 
Peed, De Soto vice-president. 

Peed said this week that De 
Soto sales have increased greatly 
since the new model presentation. 
He attributes a large percentage 
of this to the gains in farm in- 
comes and the fact that farmers 
are now willing to pay more for 


Brakes, gear shifts, throttles and 
other mechanisms are operated 


A 


% push the sale of canned 
oil. 


push the sale of tires. : 
sell batteries to the 500% sell Gatterice. 


public. 100% push the sale of acces- 


| sories. 
sell accessories bought | 82% 


2% sell trucks. 
Sa than 74% have motor analyzers. 


i tly displ a 82% have wheel aligners. 
eg ‘the - "— oe 35% have brake testers. 
push the je OF acces~- do pressure greasing. 


97% sell tires. 
77% repair tires. 


additional comfort. 

“The national farm income this 
| year will be between $500,000,000 
|}and $1,000,000,000 more than it 
| was last year,” he said. “An even 
greater increase is anticipated 
| during the coming year.” 

Peed also called attention to 
;new car registration figures in 


63% 
84% 
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with greater ease, greater cer- 
tainty, by TRU-LAY Push-Pull 
Controls. No chance for exposure 
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to make their operation difficult, 97% 


uncertain or noisy. 


As Efficient on Turns 
as on Straight Runs 


No special constructions when 
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Push-Pull Controls operate 
through one or more bends as 


efficiently as 
application. 


* Always ‘Stay Put’’ 


No troublesome slipping. TRU- 
LAY Push-Pull Controls do 


exactly the job 


Exactly as you want it done. 


Every time. 


in a straight 
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* Need No Adjustment 


No rods, toggles, pins or cotters 


to break, stretch, wear, bend or 


fall out of adjustment. 


Nothing 


to rattle. Nothing to lubricate or 


service. 


AMERICAN CABLE COMPANY 
INCORPORATED 
General Motors Bldg., Detroit, Michigan 
An Associate Company of 
the American Chain Company, Inc. 


In Business for Your Safety 


Manufacturers of the famous 
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sories. 

feature quick washes. 
do pressure chassis lub- 
rication. 

97% have spark plug cleaners. 

Of the dealers reporting in the 
ADN survey, 46 per cent sell 
gasoline and the average yearly 
sale is 97,860 gallons, which brings 
in approximately $19,572 a year. 

Tires are sold by 63 per cent of 
the dealers in the survey and the 
annual yearly sale is 408 tires, for 
which the dealer receives approxi- 
mately $5,100. Batteries are sold 
by 84 per cent of the dealers sur- 
veyed and 30 per cent of these 
are obtained from the car manu- 
facturer; 49 per cent from job- 
bers and 21 per cent from both 
manufacturer and jobbers. 

An average of 80 radios a year 
are sold by the Class “A” dealers 
for approximately $4,000, and the 
average annual sale of heaters is 
88, which brings in approximately 
$880 annually. 

An average of 740 service jobs 
a month, or 8,880 a year, which 
bring in approximately $44,400 
each year in labor sales, are done 
by the Class “A” dealers report- 
ing in the survey. Sixty-five per 
cent of these were quick-service 
jobs and 35 per cent were major 
repairs. An average of 54 major 
service jobs a month are handled 
by each dealer on cars other than 
the make sold. Each month an 
average of 101 quick-service jobs 
are handled by each dealer on 
cars other than the make sold. 

How the dealer today has pre- 
pared himself to care for this 
service business is shown by the 
following tabulation of the equip- 
ment in dealer service stations: 

19% have wheel aligners, 

67% have motor analyzers. 

43% have brake testers. 

90% have valve facers. 

73% have cylinder honers, 

78% have grease hoists. 

66% have spray booths. 

Of the ADN dealer readers re- 
porting in the survey, 98 per cent 
said they did over 100 service jobs 


66% 
93% 


|a@ year-’round profitable opera- 





have quick wash rack, 
do wreck work. 

do bumping. 

do painting. 

have spray booth. 

test lamps. 

94% clean spark plugs. 

88% give road service. 

Twenty-eight per cent of the 
service rendered by these dealers | 
is on makes other than the car | 
sold by the dealer. Thirty-two | 
per cent operate two branches per | 
dealer. 
replacement parts from the job- | 
ber and 86 per cent from the car | 
manufacturers. 

The average number of gas 
pumps per dealer is four and of | 
these 37 per cent are of the cash | 
register type, while 63 per cent | 
are of the regular type. 

The average number of service 
jobs performed by these dealers 
per month is 662 and of these 69 
per cent are quick-service jobs, 
while the remaining 31 per cent 
are major service operations. 

This trend by the leading car 
dealers of the country toward 
making their service department 
and accessory sales carry a pre- 
dominating percentage of the 
fixed overhead of the dealer’s 
business is a definite step toward 
making retail car merchandising 


14% 

85% 
82% 
74% 
53% 
88% 


Fourteen per cent buy | 





tion. 

These dealers do not depend en- 
tirely on the profits from new car 
sales during the peak selling 
months to carry them through the 
stagnant sales period. Their 
profits from new vehicle sales are 
largely the profits of their busi- 
ness. 


Deaths Drop 


Washington, Dec. 6.—The U. S. 
Bureau of the Census announces 
that during the four weeks ending 
Nov. 23, 86 large cities in the United 
States reported 818 deaths from 
automobile accidents. |, This number 
compares with 877 deaths during the 
four weeks ending Nov. 24, 1934. 


rural communities this year as 


| compared with last year. 


“Automobile dealers in counties 


| in which the largest town is under 
| 10,000 population, 
| per cent—more cars during the 
| first nine months this year than 


sold 80,000—17 


| during the entire 12 months of 
1934,” he said. “Naturally, the 
figures for this year do not in- 
clude those of the harvest season 


| when farmers have more money 
|to spend than during any other 
| time of the year. 


“On the basis of these figures, 


| farm leaders estimate conserva- 


tively that automobile sales in the 
agricultural districts this year 
will be at least 40 per cent more 
than last year.” 


Minnesota Trade 
Elects Officials 
At Show Meet 


Minneapolis, Minn., Dec. 6.—More 
than 900 members of the Minne- 
sota Automobile Dealers Assn. at- 
tended the annual meeting held 
here in connection with the 
Northwest Auto Show last week. 

A. R. Walsh, of New Ulm, was 
elected president to succeed W. 
W. Wallwork, of Moorhead. 

Other officers elected are: H. J. 
Postier, of Rochester; M. C. 
Swanby, of Duluth; R. A. Stunte- 
beck, of Wadena, and Neal Van 
Dorin, of Marshall, vice-presi- 
dents; Clyde Norton, of St. Paul. 
secretary, and R. N. Jones, of 
Minneapolis, treasurer. 

The show set a 6-year record 
for sales, interest and attendance, 
according to George K. Belden, 
president of the Minneapolis 
Auto Trade Assn., sponsor of the 
show. More than 500 sales were 
recorded, officers of the associa- 
tion reported. 
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Any Method by Which Over Six Million Sales 
Are Repeated Constantly, and Steadily 
Increased, Should Be Interesting — 


No sales manager, no corporation executive, no 
advertising agency man can dismiss from his consid- 
eration, for any reason, the sale of six million units 
of any commodity whatsoever, repeated from twelve 
to fifty-two times a year, without automatically dis- 
missing himself as a thinking entity. 

This is rather belligerently, and perhaps some- 
what dramatically put, but it is true, is it not? 

If you found any great organization that had a 
constantly repeated voluntary* sale well in excess 
of six million units of the same item, and that these 
more than six million voluntary sales were not far 
from ninety per cent of the total sales, you would 
want to know what that organization was doing and 
how it was doing it. 

And if that organization was making a world rec- 
ord, you would have to know in order to be informed. 

Macfadden publications have now acquired the 
largest voluntary magazine circulation in the world. 
A circulation of magazines which must be asked for 
each time by name and the request repeated with 
each issue. Finally, practically none of this volun- 
tary circulation of well over six million with each 
issue of the Macfadden presses has been taken from 
any other magazine. 

If some manufacturer found a market for six 
million new packages of coffee or breakfast food, 
with a repeat sale twelve to fifty-two times a year, 
without detracting from the output of the present 
manufacturers, every food manufacturer in America 
would be studying this new market. 

The Macfadden method, therefore, of creating 
millions of new magazine sales, even by itself alone 
and without any of its social and market signifi- 
cance, is of interest. There was only one other 
magazine publisher in America who had built a 
voluntary magazine sale of similar magnitude. And 
as quickly as Macfadden was able to do so, he 
bought that man’s product. Which product was 
none other than—Liberty Magazine. But this is 
the subject of another story which will be told in 


another page. i i de. 


Let us first, then, take that method by which 
Macfadden was able to build the largest voluntary 
magazine circulations in the world in an entirely 
new field which had not been touched by any other 
magazine. 


*Voluntary circulation is the number of copies of a magazine that people 
will buy, issue by issue, if left to their own devices. 


To understand this method, or plan, or idea, or 
ideal, you have to go back to the lives of the peo- 
ple themselves. You have to start with the idea that 
the great mass of the common people of this country 
are sound in their principles and their attitudes 
toward right and wrong. If you don’t start there, 


you had better not start at all. 

But if you start there, you naturally give those people stories 
that can be encompassed by their own lives, or you let them 
write their own stories about their own lives. And you do not 
buy art work to illustrate those stories. You use photographs, 
which are truer to life. And even in your photographs, you do 
not go to Hollywood for your models. 

So much for the form. And now for the content of the 
stories themselves. 

Every story published must carry the inspiration that such 
people need to face life in all of its aspects. Simple stories, simply 
told, of people like the readers themselves; stories with the same 
problems that the readers themselves are constantly meeting— 
problems demanding fortitude, courage, kindness, tolerance. 
Stories of responsibilities assumed and responsibilities met. And 
stories where, when responsibilities are not met, penalties are paid. 

And all that Macfadden has done has been to respond to 
the attitude of the people themselves regarding their faith in 
the soundness of the principles by which they live, and their 
courage on the basis of these principles to face life. 

It may be synthesized, then, in a paragraph, that Macfadden 
has acquired these enormous voluntary circulations (sociolo- 
gists, please take note) by the reaffirmation again and again of 
the eternal verities by which this world must go on if it does 
go on. The reaffirmation of the world-old hope that right is 
right, that truth will prevail, that the home must be preserved; 
that no matter what the setting of the tale that is told nor the 
experience that has been endured, the responsibilities of life 
must be faced. Po a a 


Don’t laugh. Think! The bulwark of any civiliation itself 
is the faith of a people in these tenets of faith. Anybody with 
any educational yardstick of history knows that. 

x kk 

Now perhaps when you realize that Macfadden has built 
these enormous voluntary circulations on the basis of those 
tenets of faith by which civilizations themselves endure, you 
may be able to reaffirm your own faith in your own America. 
And your own faith can be definitely predicated on the fact that, 
here in America at least, the people know more than their 
leaders. 

You manufacturers and employers of America can be 
assured, therefore, that your Twentieth Century policy of 
increasing wages and shortening hours has borne fruit and that 
it was sound because the people are sound. 

Only on that basis, and no other, was it possible for Macfad- 
den to take a great mass of these people, create in them new 
wants and desires, weld them into a great mass market, and give 
them back to you. 

In our next page we shall tell you how a people acquires 
its first magazine reading habit, upon what plane that literature 
must be pitched to hold the mind, and how it must be turned to 
open up a new world of wants and to develop new desires. 









Cameron Cites Figures 
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Retuting Unemployment 


Detroit, Dec. 6. 
quired 324 persons out of every 


1,000 of the population to produce | 


what consumers demanded, but 
in 1930, with the machine pre- 
dominant in production, it re- 
quired 400 persons. 

These figures were cited by W. 
C. Cameron, speaking for Ford 
during the Sunday Evening Hour, 
Dec. 1, in answer to the charge 
that machines are throwing men 
out of work. 


Following is Cameron's entire 
talk: 

“No one could remain indiffer- 
ent to the charge that machinery 
diminishes employment. But it 
has never been easy to under- 
stand how anything so useful to 
man could also be as harmful as 
was alleged. We hear the charge 
less often nowadays because the 
conviction is growing that it is 
not true. 

Own Experience 

“For some years the Ford Mo- 
tor Co. could only rely on its own 
experience in judging the effect 
of machinery on employment. 
One year when the company spent 
$4,000,000 for machinery, its em- 
ployes increased by 20000 men, 
and the payroll by $48,000,000. An- 
other year when the company 
spent $9,000,000 for machinery, its 
employes increased 40000 men, 
and its payroll by $88,000,000. In 
another year when the company 
invested $10,000,000 in machinery, 
employment increased by 37.000 
men, and the payroll by $76,000,- 
000. That was the invariable ex- 
perience —the more machinery, 
the more men. Critics of the 
machine protested, of course, that 
the Ford Motor Co. was an ex- 
ceptional instance and that tak- 
ing the country by and large, the 
picture would be quite different. 

“But now that the entire na- 
tional employment situation for 
the past 40 years has been studied, 
the fact is established that jobs 
have multiplied faster than people 
during the “machine age.” Em- 
ployment has increased more rap- 
idly than the population. While 
population was increasing 118 per 
cent, the proportion of employed 
persons in the population in- 
creased 191 per cent—-and the 
earlier figure included a_ great 
deal of child labor from which 
the latter figure is free. In 1870 
it required only 324 persons out 
of every 1,000 of the population 
to produce what consumers de- 
manded. In 1930, with the ma- 
chine predominant, it required 
400 persons out of every 1,000 
Not all of these additional em- 
ployes were engaged at the ma- 
chine, but the influence of the 
machine, spreading fanwise, made 
possible so many other kinds of 
employment that more help was 
always necessary. The charge that 
the machine makes fewer jobs is 
completely refuted. 


Not Labor Saving 


“It always surprises people to 
learn that most of the machinery 
in use is not labor-saving machin- 
ery at all. Most of it is labor- 
creating or labor-serving; it en- 
ables men to work at tasks that 
never would have been attempted 
otherwise. Since modern machin- 
ery appeared, 20 great industries 
have sprung into existence that 
never could have existed without 
machinery. While machines un- 
doubtedly economize on labor in 
some operations, and thus release 
men to more man-like tasks, nev- 
ertheless the question is not Man 
versus Machine or what machines 
can do without men-— (of course 
they can do exactly nothing with- 
out men): the question is, what 
hitherto unattainable ends man 
with the machine may reach. 

“Regarding so-called “techno- 
logical unemployment,” there is 
no possible way of rendering hu- 


In 1870 it re- 








man beings obsolete. Rarely does | 
a new industry entirely displace 
an old one. Progress always ab- 
sorbs more than it rejects. Prog- 
ress must take everyone along 
with it. The typewriting ma- 
chine invaded a world peopled by 
clerks who wrote with the pen; 

did it reduce employment in the 
office world?—rather it opened up 
a new profession for tens of thou- 
sands who never could have 
worked in offices otherwise. It 
set otter tens of thousands of 
mechanics making typewriters, 
cash registers and computing ma- 


chines. It did not even injure the 
pen and pencil trade—witness the 
new business in fountain pens and 
patent pencils that has arisen. 
That is the way machine progress 
works. 


“Here is a Michigan town whose | 
|}population has remained station- 


ary for 30 years. It boasted two 
blacksmith shops. No __black- 
smith shop was ever famous as 
an employer of labor. These two 
village shops supported four men 
—two smiths and two helpers. 
Then the automobile came—the 
machine on wheels. Did it cause 
unemployment? The two black- 
smith shops are gone. But other 
activities have come:—three ga- 
rages employing 15 men; three 
filling stations employing seven 
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men; two stores handling tires 
and other accessories, employing 
|five men. An increase of 23 men 
over the blacksmith shops. Ex- 
| tend that influence farther—to the 
wagon shops turned into body 
works, to the oil and rubber in- 
dustries, to the road-building and 
special electrical industries, to 
long-distance trucking and bus 
| driving, to the wheel-making and 
| traffic signal industries—to the 
| multitude of businesses that grew 
out of the motor car—and you 
|see how these things spread. 
Without the machine, they could 
|not have existed. 





“There are, of course, other 
points to consider about the ma- 
| chine, but the charge that it 
makes jobs scarce does not stand.” 


Ati = 





Machine Age Brought Increase in Employment 


State Opens Branches 
For New License Rush 


Providence, R. I., Dec. 6.—Rhode 
Island motorists who formerly 
stood in long lines for hours to 
obtain their registration plates on 
the final day of the year will have 
only themselves to blame if the 
same thing happens this Dec. 31. 


Seeking to eliminate the usual 
last-minute rush, the newly re- 
organized motor vehicle division 
this week will open 10 branches 
in various parts of the state. 
These offices, an innovation here, 
will remain open until Christmas 
for the convenience of motorists 
residing at a distance from the 
State House, Providence. 
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Begins Work on National Truck Classification 


With Motor Carrier Act 


Washington, Dec. 6.—Repre- 
sentative truck operators from 
all sections of the country are 
assembled in Washington today 
to work with the National Rates 
and Tariffs Committee of the 
American Trucking Assns._ in 
drafting a national truck classi- 
fication of commodities. 

Decision of ATA to undertake 
this task has been acclaimed by 
carriers and shippers as a for- 
ward looking step—sorely needed 
in the transportation field. The 
work, which will involve several 
weeks of intensive effort, will be 


carried on under the direction of 
the national committee until it is 
completed. The classification, ac- 
cording to present expectations, 
will be ready for use not later 
than Jan. 1. About 50 members 
of the industry will be engaged 
on the job. 

With a view to producing a 
uniform, simplified classification 
so that anyone who reads may 
understand it, the committee at 
the outset is considering five 
major questions: 

The number of classes to be 

established. 





*) The extent to which consolida- 

tion of items listed in the rail 
classification may be attained. 
Whether there should be rat- 

ings for each classification ter- 
ritory, as shown in Consolidated 
Classification No. 10, or only one 
column or rating for country- 
wide application. 

Whether the ratings should be 

given class designations by 
numerals, letters or other sym- 
bols or stated in terms of column 
numbers based on a percentage 
of the basic, or 100 per cent, col- 
umn rating. 

Whether truck load or other 

quantity ratings should be 
shown in connection with each 
classification item or only less 
than truck load ratings listed. 


If only LTL ratings are shown, 
should truck load or quantity 
ratings be established in the clas- 
sification by general rules, or 
should such quantity ratings be 
provided for in other tariffs? 

To expedite the work on the 
foregoing problems, it is expected 
that sub-committees will be set 
up to consider (1) packing and 
marking rules; (2) other classifi- 
cation rules; (3) ratings on items, 
according to alphabetical break- 
down. 

The committee is approaching 
the task from the economic view- 
point, keeping in mind the pro- 
visions of the Motor Carrier Act 
and the desirability of maintain- 
ing the “inherent advantages” of 
motor transportation. 


RHOOD OF A NATION ! 


. 





Have you noticed how difficult it is to change a man’s mind by writing him letters, how 


easy if you can sit down and chat for a few minutes? 


manner as if their elbows were propped on your desk. 


Every industrialist has found that he can alter peeple’s opinions, smooth out danger- 
ous crises, sway obstinate labor leaders, convince skeptical bankers, intrigue phlegmatic 


Vice-Presidents in Charge of Purchasing—if he can only talk to them. 


In your own office you can talk comfortably to perhaps fifteen people; in the directors’ 
room to twice as many. But there is a way by which you can talk to millions of people— 


five, ten, twenty million and more—all at the same time, yet in as friendly and casual a 


That way is the way of radio broadcasting via CBS, the world’s largest radio network. 
It brings to mass selling the friendly warmth and persuasiveness of armchair-to-armchair 
conversation. It has brought to CBS a sales volume four times what it was six years ago, 


has prompted more than 80% of Columbia advertisers to renew their contracts. 


It enables you to win new users for your product at the same second and with the 
same broadcast in markets as far apart as Largo, Florida, and Tatoosh, Washington, 
most widely separated of U.S. towns, or as different as New York, with ten million 


subway and skyscraper habitues, and Coon Rapids, Iowa, with 214 corn farmers. 


Day after day, night after night, it helps CBS advertisers make a neighborhood of a nation. 


THE COLUMBIA BROADCASTING SYSTEM, INC. 


WORLD’S LARGEST RADIO NETWORK @ 485 MADISON AVENUE, NEW YORK CITY 
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Pontiac Safety 
Drive Started 
Among Owners 


Detroit, Dec. 6.—More than 300,- 
000 Pontiac owners in the United 
States are participating in a cam- 
paign instituted in the interest of 
safety and the reduction of acci- 
dents on the highways, says L. K. 
Marshall, Pontiac general service 
manager. 


“A direct appeal was made re- 
cently by over 3,500 dealers to all 
Pontiac owners, regardless of the 
age of their cars, to co-operate in 
an effort to promote safe driving 
during the coming 7 winter 
months,” said Marshall. “The co- 
operation of both dealers and 
owners has been the best we ever 
have had, and is an indication 
that motorists really are inter- 
ested in safe driving and the re- 
duction of accidents. 

“Our campaign is simply the 
old story of getting the car ready 
for winter. But it was dressed 
up in such a way that its safety 
appeal struck a sympathetic note 
in the minds of the owners. And 
they responded. 


“Over 300,000 of them are bring- 
ing their cars to our dealers to 
have their brakes put in shape; 
lamp bulbs replaced and head- 
lamps adjusted; steering gears 
made right, and carburetors, dis- 
tributors, batteries and electrical 
systems put in order so that mo- 
tors will respond properly to ac- 
celeration. Thousands of heaters 
and windshield defrosters were 
installed.” 


250,000 Radios 
By Ford in 735; 
Set is Improved 


Dearborn, Mich., Dec. 6.—Nu- 
merous improvements to the Ford 
radio, of which the current year’s 
production will total close to a 
quarter of a million sets, were an- 
nounced today by the Ford Mo- 
tor Co. 

From the appearance point of 
view, the most important change 
is the adoption of an _ invisible 
speaker, mounted above the wind- 
shield. The rounded roof lines of 
the car remain unbroken, while 
the listener has the benefit of ear- 
level reception. 

The set continues to be of six 
tubes, with a number of chassis 
improvements. The chassis case 
has been shortened and made 
more compact, fitting underneath 
the instrument panel and above 
the steering column. 

The set has slightly increased 
sensitivity and external noises 
have been lessened, it is claimed. 
Internal circuit filtering now 
keeps out more external inter- 
ference, such as from high ten- 
sion wires and street cars, im- 
proving reception, especially in 
cities. 

The speaker is of new design. 
It is mounted flush on the header 
bar above the windshield. When 
installed it is covered by the car 
trim, completely out of sight. The 
speaker cone has been redesigned 


|to insure better reception through- 


out the scale, including high 
notes and bass notes. Instead of 
having a three-point tone control, 
a constantly variable tone control 
is now used. 





Egyptian Truck Imports 
Are Largest on Record 
Washington, Dec. 6..-Imports of 


trucks and chassis into Egypt 
during the July-September period 


|of the current year were the 
|largest on record for a single 


three-month period. 

Total receipts amounted to 992 
units, valued at £113,194 (Egyp- 
tian), compared with 259 units, 
valued at £26,035, in the corres- 


| ponding 1934 period. 
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Automotive Exports Gain 7 Per Cent in October 
Downward Trend Halted, 


Commerce 


Dept. Reports 


Decent 


Washington, Dec. 6.—A gain of 
7 per cent in automotive products 
exported from the United States 
in October, compared with Sep- 
tember, has halted the downward 
trend evident since July, says the 
Department of Commerce. 

October foreign shipments of 
automotive products were valued 
at $14,919,808 compared with $13,- 
938,366 in September and $12,764,- 
001 in October, 1934. 

Foreign sales of passenger cars 
valued at not more than $1,200 
totaled 7,288 units in October, 
compared with 5,405 units in Sep- 
tember, a gain of 1,883 units. 
Total shipments abroad of pas- 
senger cars during the month 
amounted to 7,397 units valued at 
$3,803,683 against 5,325 units val- 
ued at $3,207,448 in September. 


South Africa Leads 

“The chief market for pas- 
senger cars during October was 
the Union of South Africa with 
1,772 units, valued at $836,973, 
compared with 609 units, valued 
at $343,335, in September. Aus- 
tralia, Belgium, Japan, New Zea- 
land and Mexico followed in the 
order named and in each instance 
the shipments were substantially 
higher than those reported in Sep- 
tember. 

October exports of trucks re- 
mained on practically the same 
level as in the preceding month, 
the total number of units shipped 
amounting to 7,063 units, valued 
at $3,780,304, compared with 7,098 
units valued at $3,711,397. Egypt, 
Japan, Australia and Union of 
South Africa were the leading 
countries of destination. 

Increase 12 Per Cent 

Exports of miscellaneous auto- 
motive products improved during 
October, the total value for the 
month amounting to _ $7,407,728 
compared with $6,987,752 in Sep-| 
tember. 

Aggregate exports of automo- 
tive products from the United | 
States in the first 10 months of 
the current year were valued at 
$193,246,432, against $171,997,938 in 
the corresponding period of 1934, 
an increase of 12 per cent, sta- 
tistics show. 





New York SAE Group 


Offers Student Prizes | 
New York, Dec. 6.—For the best 
engineering papers on automotive 


and aeronautical sub- 
mitted to the Metropolitan section 
of the Society of Automotive En- | 
gineers, Chairman J. F. Win- | 
chester announces the section will 
give five prizes: First, $50; sec- | 
ond, $25; and three prizes of $10 
each. 

Student activities are under the 
supervision of C. H. Baxley. Bax- 
ley recently interviewed Dean 
Bliss of the College of Engineer- 


subjects 


ing at New York University who | 
said of the SAE that “no organi- | 


zation in its particular field could 
be more helpful to students who 
are specializing in automotive 
work.” 








“The action of the Metropolitan | § 


section of the SAE in offering 


three prizes is one of the finest | 


incentives that could be presented 
to any college student.” 


$9, 000, 000 Suit 


After 7 Youve 


Springfield, Mass, Dec. 6.—Legal 
warfare between the Bausch Ma- 
chine Tool Co. and the Aluminum 
Co. of America, which has been 
carried on in Federal courts for 
seven years, has at last been 
brought to an end by settlement 
out of court. 

The amount of the settlement 
was not disclosed, but it was 
understood to be a relatively 
small sum paid by the aluminum 
company to _ Bausch. Bausch 
sued the aluminum colossus for 
$9,000,000, alleging monopolistic 
tactics which amounted to re- 
straint of trade in violation of 
the Sherman Act. 

The case was tried twice, each 
side winning once and the verdict 
being reversed in each instance 
by the appellate courts. It is 
understood that the staggering 
cost which would be involved in 
a third trial was chiefly responsi- 
ble for the _ settlement. The 
Bausch company was represented 
in the action by the Stamford, 
Conn., law firm of Cummings & 


| Lockwood, headed by Homer S. 


Cummings, now U. S. attorney- 


Chrysler Plant 
In Los Angeles 


Steps Up Output 


Los Angeles, Dec. 6.—The local 
|plant of Chrysler Motors of Cali- 
fornia is looking to 1936, its 
| fourth year of operation, to top 
all previous marks, according to 
Paul W. Gaebelein, plant manager. 

New Plymouth models have 
been coming off the assembly line 
since early October and heavy 
shipments have gone forward to 


| Coast dealers. 


The building schedule has been 
advanced and calls for daily pro- 
duction in excess of the peak days 
last year. Between 1,000 and 1,200 | 
men will be employed during | 
heavy months. 





N. F. Stockbridge 
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CODFISH AND BEANS were notably absent from the recent Boston Auto Show, a partial view of 


which is shown in the photograph above. 


tanced last year’s, it was said. 





Crowds were good despite bad weather and sales far outdis- 





AC British Head Reports | 
English Safety Progress 


Flint, Mich., Dec. 6.—Over in 
England traffic authorities are 
just as conscious and worried 
about the 
mounting acci- 
dent toll as we 
are here. 

Hopes pinned 
on a triple ap- 
proach to the 
problem are ap- 
parently  justi- 
fied, thinks 
Norman 7. 
Stockbridge, AC 
Spark Plug’s 
British plant 
manager. Stock- 
bridge visited the home office 
here recently and pointed out the 


Drake, Holmstrum To 


Represent N. W. SAE 


Seattle, Wash., Dec. 6.—H. A. 
Drake has been elected North- 
west section delegate to the na- 
tional meeting of the Society of 
Automotive Engineers in Detroit, 
Jan. 13-17. John M. Holmstrum, 
elected representative on the 
nominations committee, is also 
expected to attend. 

The Northwest chapter recently 
held its November meeting at 
which R. S. Burnett, standards 
department manager, and C. B. 
Veal, research department man- 
ager, read papers summarizing 
work done in the respective di- 
visions, both major operations of 
} the society. 





similarity between safety work 
being done here and in England. 

In Britain a 30-mile speed in 
all built-up areas, with a reck- 
lessness clause to hold the driver 
down in uncongested areas; an 
official “highway code,” a test of 
which all license applicants must 
pass and clearer marking of pe- 
destrian crossings have been 
added to the triple approach! 
Co-operation between highway 
authorities, car and parts makers 


| and drivers. 


Continual campaigning by Bri- 
tish newspapers has been effec- 
tive, says Stockbridge, and road 
authorities have clamped down 
tightly on the inconsiderate or 
reckless driver and taken off their 
hats to the thoughtful motorist. 


Road Builders Meeting 
To Have Highway Show 


Cleveland, Dec. 6.— Highway 
authorities are firmly convinced 
that their show in conjunction 
with the American Road Builder’s 
Assn. convention here Jan. 20-24 
will go on record as the most im- 
portant in history. 

Producers of equipment for 
road building from 81 cities have 
been allotted floor space and all 
signs point toward real success 
for the exhibit and convention. 

Emergency relief work on pub- 
lic roads is to be one of most in- 
tense discussion topics with re- 
ports now being prepared on all 
phases of the government’s ex- 
tensive road program. 


White-Indiana 
Names Macrae 
Vice-President 


Cleveland, Dec. 6.—Newly elected 
vice-president of White Motor Co., 


|in charge of its Indiana truck and 


bus sales di- 
Tisiexr,. F. FZ 
Macrae jr., will 
immediately 
launch a dealer 
expansion and be 
in active charge 
of Indiana pro- 
duction. 

Macrae started 
his automotive 
career with 

s Autocar. Several 

F. T. Macrae jr. years later he 

went with Fed- 

eral as treasurer. From there he 

went to the Day Elder Truck Co. 

as president and stayed there for 
eight years. 

Macrae has been actively asso- 
ciated with the New Jersey Motor 
Truck Assn. and was last spring 
chosen chairman of the group’s 
legislative committee to study 
motor vehicle taxation in the 
state. 

H. K. York, vice-president of 
the Indiana division for the past 
two years, has resigned to enter 
business for himself. 


“Aid Blind 


Sacramento, Calif., Dec. 6.—The 
State Motor Vehicle Department has 
warned motorists that they must 
come to an immediate stop when 
they approach a person carrying a 
white cane to denote blindness. 
Failure to observe this proviation of 
the California Vehicle Code makes 
the offender liable to arrest and 


punishment. 
eT i 
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A HALF-VIEW of the 20th Annual Pacific Automobile Show held recently in San Francisco despite striking workmen and other obstacles, 








Men You Will Meet at the ASI 
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This is the Most Complete Directory of Parts, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


A 

AC SPARK PLUG CO., Flint, Mich.—Hotel 
Traymore—F. 8. Kimmerling pres. and gen. 
mgr.; W. S. Isherwood, gen. sales mar.; Earl 
McGinnis, adv. mgr.; M. W. Gotthelf, sales 
prom. mgr.; A. 8S. Holmes, reg. sales, mgr., 
lew York; J. 8. Hines, reg. sales mar., 
int; R. E. Merrell, reg. sales mgr., Chi- 
cago; C. 8. Rogers, San Francisco, Cal.; W. 
E. Richardson, Canadian sales mgr., Toronto; 
H. G. Albrecht, cred. mgr.; Sumner 8. How- 
erd, serv. mgr. Products—Spark plugs, oll 
filters, spark plug cleaners, refiex signals, 

spark plug testers, remo injectors. 


THE ALMETAL UNIVERSAL JOINT CO., 
1553 E. 55th st., Cleveland, 0.—The Am- 
bassador—S. F. Dupree jr., pres.; C. W. 
Bweeney, asst. sales mgr.; E. P. Rollings, 
treas.; C. K. Morton, chief engr.; A. W. 
Gray, New York dist. mgr.; W. H. Reeves, 
Chicago dist. mgr.; C. W. Blair, Pacific 
Coast rep.; Ed. H. Britton, 8. E. ter. rep.; 
Edwin H. Garrett, Denver rep.; J. G. Ward, 
N. Pacific Coast ter. rep.; Walter L. Shirey, 
Pacific Coast rep.; B. B. Burk and H. O. 
McDermont, Dallas reps.; D. A. Lang, Min- 
nesota rep. New Preduete—Water pumps, 
steering worm sectors, ball housings. Other 
Products—Universal joints, universal joint 
Darts. 

AMERICAN BRAKEBLOK CORP., 4600 Mer- 
ritt ave., Detroit, Mich.—Marlborough-Blien- 
helm Hote—H. A. Gillies, vice-pres. in 
charge of sales; Harry Seith, asst. to vice- 
pres. in charge of sales; C. Q. Smith, mgr. 
replacement sales; F. J. Kelly, P. F. Milks, 
L. J. Simon, J. C. Hepsworth, W. J. Cobb, 
J. A. Rollins, R. 8. Kinnaird, reps. Products 
—Brake lining. clutch facings, fan belts, rad- 
fator hose and generator couplings. 


AMERICAN CAN CO., 230 Park ave.. New 
York, N. Y.—Hotel Traymore—Fred Hall, BR 
E. Hunt, F. G. Jewett, H. M. McCormack. 
H. R. Lowrie, G. B. Monell, Elmer Nall, 
W. H. Schumann, R. L. Sullivan, G. W. 
Cobb jr., reps. Products—A genera] line of 
containers and displays for the sutomotive 
service industries. 

AMERICAN CHAIN CO., Inc., Manley Mfg. 
Division, 929 Connecticut ave, Bridgeport, 
Conn.—Hotel Traymore—O. R. McDonald 
sales mer.; J. M. Sweeney, A. I. Snyder and 
©. C. Miller, salesmen; F. A. Graham, engr 
Products—Manley jacks, Manley compressors 
Manley brake drum, trueing machine, Manley 
car washers, Manley auto trestles, Manley 
hydraulic press, Manley tire spreader, Manley 
elevator model. 

ACCURATE PARTS MFG. CO., Euclid at 
Lakeview. East Cleveland, O.—-Ambassador 
Hotel—Philip Saks, seay. and treas.: Ira 
Saks, pres. and sales mgr.; Morris Saks, 
vice-pres.; Edward Hibshman, adv. mar.; 
George Jarrett, engr.; Philip Silver, Mathew 
Nottonson, James Nagel, Sam _ Nottonson, 
George Horak, Harry Sanders, C. P. Me 
Gowen, Al Towne and Sam Kochman, sales- 
men. New Product—New and improved type 
clutch rebuilder. Other Products—Accurate 
Powerflex clutch plates, Accurate Cushionflex 
elutch plates, Accurate multiple discs and 
rigid clutch plates, Accurate pressure plates 
and parts, Accurate carbon bearings and pilot 
bushings, Accurate Chevrolet reaming fixtures, 
Accurate clutch rebuilders, Accurate valve 
spring tester, Accurate clutch pilot tools, 
Accurate clutch cover special reaming fixture. 


ADAMS GREASE GUN CORP., 54-62 West 
Sist st.. New York, N. Y.—Mariborough- 
Blenheim—Milton G. Adams, sec.; Daniel G 
Adams, pres.; George W. Deloache, chief 
engr.; Dave Levin, Henry B. Swaav, J. 8 
Connell, Add Morris, J. E. Talbert, Joe Braff 
and R. B. Brooks, sales reps. New Product 
—New low-priced high-pressure hand lever 
gun. Other Product—High-pressure lubricat- 
ing guns. 

t. W. AFF MACHINE WORKS, 231 Ninth st., 
Ban Francisco, Calif.—Ambassador—L. W. 
Aff, pres.: O. E. Howard, sales mer. New 
Product—De luxe model combination brake 
drum and fiywheel lathe, known as Aff 
Peerless. Other Products—Brake shoe gauge 
and lining grinder (Aff Peerless), flywheel 
gear heater (Aff Peerless) 

AHLBERG BEARING CO., 321 E. 29th st., 
Chicago, 11l.—Marlborough-Bilenhelm— F. O 
Burkholder, vice-pres.; L. J. Behm, treas.; 
B. E. Bender, Newark mer.; C. H. Battelle, 
New York mgr.: J. M. Tough, Brooklyn mer. ; 
¥. Bova, Boston mar.; J. J. Nihill, Phile- 
Gelphia mar.: C. W. Stuff, Baltimore mer.; 
W. D. Hurlbut, Washington mer; C. W. 


Pearsall, Chicago mgr.; F. W. Spriggins, | 


Philadelphia salesman. Products—CJB mas- 
ter ball bearings. Ahlberg ground bearings. 
ALBERTSON & CO., Inc., 3100 Towell ave... 
Sioux City, Ia.—Mariborough-Bienhelm Hotel 
~—O. Albertson, pres.; H. A. Jacobsen, vice- 
pres.: Charles 0. Rauschkolb. G. M. Moore, 
Sidney V. Wright, A. T. Ford and C. C. 
Bennett, dist. mers.; T. F. McCormack, ex- 
port mgr.; C. Whitney Holmes, F. D. Chris- 
tle, Elmer H. Kane, E. E. Morrison and 
Edward E. Graves, fcty. reps. New Products 
No. 1295 S'oux heat gun, No. 1390 Sioux 
solder gun, No. 2050 Sioux 10-inch bench 
grinder, Sioux %-inch electric drill. Other 
Products—All other Sioux tools. 


ALLBESTOS CORP., 2ist st. and Godfrey ave., 
Philadelphia, Pa.—Hotel Ambassador—E. M 
Arnold, A. J. Farkas, A. H. Holloway, J. 
Webb Kitchen. C. C. Maisch, Carroll Pierce, 
W. C. Rhoades, A. F. Denison, H. D. Fox, 
Joseph P. Greene, Bruce Knight, D. H. 
Jackson, E. Nigg. J. F. Pender, H. A. Ruff- 
ger, L. A. Bosworth, gen. mer.; William 
@. Kitchen, pres.; M. BR. Krader, sales mer.; 
N. P. Hewitt, adv. mer.; M. G. Nussbaum, N, 
Molodow, reps. New Products—Allbestos King 
Pin Test-a-Brake, Allbestos heavy duty King 
Pin brake lining, semi-rigid Cavalier moulded 
Other Products—Complete line of brake lin- 
ings, woven and moulded; woven and moulded 
clutch facings and brake relining equipment, 
fmeluding Allbestos King Pin brake lining. 
woven and moulded Cavalier brake lining, All 
bestos common-sense brake reliner units, 
popular sets for Ford, Chevrolet and Plymouth. 


ALLEN ELECTRIC AND EQUIPMENT CO., 
2101-2117 N. Pitcher st., Kalamazoo, Mich. 
—Ambassador—L. F. Woolman, vice-pres. and 
sales mar; E. A. Stearns, sales prom. mar.; 
W. L. Borroughs, asst. treas.; B. E. Bertho- 
let, Neil Broderson, John LaCavsa, A. GQ. 
Peres, Karl Resh, Don Smith, H. M. Cree, 
Lloyd Howard, W. G@. Bell, Kent Fullerton, 
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Larry Manthey, W. H. Cooper, E. LU. Mullen, T = —<——[—=—=—[[>[>—>>>>>———>>>>>>>== 
H. GC, Nyland, Francis Weaver, H. W. Rob- 
son, George Carter and Elmir Orr, sales 
eners. New Products—E-154 motor tester, 





A. $8.1. Show Headquarters 


E-166 motor tuner, E-141 battery analyzer, Se Sk on 6h 66 chads 4¥95438 d0NeNeseNs 


— — —— Koetherizing process. Other Product—Piston 
rings, piston skirt expanders. 


AMERICAN MOTOR PRODUCTS CORP., 160 
Varick st.. New York.—Sheiburne—A. 5B. 


Madison Pinkus, gen. mgr.; C. BR. Dietz, sales mar.; 


B-240 electrical laboratory, F-47 battery shop Automotive Daily News .............ccccceseeceeees Claridge I. E. Friedman, asst. sales mgr. New Prod- 


and F-113 battery shop. Other Preducte— 
Electrical test benches, growlers, undercutters, 
pulley presses, syncrograph, synchronizer, 
vacuum and compression gauges, moto-chek, 
small motor testers, ‘coil heater, condenser 
heater and testers, battery shops, chargers 
and testers, combustion analyzers, timing 
light, coil testers, magnetizer. 


AMERICAN CHAIN CO., Ino., 929 Connecticut passenger cars. Other Products—Weed Amert- 


Automotive Parts and Equipment Mfgrs., Inc, 


Motor and Equipment Manufacturers Assn......... Traymore 
Motor and Equipment Wholesalers Assn........... Shelburne 
THE AP PARTS CORP., 1801 Spilebusch ave., 


National Standard Parts Assn. 





ave., Bridgeport, Conn.—Hotel Traymore—W. can bar-reinforced tire chains for passenger | 
T. Morris, vice-pres. and gen. mgr.; W. M. ears, trucks and buses; Weed regular tire 
Wheeler, seo.; A. P. Van Schaick, gen. mar. chains for passenger cars, trucks and buses; 
of sales; W. D. Kirkpatrick, sales mgr. auto- Weed emergency units, Weed tire chain repair 
motive sccessories div.; R. E. Greenwood, E. parts, Weed chain repair tools, Weed chain 


O. Johnstone, T. A. Cotter, W. F. Cotter, W. , 7 
° ° ° adjusters, Weed towing chains, Weed sling 
C. Perkins and G. B. Kutz, dist. sales ° ° ¥ 
mers.: B. T. Wheeler and B. C. Breniser, chains, Campbell hammerlock cotter pins, 
salesmen; R. C. Blair, sales mgr. Wright Mfg. | AMERICAN GREASE STICK CO., 1146 Hoyt 
div.; 8S. J. Woodward and J. D. Mcleod, st., Muskegon, Mich.—Hotel Traymore—Dave 
sales dept. Wright Mfg. div.; E. V. Creagh. Hanser, New York, N. Y.; John Olsen, Pitts- 
asst, sales prom. mgr.; E. P. Grobb, pres. burgh, Pa.; C. E. Wilson and A. M. Bowles, 
Dominion Chain Co., Itd.; W. P. Kearney, Dallas, Tex.; Joseph Greenman, Dorchester, 
vice-pres. and see, Dominion Chain Co., Ltd.; Mass.; E. A. Tate, Glendale, Calif.; L. L. 
A. A. Bellinger, export mgr. New Products Melear, Atlanta, Ga.; C. E. Sawtelle, Willow 
—Weed bull tractor chains, Weed pliers for Grove, Pa.; A. H. Duhme, Cincinnati, 0O.; 





ATS OFF to Checker and Yellow...for giving 
private-car luxury to 2000 new taxis in 
Chicago! Suave mohair velvet upholstery...Velmo... 
will make them easier-riding, kinder to passenger's 


clothing, cleaner, cooler, and more inviting. 





Ambassador wote—Gold Circle line of generator cutouts 
and voltage regulators. Other Producte— 
Complete replacement ignition parts, 


pon ere me Ct rem eee es Ambassador —= |||" ‘roiedo, 0.—Ambassador—H. F. Hadley, pres. ; 

R. G. Rule, sec. and treas.; W. E. Bullock, 

sales mgr. Products — AP interchangeable 

G. A. Watson, Minneapolis, Minn.; G. 8. — sues factory duplicate type tail and 

Whitaker, Toronto, Ont.; Glenn Orcott, Chi- 

eons. Ti: tee Tenner. Denver, Gales 3 THE ARCO CO., 7301 Bessemer ave., Cleve- 
se, : 7 , : eee land, O.—Shelburne—Paul L. Hexter, sales 


F. Chapline, Kansas City, Mo.; R. Edwards, ener. : ; > . 
: ar.; J. Graddy, D. Ward, C. B, Turner and 

Toledo, 0.; Leo 8. Rosen and Harold Rosen, George Phillips, salesmen. New Product— 

Muskegon, Mich., firm members, New Product Arco-Zone production color laboratory. 


~—Door-Ease dripless penetrating oil. Other 
iP 00 ° — 
Product—Door-Ease, a stick lubricant for car on. os sac —- a 


door fittings and hood lacings. vice-pres.; C. E. Ibrie, sales prom. mgr.; C. 
W. Ginter, chief engr.; J. E. Allen, sales 

AMERICAN HAMMERED PISTON RING CO., dept. New Product—Cabinet type lubricators. 
Bush and Hamburg sts. Baltimore, Md.— | Other Producte—Complete line of lubricating 


Ambassador Hotel—A. W. Morton, pres. and equipment. 

mgr.; T. Lati Ford, 1 $ 
George R. Burbenk. asst. tcles mer. Mew | ARROW HEAD STEEL PRODUCTS CO., 1101 
Producte — Valvpack, valve stem packing; (Continued on Next Page) 





SSS 


——e 


Railroads and automobile manufacturers learned 
many years ago that Velmo is the best upholstery in 
the long run... that it is literally “good to the last 
mile!” Its use in these handsome new cabs will give 


them the “beck and call” over all others on the Loop! 


Qoodall-Sanford 


INOUSTRIES 


VELMO UPHOLSTERIES 
GOODALL MOHAIRS 


- 


SEAMLOC CARPETS 
LEATHERWOVE FABRICS 





L.C.CHASE & CO., Inc., selling division of Goodall-Sanford, 295 Fifth Avenue, New York 


BOSTON CHICAGO 


DETROIT SAN FRANCISCO 


Show 


Xt 








16 


Men You Will Meet at the ASI 
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Show 


This is the Most Complete Directory of Parts, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


(Continued from Page 15) 
Stinson bivd., Minneapolis, Minn.—Ambassa- 
dor—K. Kingsley, sales mgr.; A. W. Pick- 


ford, gen. mer.; M. E. Wyatt, C. E. Jenkins, 


H. B. Rothkopf, G. H. Plerce and Philip 
Gauvreau, dist. sales mgrs. New Producte— 
Arrite pistons, Arrow Head valves, Arrow 


Head sleeves. Other Products—Arrow Head 
Pistons, piston pins and rings. 


ARROW SAFETY DEVICE CO., Ine. Medford, 
N. J.—Dennis Hotei—Ralph E,. Haines, pres.; 
8. Earl Robinson, sales mar.; H. P. Schade, 
dist. mgr.; Frank Scharlach and Eric M. 
Schade, sales reps.; Charles E. Krupp, New 
England sales rep.; L. J. Gervais, Connecticut 
sales rep.; J. W. Watkins, Virginia sales rep.; 
Fred J. Ryan, New York sales rep. 


ASBESTOS MFG. CO., Huntington, Ind— 
Traymere—H. D. LaMont, treas.; R. b 
Warner and L. W. Tuttle, fcty. sales dept.; 
Wilkes Campbell, serv. engr.; J. A. Queeney 
and B. W. MacDonald, east. sales office; 
Verne Tucker, adv. counsel. New Producte— 
Amcobond brake lining, De Luxe masterbrake 
sets, Silver Lining brake sets. Other Prod- 
ucte—Complete range of friction materials, 
including passenger, eommercial and indus- 
trial brake linings and clutch facings, 


ATLAS ASBESTOS CO., North Wales, Pa— 
Ambassador—Donald H. Spicer, sales mar. 
New Products—Guaranteed Coastgard wovea 
brake lining, Guaranteed Bodygard moulded 
brake lining. Other Products—Automotive 
packings, clutch facings, brake lining sets, 


ATLAS MFG. CO., Inc., 123 W. Michigan st., 
Indianapolis, Ind.—Ambassador Hotel—J. M. 
Bloch, sec. and gen. mgr.; E. M. Gass, sales 
mer.; J. A. Spielmacher, C. B. Wall, A. O. 
Bird, J. R. Lowry, J. H. Schaub, H. D. 
Wilicutts, L. A. Ryan, L. M. Janeway, RB. 
A. Fudge, P. J. Quiett and W. J. Watson, 
salesmen. Produets— Ford, Chevrolet and 
Plymouth replacement parts. 


AURORA EQUIPMENT CO., 422 Cleveland Bt., 
Aurora, Ill, — Chelsea Apartment House — 
Thos. M. Dunham, pres.; Le Roy F. Spangler, 
sales mgr. and asst, to pres.; John C. Dun- 
ham, vice-pres.; Baldwin Sears, secy.; George 
W. K. Voigt, east. sales rep. New Produete— 
Steel fixtures for wholesale and retail selling 
of automotive parts and accessories. Other 


Producte—Steel shelving. shop equipment, 
service station equipment. 

AUTO SPECIALTIES MFQ@ CO., St. Joseph, 
Mich.—Hotel Traymore—W. W. Carver, C. 


H. Williams, reps. New Products—‘’Drednaut 
Bumperjacks.”’ Other Producte—'‘Drednaut’’ 
automobile jacks. 


AUTOMOBILE DIGEST, 22 E. 12th st., Cinci- 
nati, O.—Hotel Chelsea—J. A. Ahlers, Bob 
Chapman, Frank Finn, Ray Kuns, N. R. 
Meyer, E. H. Schmidt, L. A. Thelen, C, T. 
Schaefer (Hotel President), reps. 


AUTOMOTIVE GEAR WORKS, ine., Rich- 
mond, Ind.—Mariborough-Blenhelm Hotel—c. 
E. Hamilton, pres.; J. C. Hamilton, viee- 
pres.; L. A. Dunham and F. W. McMeane, 
salesmen. Products—Double Diamond ring 
gears and pinions, Double Diamond flywheel 
gears, Double Diamond axle shafts. 

AUTOMOTIVE MAINTENANCE MACHINERY 
CO., 2100 Commonwealth ave., North Chicago, 
Ill.—Traymore Motei—Fred G. Wacker, pres.; 


Victor Allen, vice-pres.; W. M. McKim, ex- 
port mar.; C. T. Rottler, pres. Rottler Bor 
ing Bar Co.; H. W. Zimmerman, engr.: R. 


© 


A 


A 


W. Guard, Harry J. Swartz and H. A. Nich- 
ols, sales reps, (Hotel Claridge). New Product 
—Rottler boring bar. Other Products—Auto- 
motive re-conditioning tools. 


UTOMOTIVE MERCHANDISING, 97 Horatio 
at., New York, N. Y.—President Hotel— 
Peter J. Carey, pres.; Peter J. Carey jr., 


treas,; R. T. Carey, vice-pres.; Ray W. Sher- 
man, vice-pres.; S. P. McMinn, secy, and 
editor; W. J. Scanlan, east, rep.; J. C, Ely, 
Detroit rep.; M. A. Brown, Chicago rep.; E. 
M. Schaefer, adv. dept. 

UTOMOTIVE THRUST BEARINGS CORP., 
2021 8. Michigan ave., Chicago, I1l.—Am- 
bassador Hotel—Frank C. Kip, gen. megr.; O. 
6. Livingston and Earl L. Farnsworth, sales 


reps. 
B 


ALDOR ELECTRIC CO., 
St. Louls, Mo.—Sheiburne Hotel 
Bchock, sales mer. of apparatus div, New 
Product—Special six-inch grinder, Other 
Products—Complete Line of grinders, grinder- 
buffers, buffers, battery chargers, battery serv- 
foers, battery charging racks and bulbs. 





4357 Duncan ave, 
7. A 


BEAR MFG. CO., 2030 Fifth ave, Rock Island, 


BECKER BROTHERS CARBON CO., 


lil.—Ludy Hotel—Will Dammann, pres.; H. 
W. Dammann, gen. mar.; E. Quekels, sales 
mar.; W. C. Goldschmidt, adv. mgr.; 0. H. 
Walz, central sales mar.; E. G. Nisonger, 
east. sales mgr.; V. A. Nielsen and Art Carl- 
eon, sales reps.; S. W. Hemphill, southeast- 
ern rep.; R. M. Mitchell and T. W. Eastham, 
sales reps.; J. R. Perryman, southwest sales 
mgr.; F. H. Carruthers, C. A. Tatham and 
A. L. Bell, sales reps. New Products—Bear 
alignment tester, Bear jiffy tire spreader, 
Bear true-center wheel balancer, Bear Master 
frame straightener, Bear super-wheel straight- 
emer. Other Producte—Bear precision gauges 
and tools, special wheel, steering, aligning 
equipment and accessories. 

228-5-7 
N. Ashland ave., Chicago, Ill.—Marborough- 
Bienheim—M. A. Rosen, authorized exec. 
Products—Carbon products. 


BEHR-MANNING CORP., Troy, N. Y.—Clar- 


idge—John M. Cook, jobber sales mgr.; Thos. 
Trowbridge, east. sales mgr.; H. G. Seaman, 
R. L. Mannette, R. W. Spencer, reps. New 
Product—Series ‘'700"' Speed-wet. Other Prod- 
ucts—Metallic cloth, Adalox paper, Durite 
paper, Flint paper. 


BELDEN MFQ, CO., 4647 West Van Buren st., 


Chicago, Ill—Ambassador Hotel—Whipple 
Jacobs, vice-pres.; H. W. Clough, sales mgr.; 
E. V. Blake, east. sales mer.; Knud Nielsen, 
mgr. for. sales; H. H. Wermine, chief engr.; 
Hoyne Howe, C. M. Hofman, W. F. Jessup, 
Cc. R. Koenitzer, J. H. Lane, W. BR. Lynn, 
C. E. Moser, L. B. Rogers, L. A. Thayer and 
Cc. H. Young, reps.; A. H. Fensholt and F. 
D. Ewing, adv. counsel, New Produet— 
Belden portable wire department with Belden 
wire stripper and terminal crimper. Other 
Products—Primary wire on spools or in fin- 
ished looms, high tension wire on spools or 
as spark plug wire sets, battery cable in colls 
or finished replacement cables complete with 
terminals. 


BINKS MFG, CO., 3114 Carroll ave., Chicago, 


Ill. —Traymore—J. F. Roche, exec. vice-pres,; 


W. B. Crawford, E. F. Watts, J. A. George 
sr., J. A. George jr., P. J. Peters, R. W 
Tripp, Charlies O'’Boyle, Hf. S. Adams, reps 


New Products—Spray painting equipment and 





TRE 


SKYSCRAPER BY THE 


PARK PLACE AT THE BEACH 


ATLANTIC CITY 


caped park, boardwalk and 
ocean...Two large sun decks... 
Glass enclosed solarium on the 


roof...Complete 
facilities. 3 Pig tee, Bs 


wal fond | 


health bath 


* 


+ 400 large outside rooms... 
beautifully furnished...each 
with a private bath and shower 
.»efresh and salt water. — . 





Plan. 


JOSEPH P. BINNS, Manager 





SINGLE from *4- DOUBLE from $6 
European Plan...also American 


i gee 


7 


see 





BLACKHAWK MFGQ@. CO., 


BRANDT-WARNER MFG. CO., 


BRUNNER MFG. CO., 
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KEY TO HOTELS 


i—Franklin Inn 18—Kentueky 
2—Morton 19—Madison 
3—Seaside 20—Traymore 
5—Chalfonte 21—Brighton 

Haddon Hall 22—Claridge 

6—Calton Manor 23—Glaslyn-Chatham 
7—Lafayette 24—Mariborough-Blenhelm 
9—Penn-Atlantic 25—Dennis 

10—New Belmont 27—Shelbourne 

ti—Ludy 28—Arlington 

12—Princess 30—Ritz-Cariton 

13—Knickerbocker 31—Ambassador 

16—Richfield 32—Chelsea 

17—Jefferson 34—Crillon 
accessories. Other Producte—Water cooling 
equipment, 

THE BISHOP & BABCOCK MFG. CO., 490) 
Hamilton ave., Cleveland, 0O.-—-Traymore— 
H. J. Lamoureaux, sales mer.; E. L. Mayo, 
vice-pres.; L. @. Zarbock, adv. mgr. New 
Product —B. & B. windshield defroster. 


Other Product—Hot water heater thermostats 
(Superstat and Masterstat line). 


THE BLACK & DECKER MFG. CO., Towson. 


Md 
A. G 
mer. ; 


Claridge Hotel—s 
Decker, vice-pres.; R 
J. F. Apsey fr., adv 
Sacra, export; F. H. Schell 
dale, G. M. Buchanan, G. 
M. Stuart, A. L. Proctor, ©. C. Watts, J. F 
Spaulding, G. H. Treslar, FE. H. Fed- 
erschmidt, H. G. Smith, T. H. Belling, G. W. 
Stoiber, L. C. Gehring, W. L. Poynter, A 
W. Helbush, E. V. Schaub, sales dept. 
Products Portable electric drills, screw- 
drivers, bench grinders, portable grindoers, 
valve refacers, Vibro-Centric valve seat grind- 
ing method 


D. Black, pres.; 
D. Black, sales 
mar.; M. R 
William Dug- 


F. Fischer, E 


120 North Broad- 
Milwaukee, Hotel— 
Brumder, 


lL. E. Bertane, 


Wis.—Traymore 
pres.; John Merker, secy.; 
asst. treas.; W. P. Ferris, 
sales mer.; G. Goehrig, asst. sales mer. ; 
E. M. Pfauser, engr.; L. L. Cobb, G. B. 
Cox, H. J. McKinnon, D. L. Moberley, F. 
M. Pterce, W. F. Randolph. G. A. Spohr, 
J. H. Weatherly, G. B. Wilkinson, Melville 
Sears, Lynn Abbott, N. R. MacLeod, W. R 
Dalton, salesmen. Products—Socket, open- 
end and bor type wrenches; hand hydraulic 
jacks, lightning lift hydraulic service jacks. 
Porto- Power 


BORG-WARNER SERVICE PARTS CO., 310 
8. Michigan ave. (central office), Chicago, Il). 
-Ambassador Hotel—A. C. Darling, vice- 
pres. and gen mar.; W. E. Salter, sales mer. ; 
R. P. Johnson, sales dept.; F. J. Hansen, F. 
D. Johnson, B. H. Logan, T. C. Cornell, F 
N. Hagel and C. H. Hays, dist. sales mers. ; 
T. J. King and Jack Mitchell, salesmen; R. 
M. Allison, serv. mgr. Warner Gear Co.; C. 
©. Blanchard, serv. mgr. Borg & Beck Co.; 
F. Ht. Blickwede, serv. mgr. Morse Chain Ca; 
G. U. Christianson, serv. mar. Rockford Drill- 
ing Machine Co.; O. N. Cobb, serv. mgr. De 
troit Gear & Machine Co.; J. G. Donaldson, 
serv. mer. Long Mfg. Co.; W. J. Simpson, 
serv. mer. Mechanics Universal Joint Co.; N. 
K. Van Osdol, asst. gen. mgr. Morse Chain 
Co.: C. M. Woods, sales dept. Long Mfg. Co.; 
F. H. Lockwood, pub. dir. Borg-Warner 
Corp.; C. EB. Wetsse, vice-pres. Borg-Warner 
International Corp.; R. W. Gifford, pres. 
Borg-Warner International Corp.; J. 8. Davis, 
Borg-Warner International Corp. Products— 


way, 
x. P, 


Warner gears, Borg & Beck, Long and Rock- | 


ford clutch parts, Morse chains, mechanics’ 
joints. mechanics, fiywheel bands, Stanton 
axles, Borg-Warner timing gears. 


Loucks Mill 
Pa.—President—-W. C. Bulette, 
pres. and gen mer.; D. Frank Magee, sales 
mer.; L. W. Bevin, plant eng. Product 
Axle shafts, drive shafts, nuts, keys, etc. 
1821 Broad st., Utica, 
Traymore Hotel—G. L. Brunner, pres, ; 
secy.; A. G. Zumbrun, treas.; 
chief engr.; @. L. Busch- 
Parker, asst. 


rd., York, 


N. Y. 
B. J. Scholl, 
H. E. Thompson, 
man and G. A 

Thomas, serv 


BURGESS-NORTON MFQ. CO., 








| 


| 





engrs.; J. W. | 
mgr.; P. A. Karl, export mgr.; | 


CARLI 
Pa. 


CASCO PRODUCTS, CORP., 


CHAMPION SPARK PLUG CO., 


CHILTON CO., Chestnut and 56th sts., 


Cc. E. Bur- 
Fleming, B. 
P. R. Acton, 
Junkin, L. A 
salesmen. 


W. M. Cashin, 
lingame, G. W. 
H. Kaple, M. 
L. M. Snell, 
De Marsh and R. 


J. J. Burke, 
Chandler, J. B. 
H, Battenhouse, 
Jeff Reid, J. P. 
C. Smith, 


THE BUNTING BRASS & BRONZE CO., 715 


O.—Ambassador—E, N. 
Belsheim, mgr, stock sales; Ed J, Butler, 
asst. mgr. stock sales; Frank J. Breisacher, 
salesman N, Y. dist,; Lioyd Sliker, salesman 
N. J. dist. New Product—Connecting rod 
bearing liners. Other Products—Bronze bush- 
ings, bronze bars, bolt sets, tractor bushings, 
electrical bushings, 


Spencer st., Toledo, 


Peyton st., 
Geneva, U1.—Ambassador Hotel—C. M. Bur- 
gess, pres.; F. E. Burgess, vice-pres.; C. B. 
Johnson, sales megr.; Frank Guth, east. dist. 
mgr.; W. E. Arnold, central states mgr.; H. 


8. Smith, mgr. contract div.; William C. 
Beild, sales engr.; Charles G. King, chief 
engr. 


BUSINESS PUBLISHERS INTERNATIONAL 


CORP., 330 West 42nd st., New York, N. ¥. 
—Ambassador Hotel—John Abbink, pres.; 
James L. Gilbert, vice-pres.; George EB. Quis- 
enberry, secy. and editor; K. P. Bliss, lL. W. 


Nickel, J. A. Cassell, Orme Fetterly and 
W. 8. Bliss, reps.; A. F. Houghton, trade 
counselor. 


Cc 


A. & CAMPBELL CO., Ino., 161 Prescott st., 


Kast Boston, Mass.—Marlborough-Blenholm 
Hotel—A. 8, Campbell, pres.; RB. E. Crosby, 
prod. dept.; 8. 8. Graham, T. J. Leviton, Al 
Duhme, 8. C. Berwanger, Otis Davison and 
Lawrence M. Hersig, sales reps. Products— 
Cello license plate frames, Cello bumper 
guards, 


CANADA MOTOR PRODUCTS, Ltd., 66 Wel- 


West, Toronto,, Canada.—Tray- 
more Hotel—I. M. Gringorten, sales mar.; 
M. W. Gasner, pur. asgt.; John Furminger 
export mgr.; Miss E. Gringorten, secy. New 
Products—New type of battery ground strap, 
5 ft. 6 in. metal display stand of ignition 
eoils. Other Products—Starting, lighting, ig- 
nition replacement parts. 


lington st. 


THE CARBORUNDUM CO., Portage and Buf- 


falo ave., Niagara Falls, N. Y.—Claridge 
and Shelbourne Hotels—George E. Dresser, 
sales mer; S. Phipps, C. W. Sprenger, J. H. 


Jones, L. W. Judy and L. E. Doerr, sales- 
men. New Products —-Carborundum and 
Aloxite brand grinding wheel assortment. 


Other Products—General abrasive products. 
LE & DOUGHTY, Inc., Conshohocken, 
— Marlborough - Blenheim Harvey 
Plummer, sales mer.; L. A. Doughty, pres. ; 
William Goodsell, John Taylor, George Zim- 
merman, Paul Fay, J. M. Lydecker, T. 
Thompson, J. B. Wilson and Frank Evans, 
salesmen, Product—Storage batteries. 

1333 Rallroad 


automotive catalogs. Other Products-——Jobbers’ 


automotive catalogs 


CEDAR RAPIDS ENGINEERING CO. OF 
DELAWARE. Cedar Rapids, Ia.—Maribor- 
ough-Bienheim Hotel—R. H. Meister, pres.; 
T. M. Jones, vice-pres.; A. I. Dunn, chief 
engr.: A. P. Murphy, dist. mgr. of New 
York: I. R. Goodwin, dist. mar. of Philadel 


phia; A. W. Hurlbert, dist. mer. of Boston. 
New Product—Main bearing line boring ma- 
chine. Other Products-—- Kwik-Way valve 
facing machines, piston grinding maohine, 
cylinder boring machine, seat replacement 
tool, valve seat grinder, valve re-seating tool 
equipment, micromatic hones, Rid-O-Grit, 
Align-O-Plate, Distortion Plate, etc 


CHAMPION PNEUMATIC MACHINERY CO., 


8164-70 S. Chicago ave., Chicago, Ill.—Tray- 
more Hotel—George T. Rayfield, pres.; Fred 
J. Rayfield, fety. ener.; C. H. Tee, sales 


mer.: H. H. Kouka, sales engr.; Walter Me- 
Kim, export mar. Producte—Single and two- 
stage sutomatic alr compressor units, cer 
washers and paint spray air compressor units. 


Upton ave., 


Toledo, O.—Traymore Hotel—R. A. Strana- 
han, pres.; F. D. Stranahan, treas.; Duane 
Stranahan, asst. to pres.; M. C. DeWitt, 
vice-pres.; R. H. Rowland, sales megr.; C 


L. Corwin, asst. sales mar.; N. G. Amrhein 
sales dept.; O. C. Telghty. G@. A. Kraus, E 
Cc. McKinney. W. F. Radbone and E. 8 
Hansen, dist. sales mers Product— Spark 
plugs. 

Phile 
delphia, Pa.—Ambassador Hotel—C. A. Mus- 
selman, pres. and gen. megr.; Joseph § 
Hildreth, vice-pres. and mar. auto div.; Jul- 
fan Chase, dir. editor; G. C. Buzby, mar. 
dir. mail and sales rep.; E. H. Miller, adv. 
mgr. automotive div.; Leon F, Banigan, edi- 
tor Motor World Wholesale; Don Blanch- 
ard, editor Automobile Trade Journal; W. K 
Toboldt, eattor Motor Age; George T. Hook, 
editor Commercial Car Journal; Henry Jen- 
nings, technical editor Commercial Car Jour 
nal; W. I. Ralph, spec. rep.; M. C. Ditt- 
man, H. E. Boyd, C. W. Crandall, A. R. 
Eckel, FE. E. Elder, John C. Hildreth, F. O. 
Kirkpatrick, Lee R. McCullough, Anson &. 
Meanor, R. F. Pickrell, BR. F. Rogers and 
Walter J. Smith, sales reps. New Product— 
Motor World Wholesale. Other Producte— 
Automobile Trade Journal, Commercial Car 
Journal, Chilton Automotive Buyers Guide, 
Motor Age, Automotive Industries. 


THE CINCINNATI BALL CRANK CO., Dits- 


0.—Mariborough- Blen- 
pres.; Richard P. 


ney ave., Olncinnatt, 
helm—John F. Aston, 


CIRCO PRODUCTS CO., 








ave., Bridgeport, Conn.—Traymore—Joseph IT 
Cohen, pres., gen. mer.; B. G. Cochrane, vice- 
pres. and sales mer.; D. J. McCarthy, asst. 
sales mer.;: Gus Bahr, engr.; E. F. Klein 
cred. mgr.; E. A. Tate, F. E. Hask, A. H. 
Hirsig, W. A. Frazier, L. M. Hirsig, J. W. 
Hirsig, W. G. Hirsig, C. O. Talley, Gordon 
Brown, I. M. Cochrane, Glenn Orcott, R. 8. 
Staples, Jim Hearn, FE. Shapiro, Harry 
Ruben, C. F. MacLennan, J. A. Scully and 
V. A. Scully, mfg. reprs.; R. W. Sinclair, 
fety. rep. Products—Cigar lighters, fender 
ettes, fender guides, draft shields, gear shift 
knobs, generator regulators, brake lever ex 
tensions, cataphote reflectors, electric wind 
shield defrosters, defroster switches, hot 
water heater switches, electric auto fans 
THE CATALOG ASSN., 431 8. Dearborn at., | 
Chicago, llL.—Shelbourne Hotel—George 8 
Roth, Harry Roth, Robert Roth, 8S. M. Roth, 
L. B. Zipnert, J. Roth, reps.; New Product— 
New straight-line production plan applying to 


CLAWSON & BALS, 


CRANE PACKING CO., 


CRESCENT CABLE CO., 


THE DALL MFG, CO., 


Field, vice-pres.; A. M. Seed, Brookins div. ; 
J. M. Wallace, adv. mer.; J. LL. Estes, E, 
J. Zonker, J. C. Coughlin, B. A. Dillehay, 
Charles 8, Sliter and C. D. Austin, dist, 
mers.; C. C, Chopp, export mgr.; C, Harris, 
chief engr.; C. Butler, engr, New Product— 
AC-30 hand operated high-pressure lubrica- 
tor. Other Products—Balcrank lubrication 


equipment and Brookings measures and servioe 
station equipment, 


3088 W. 
O.—Ambassador—John 
secy. and treas.; N. J. Leary, west, sales; 
K. A. Williams, east. sales; Kk. K. Ralston, 
enar.; Herb Kersman, serv. New Product— 
Degreasing and steam cleaning-thawing equip- 
ment. Other Products—Tin plating equip- 
ment, small parts and hardware. 


Inc., 4701 W. 
Ill.—Ambassador Hotel—R. K. Mil- 
ler, vice-pres. in charge of sales; F. J. 
Dvorak, secy.; Matt R. Korshin, spec. rep.3 
James R. Baker, middle west, rep.; T. FL 
Collins, southeastern rep.; Lew Gorgen, 
northwestern rep.; 8. W. Brown, southweet- 
ern rep.; J. K. Montgomery, west. rep. New 
Product — Replacement connecting rod and 
main bearings. Other Producte—Connecting 
rods and starter drives. 


106th at., 


Cleveland, F. Black, 


Lake st., 
Chicago, 


COLUMBUS McKINNON CHAIN CORP., Tona- 


wanda, N. Y.—Traymore—D. S. Brisbin 
vice-pres.; R. E. Gerspacher, sales mgr.; W. 


z. Koch and F. T. Benjamin, dist. mgra.3 
M. ©. Hendershott, rep.; lewis E. Moore, 
Mike Shapiro and Walter H. Grebe, sales 
reps. 


CONTINENTAL PISTON RING CO., 276 Wal- 
nut st., Memphis, Tenn.—Ambassador Ho- 
tel—Louis Emrich, secy. and treas.; Ira All 
stadt jr., Douglas Day and Lew Hees, 
wales reps. 


1800 Cuyler ave, 
Chicago, Ill.—Hotel Traymore—N. B. Carl- 
ton, sales mgr. New Products—New packing, 
metal vendor; garage service station assort- 
ment, 48 rings. Other Products—Automotive 
water pump packing. 


R, L— 
and 


Pawtucket, 
Madison Hotel—M. C. Sapinsley, treas. 


gen. mer. New Products—Trouble lights, 
cable display rack, Corona proof high ten- 
sion ignition cable. Other Products—Aute 


motive wire and cable. 


CURTIS PNEUMATIC MACHINERY CO., 1999 


Kemlen ave., St. Louts, Mo.—Shelbourne— 
W. C. Hecker, pres.; J. A. Lodwick, sales 
mer.; A. E. Horman, east. mer; L C. 
Blake, adv. mer., and all fleld sales reps, 


Products—Newly styled Curtis air compressor 
units, Curtis self-leveling free wheel rotating 
lift, Curtis silent hydraullo car washer. 


D 


0. Station D., 
O.—Ambassador— L. A. Dall, 
pres.; K. M. Wilmore, secy.; W. M. Bal- 
Mette, treas.; W. E. Arnold, Fd H. Brit- 
ton, A. M. Reeves and H. V. Woleben, dist. 
gales mars.; Floyd Yoder, sales engr.; G. D. 


Inc., P 
Cleveland, 


Paradis, Canadian rep. Products—Pistons, 
oast iron, alloy, strut; cylinder sleeves, dry 
type; Con-Rod bushings, lock rings, set 
screws: Dall Unt-Flex piston skirt adjuster- 
expander; shop equipment. 

| DALTON & BALCH, Inc., 2333 Michigan 
ave., Chicago, Ill.—Ambassador Hotel—J. 
H. Balch, pres., delegate; A. H. Babin, 
sales, alternate; E. R. Monroe, J. J. Briefer, 
Harry Merrithew, W Blair, Walter L 
Shirey. FE. R. Young, W. B. MeDonough and 
R. L. Sawyer, salesmen Producte—-Silent 


and metal timing gears, silent timing chains. 


| THE DAYTON RUBBER MFQ. CO., P. O. 
Box No, 1004, Dayton, O.—Traymore Hotel 
—K, H. Glanton, vice-pres.; W. 8S. Martel, 
mer. automotive div.; BR. L. Wetzel, ir. 
of adv.; D. C. Adams, W. R. Bushong, A. F. 
Cannon, D. R. Cannon, J. J. Jones jr., W. 
A. Manton, L. H. Lockman, J. P. Sink and 
H. A. Tullidge, dist. mgrs.; T. C. Davis, 
mer. indust. div.; O. P, Jester, sales prom. 
mar., tire dept 

THE DE LUXE PRODUCTS CORP., Lake st., 
laPorte, Ind.—Ambassador Hotel—H. A. 
Lightner, pres.; L. B. Boyd, vice-pres.; Ea- 
win W. Schurs and Hobart M. Cable, diree- 
tors; C. N. Bentley, sales mgr; E. BB. 
Crowe, dist. sales mar.; James E. Hurn, 
engr.: Page Brown, Pacific Coast rep.; W 





Boyd. Products—De Luze 
De Luxe oll 


Hodgkinson, T. E. 
light weight cast iron pistons, 
filter. 


THE DEVILBISS CO., 300 Phillips ave., To- 


A. Guyer, sales 
to sales mer.; R. 


ledo, O,—Shelbourne—R. 
mer.; H. M. Werts, asst. 
G. Petersen and G. C. Kuntsman, dist. m 
L. J. Connolly, mgr. Philadelphia office; B. 
C. Gardner, sales prom Products—Spray 
equipment, air compressors, hose and hose 
connections. 

THE DILL MFG. CO., 
Cleveland, O.—Hotel Traymore-—L. F. Body, 
mer. of sales; B. 8. Byall, mer. of trade 
sales; R. E. Mizener, C. C. Wamacks and 
J. H. Heist, reps. New Product-—All-Service 
tube repair vuleanizer, Other Produete—Tire 
valves, parts, accessories, 





700 East 82nd st, 


DITZLER COLOR CO., 8000 W. Chicago bivd., 


Detroit, Mich.—Ambassador—E. R. Hoag, 
pres.; Nell A. Fleming, sales magr.; George 
Sanders, E. A. Cook, ©. E. James, M. Hi. 
Taylor, Ray Harbison and R. R. Saxon, 
sales reps. Preducte—Automotive finishes of 
our manufacture. 

THE DOLE VALVE CO., 1901-1938 Carroll 
ave., Chicago, Ill.—-Marboreugh-Bienhelm— 
John L. Dole, secy.; Thomas B. Chace, H. 
Drapeau and J. K. Lund, enars.; Stuart @. 
Phillips, adv. mgr. F. M. Thompson, mer. 
jobbers’ div.; A. Toll, sales rep. New Pred. 
uct—Dole poppet type thermostat. Othe 
Products — Dole butterfly type thermostat, 
heater fittings and complete line of couplings, 

DORMAN STAR WASHER CO., 1004 Syca- 
more st., Cincinnati, O.—Ambassador—Jac® 
Dorman, pres.; Edward Knoth, sales mer.; 
Harper Leming, dist. sales megr.; Pete 
Schneider, Jack Weissman, B. D. Carter, O, 
M. McIntosh and A. L. MelIntosh, sales- 
men. New Producte—Brass fittings, water 


(Continued on Next Page) 
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Men You Will Meet at the ASI Show J 


This is the Most Complete Directory of Parts, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 

















cee ss ee 
’ ° 2 > | 
(Continued from Page 16) | F | gales mgr.; Mr. Link and Mr. Mahr, reps H | counter racks, indexes, punches, loose office 
Jacket plates, transmission lock rings, gas |THE FAFNIR BEARING CO., Booth st % Product—Gould multiple plate batteries, HASTINGS MFQ@. CO., 485 E, Mill st., Hast- equipment. 
a cle ‘scaues Sieee. Gee oe | New Britain, Conn.—Ambassador—S, M GRAY CO., Inc., 120 S. Tenth st., Minneap ings, Mich.—Amba-sador Hotel—C. W. Dolan, | THE HOLFAST RUBBER CO., 1486 Lakewood 
Star washers, expansion plugs, nuts for | Prior, mer dist. sales; S. M. Cooper, secy.;| lls, Minn.—Marlborough-Blenheim Hotel—L. secy.; Harry Seitz, fleld sales mer.; H. P. eve., Atlanta, Ga.—Shelburn Hotel—Matthew 
axle, pinion and drive shaft; brake springs, | 3.°°°)’ ‘nodriguex, export mgr.; R. M. Page, | . Gray, pres.; H. A. Murphy, vice-pres.; Chas. | Phillips, chief engr.; F. M. Edrington, Walter | R, Hill, sales mar.; L. P. Cox, field mgr.; 
clutch bearings, studs, bolts, nuts, brake | cC Haefner R. Dale and P. F. Bannister, D. Parr, vice-pres. and sales megr.; R. J. Gray, H. Grebe, W. O. Harrington, W. R. Lich, W. L. Morris, Wm. A. Hunnicutt, div, mgra, 
ong nae see, b si aie aan § | reps Producte—Ball bearings chief engr.; Wade L. Jones, east. reg. mgr. ; Carl J s Pettit, Fred H Poss, Andrew D, New Product—Complete line of heat vulcania- 
oe co | FEDERAL-MOGUL CORP., 4809 John R. st Herbert V, Tassinari, New England rep.; E Bhaw, P. R. Thomas, C. L. Wagoner, sales- ing patches with improved vulcanizers oF 
ers, steel, copper, Formica | P 4 9 wow Ss 7 R. Cox, west. New York and Pennsylvania men; C. O. Brandes, export mgr. New Prod. | , _F 
Detroit, Mich.—Ambassador Hotel—Products | P ; . . = a clamps. Other Products—Fan belts, radiator 
DURO METAL PRODUCTS CO., 2649 N. | “ a s lias canna’ teak, aveekteah rep.; M. G. Rhodes, southeastern rep.; Paul ucts—New Hastings steel-vent “‘extra-dry’’ ol] | hose, universal joint discs, tube repair kite, 
Kildare, Chicago, Ill.—Ambassador—W. H. cae on & = “ : * babbitt R. Acton, Detroit rep.; Herman H. Meyer, ring, New Hastings taper-gage, New Hastings we 
P 3 nze-back, i , : : : 
Odlum, pres.; N. F. McNaught, secy. and ep Theo pigantr iano ta ; ; Ohio rep.; Karl E. Hammer, cen. west. rep.; motor corrector. Other Products—-Hastings pis- | 
treas.: W. KR. Hosford, sales mer.; W. J, | lmed bearings; piston pin bushings, connect 3. B. Sampson, southwestern rep.; Vernon ton rings, Hastings piston expanders. R. M, _HOLLINGSHEAD CORP., 840 Cooper 
Whiaesen.. eeneet. mar.: Hi. © Babcock sales ing rod bolts and nuts, laminum shims, bab- P. Dapper, south. Calif. rep. New Product— | 8st., Camden, N. J.—Mariborough-Blenholm— 
Gept.: E Sladeck. pale ‘ion Preteathnn bitt metals, our new machined bronze bar, Air operated pumping units for dispensing THE HEINN CO., 326 W. Florida st., Milwau R. M. Hollingshead, pres.; W. 8S. Hollings- 
Electric drills, chisels and punches. Other | 1 throw-off demonstrating machine, “‘out-/ jypricants from original package, new low kee, Wis Ritz-Cariton—C. A. Btevensen, | head. sales mgr.; C. W. Schwank, gen. sales 
. ne . | of-round’’ indicator. 7 sanah ‘ 4 sales mer.; Harry Simmons, eastern sales| mer.; W. A. Lukens, export mgr.; F. @. 
Products—Wrenches, fender and body tools priced lubricating equipment, Other Products cx 3 ore caine Prod | Mitte 4 - RM. Wil al 
| FELT PRODUCTS MFG, CO., 1504-14 Carroll | —Complete line of lubricating equipment for —s : — roaues moar ts oe ae ey . oo 
E | ave., Chicago, I1l.—Ambassador—A. Mecklen- | automotive service establishments. Loose-leaf binders os - oe a oe ak 
sta 7 a > Noe eld mer.; | | onglanc v. mer.; es > 
EATON PRODUCTS CO., Inc., 739 B. 140th) Dureer, gen, mar; fH onan, eld mer.’ | GUARANTEED PARTS CO., Inc., 250 w. Sith | HEIN-WERNER MOTOR PARTS CORP.. 1200 | qiy. mgr; I. M. Olson, mid-west div, mer. 
st., Cleveland, 0O.--Ritz-Cariton—C,  C. " Product acai cclika eked aan st., New York, N. Y¥.—Hotel Traymore—A National ave., Waukesha, Wis ~ Shelburne | A. R. Dodge, rep. Products — Automotive 
Bradford, pres.; Morgan Fenley, vice-pres.; | ict , — ner Producte—F'el-Pro 8. Hecht, pres.; J. J. Braude, sales megr.; Hotel—G. G. Hein, pres.; R. B. Perry, sales | chemicals and lubricants. 
. Senet Zost branch : ¢ | manifold gaskets. Other roducts-—Fel-Pre im . : ct mer. New Product—20-ton hydraulic jack. | 
( Il. Smyth, Boston branc megr.; C. A. . 5 Fel-Pro | M. Hecht, asst. sales mer.; H. Miller, pur : ; JOHN C. HOOF CO 162 N. Franklin at. 
Bebe . b _ = | gaskets, Fel-Pro grease retainers, el-F'ro | ; . aii i : Other Products—Complete line of hydraulic | ° md 7 ° 
Bieber, Cleveland ranch mer.; a |} egt.; H. Eisner, chief engr.; F. DeSousa, = 
‘ump packing us f 11 20 tons acit Chicago, Ill.—Traymore Hotel—A. C. Hoof, 
Smith, Philadelphia branch mer.; G. W. Klier, ron export mgr.; I. E. Marsh, cred. mer, New jacks from 1% to 20 tons capacity. vice-pres.; H. ©. Kepner, sales mgr.; A. M. 
Atlanta branch mer.; A. W. Hoffman, Wil-| J. A. FISCHER CO., INC., 11 W. 42nd at., Product — 14-100 coll kit, Elektrospark, | HERCULOX CORP., 141 Varick st., New York, | guekcdort. salesman. Products — Hoof and 
lam Roestel, George Fitzgerald, Frank New York, N. Y.—Chelsea Wotel—Irvin R. Sparkflo. Other Producte—Complete line of N. Y.—Ritz-Cariton—John J. Quinn, sales | ACH governors stecring stabilizers, acceler- 
Smith, M. DesMarais, salesmen. Producte— Epstan, J. A. Fischer, Nat E. Golden, Art bakelite distributor caps and rotors and ig mer. New Product—vVisible record rack. Other | ae ; = ‘ ; : 
Eaton springs, perfection heaters, Eaton axle E. Kaplan, Milton Kaplan, Marton O. Krup nition coils. Products — Catalog binders, for salesmen; (Continued on Next Page) 
shafts aiek, Hari Teeser, 2. J. Melleey, COUR WARUR. | ccc soriiniiinelilinaiiasiiiaiaiilcnims = aeciaiinampainaien 
ECLIPSE MACHINE CO., Elmira, N. ¥.—|  TeP* 











Ambassador Hotel—M. P. Ferguson, rvice-| FITZGERALD MFG. CO., Torrington, Conn.— 
pres. and gen, mgr.; H. C. Bush, sales and Ambassador and Traymore—B. G. Peck, secy 
adv. mer.; S. A. Fanning, Canadian rep.; and sales mer.; P. J. Fitzgerald, pres.; 





THIS EIGHT STATE 


. E 4 4 Se SS : Owen Canfield, J. F. Burnell, Harry Roeger, 

Sree oot | Se So AREA IS WHERE 20%0F AMERICA'S 
gr eoriMann a. 00.” 10% toma wra.| "cheten Ei snckurnt TN Bat | FARMERS ARE GETTING 35 4 OF 
Tana pet Peg, ay ‘anon a: | mat! Gu A Whi. ple tn” New Pa THE TOTAL FARM INCOME— AND 

. C. Sheeler, T. J. Leary, D. J. Hartnett, ucts—Fabr' eener, fire ex she , 

Sens Medel t i, Sey | ean ma hey, wr asians tuice ae Cae 
Todd ‘and H c So a, us 9 yn and lubricants, hydraulic brake fluids, shock GROWING TWICE AS FAST é 
tin, dist. sales mer.; F. M. Smith, M. H absorber fluids, patch kits 


Klinger, J. C. Spielmacher and F. H. Sloan, | FLEMING MFG. CO., INC., 135 Stafferd st.. 


LET'S SELL THESE 8 








mig. reps. Worcester, Mass.—-Ritz-Cariton Hotel-—Steven 
EDDE MFG. CO., 102 Fast Walnut, Milwau- B. Wilson, pres.; John D. Wicks, asst. sales | T/ 
kee. Wis.—Traymore Hotel—E. J. Deguen-| m™et.: Ralph H. Card, Roy C. Noll, reps. | STATES FIRS. ‘ 
ther, pres. New Products—‘'Edde’’ oll filters, New Product—Fram oil and motor cleaners cuiasmaanmeiaab 
“Edde” truck flares. Other Producte—‘’Edde”’ Other Products—-Precision tools and screw 

opark plug cleaners, ‘‘Edde’’ door anti-rat- Grivers. 

tlers, ‘‘Edde’’ radiator cleaner, ‘‘Edde’ rad- | FLOWER CITY SPECIALTY CO., 250 Mill st., 

fator solder, ‘‘Edde’’ Moto-Protex oil | Rochester, N. Y¥.—Hotel Shelburne—Peter J 
EDISON-SPLITDORF CORP., West Orango,| Nagle, pres.; R. A. Nagle, vice-pres.; Harold 

N. J.—Ambassador—A. J. Clark, vice-pres. J. Nagle, secy., (Delegate). Producte—Self- | 

and gen mer.; C. B. Cook, gen. sales mgr.;| losing monkey links, self-closing pretzel links, 

8. Schaeffer, sales prom. mer.; D. Norris, monkloth 


sales research; W. H. Balentine, asst. secy.;| W. D. FOREMAN, 6353 8S. State st., Chicago, 
W. O. Ekdahl, R. W. Culp, H. N Riker, | Iil.—-Ambassador Hotel—-D. Rosenbach, sales 


W. leith, S. D. Katz and Lee Sable, dist. mer.; W. D. Foreman, owner; E. J. Richards, 
sales reps.; W. J. Greenop, serv. mgr. Prod- | fety. mgr.; Miss M. R. Schrepferman, credit | 
wots—Edison spark plugs, Edison ignition; mer.; A. N. Rust, E. F. Haney, H. H 
coils, Edison magnetos. Canada, R. E. Price, J. J. Briefer, M. R. 


THOMAS A. EDISON, Inc., Emark Battery MacPhail, W. MacPhail, E. H. Garrett, A 
Division, Kearny, N. J.—Ambassador Hotel A. Ways, R. L. Sawyer, H. Fischer, reps. New 
—B. F. Morris, vice-pres. and div. mer.; E Product—tTrailer axles Other Product» 
Hl. Green, sales mer.; D. B. Banta, sales All types of axle and drive shafts for auto 
prom. mer.; T. F. Kinahan, J. BR. Sheen, | ™obiles, trucks, buses, road butiding ma 
T. Brady, L. C. Gleckler, P. J. Burns and| ‘hinery, trailers, ete 
H. Leonard, dist. sales mars. Producte—Stor THE FOSTORIA PRESSED STEEL CORP., 





age batteries only Fostoria, O.—Hotel Chelsea—cC D Pifer, 
EIS MFG. CO., Inc., 1365 Jerome ave., Bronx, | Pres; R. J. Carter, treas.; C. W. McDaniel 
N. Y.—Ambassador—E. Schwarz, pres.; W gen. sales mer.; A. Herberts, northeastern 


bles, brake fluid, pawl and sect 
brake cables, brake flu —s = Tite-Seal. Other Product—Fostoria fenders 


ELECTRA MFG. CO., 2537 Madison, Kansas 

City, Mo.—Chelsea Hotel—R. G. Lafite, G 

pres.; Eiler F. Hansen, alternate; E. P. | s ; 

Denham, Frank Manpin, George Sanderson. bi Gaeneee PACKING CO., Palmyra, N 

R. R. Album, R. H. Snow, R. 8. ° Black | al a —*. wae ™ 7 charge 

end ©. J. Lamont, reps. New Products—High | . Pe eynolds, rep 

efficiency cutouts, dimmer switches, horn re- New Product--Fuel pump parts. Other Prod- * + 


leys. Other Products—Battery cables, ignition uote—Water pump packing, gaskets, gasket 
cables, automotive wires, starter switches, ig material, molded rubber parts 


| = = 

sig man irs any Gu ch, #arne cone. ze x tamnne ec 18% More Coverage in 8 Wealthiest Farm 
b 9 4 pulleys Gatke, pres.; H. L. Berngen. H. L. Hutto 

vag gLectatc sToRAGe BATTERY CO., | a gee G. R. Lundane, Oscar | States s « lh Cost Per Farm 


19th st. and Allegheny ave., Philadelphia, 
Pe.—Traymore Hotel—-F. T. Kalas, asst. | GAUTHIER, DONAT A,, Consulting Engineer, 


Samuels and M. Martin, sales; E. Eligator, dist. mar.; J. H. Richards, eastern dist 
credit; J. Gilfix, prod. New Producte—Ford | ™ér.: C. Sharp. central dist. mer.; M. M 
brake specialties, pressure bleeder, shock ab- Bariitt mid weetern Gist =e. a x 
sorber fluid knee action fluids, booster Morris, western dist. mer.; E. D Newfield 
brake ofl. Other Products—Parts to fit hy- Pacific Coast dist. mer; R. K. Reed 
Graulic brakes, parts to fit mechanical brakes, southwestern dist. mgr.; J. L. Troutman, 

southern dist. mgr. New Product—Fostoria 














gen. sales mar.; R. L. Sommerville, mgr.| 1408 Poe ave., Detroit, Mich.—Chalfonte- | ERE is a new way to buy farm-paper space which is 
eatometive replacement sales Wow Producto Batten Sen On behalf of Frencl, automo Cc Th Gai tn New producing some astonishing results. It gives you a me- 
zide Sure-Start equipment an service tools, ve € et | om re ese alns ° ° ’ * ° 
@ new line of extra high capacity batteries | @ENERAL AUTOMOTIVE SPECIALTY CO.. pa dium with 76% coverage, in the 8-state farm area which has 
ane : oan — ts ri “Tan one INC., 17 W. GOth st., New York, N. Y.~ Car Sales to Farms a full third of the nation’s farm income all to itself. This 
separator own a4 Exide por. r The Traymore Hotel—-A. M. Cautin, pres; i i 
Producte—Complete line of Exide batteries for| 3 ¥F. Hermann, sales mer soa Product—-.|| & Months 1935........ 8 Months 1934 coverage is 18% larger than you could buy if you used all 
eutomettios, trucks, buses, sirplancs, Bente. Universal ignition lock switch cable assem 8 Midwest Other 40 Total five national farm papers. It concentrates 98% of its cir- 
ELGIN MACHINE WORKS, Ine., 412 N re ee ees Sate i States States U. S. culation in the 8 Midwest states where new-car sales to 
Btate st., Elgin, Il.—Ambassador—Martin ° , . All Cars — 33% 40% : , & ‘ ° 
Seek, pees. ond am. mer: ©. P. Seucer,| ‘mee ee see ese* ae asc 53% farmers are gaining twice as fast as in the other 40 states. 
aoc. mer.; E. BR. Brodern. credit mer.; F. | GENERAL ELECTRIC CO.. Incandewont Lome || Chevrolet ........ 37% 11% 15% It reaches these richest farm states for half as much per 
J. Hiz, sales dept. Preducts—Ford, Chevro- ept., Nela Park, Cleveland, 0.—Traymore— Plymouth .. . 55% 18% 24% 5 : 
Jet and Plymouth replacement parts; Heater- | N. H. Boynton, P. D. Parker, C. O. Branded, | Someghane piscine 18% 27% farm as all the nationals put together would cost you! 
Ade (hot water heater pusher). _ 4 ae O. W. Hall, H. M. Mer- Dodge .......--..- 129% 86% 93% 
. L. I, Edgerly, W. M. Johnson, Frank i % % x 
EMSCO-JADSON SALES CO., Downey, Calif . || Pontiac scesecsae Se 73% 80% 
—Chelsea Hotel—E. M. Smith, pres; D.| Pollard. F. F. Schuhle, A. L. Reas, reps. |! Oldsmobile sacs 133% 101% 104% What 76% of Your Dealers Say 
W. Fether. vice-pres.; Paul Sampson, mer Product—Gencra! Electric Mazda auto lamps Buick ee . 31% 3% 16% : : c yi . - f 
New Products—Emsco high temperature Ideal | @LOBE MACHINERY & SUPPLY CO.. 205 | ALE AINS And what’s more, this medium is the one which 76 Jo O 
broke lining, Emsco enqineend Cate fottame Court ave., Des Moines, Ia.; 635 W. Rock TRUCK §S SG auto dealers—your dealers—say is most influential with the 
meco economy woven Ford sets, Em land st., Philadelphis, Pa.—Hotel Traymere— ~ ~ : : sas . * . 
temperature deal brake blocks. Emsco heavy| J B ilarshbargee, vicepres  F. We Been. || © Months 1935...... 8 Months 1934 farmers in their communities! What is this medium! The 
duty truck pistons, Jadson inlay valve seats. | son, pres. and gen. mer.; F. R. Johnston, || All Trucks . » 48% 2770 30% Midwest Farm Paper Unit! Ask for proof of what we’ve 
Other products—Complete line of brake lim- | gales prom. mer.; F. W. Swanson jr., mer Ford es ‘ 85% 44% $0% i i Mid F P Uni tati 
ings, engineered brake sets, rivets, packings,| phiiadelphia office: C. J. Bristol, chief engr.; || Chevrolet a 23% 11% 13% said—call in the idwest Farm Paper Unit representative 
moulded and woven clutch facings, Jadson CG. W. Brayton, E. B. Thompson and H. 8 Dodge . miata a ae 25% 28% and get proof of the extra coverage—the extra wealth, the 
valves, Jadson piston pins, Jadson valve Kennedy, engrs.; L. E. Porter and C. EB International ..... 89% 64% 69% > 1 hi di 1 Call 
guides, Emsco triple tempered pistons. Weaver, assts. to vice-pres.; L. E. Johnson, Source: Automotive Daily News extra attention value this group puts at your disposal. a 
af. mgr.; M. J. Morton, C. W. Helstrom, . him in today! 
ERO MFG. CO., 714 W. Monroe st., Chi-| ‘*. orton, ¢ y 
cago. Ill.—Kniekerbocker H. F. Leopold, 7. W. Morgan and E. W Parker, salesmen ; 
pres.; Hy Kaufman, vice-pres.; Harry Sears, H. A. Bruner, secy.-treas.; E. A. Swanson. 
teean.: C, ©. Beer, gen, sales mar: D. P auditor; F. G. Phillips, cred. mgr. Produets MIDWES 
Jayne, E. E. Culp, J. R. Kempner, Lee Rosen —Globe master de luxe hoist, Globe wheel i 
berg, Melvin Siegel, I. C. Bosselman and | Bolder, Gtobe master Rock-a-Car. Globe truck DETROIT CHICAGO NEW YORK SAN FRANCISCO 
Milton Levin, fety. reps. New Products—193¢ | | (0! attachment 3-258 General Motors Bldg. 6 North Michigan Ave. 250 Park Ave.—420 Lexington Ave. 1548 Russ Bldg. 
ee, ann bier bredene Puan, tae OUliwsukes, "Wis—Traymore—H. 'H. Prev, | THE FARMER PRAIRIE FARMER WALLACES’ FARMER & IOWA HOMESTEAD 
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ator starters, hoof oi] economizers and crank 
case ventilators. 

HOOF PRODUCTS CO., 
Chicago, I1l.—Traymore Hotei—A. C. Hoof, 
pres.; H. C. Kepner, vice-pres.; A. M. Sucks- 
Gorf, salesman. Products—Textolite and metal 
timing gears, valve guides, valve lifter parts. 

THE HUFFMAN MFG. CO., Davis and Gi- 
bert ave., Dayton, O.—Traymore Hotei—H. 
M. Huffman, pres.; 7. T. Roth, vice-pres 
New Product — ‘‘Seaidoyl” dispensing equip- 
ment. Other Products — Complete line of 
garage and service station equipment. 

HYGRADE PRODUCTS CO., 516 W. 34th at., 
New York, N. Y.—Mariborough-Bienheim— 
Obarles Zimmer, owner; Cecil Segor, sales 
mgr.; Reuben Hanser, cred. mgr. New Prod- 
wet—The 1936 Plan for the jobber—no ad- 
vance information, but product and litera- 
ture will be available at our booths. Other 
Products—Fuel pump, carburetor, speedometer, 
shock absorber replacement parts. Also Hy- 
Flex oi] and gas lines, etc. 


I 
THE IMPERIAL BRASS MFG, CO., 1200 West 
Harrison st., Chicago, 1l.—Chelsea—William 
4. Leonard, vice-pres.; BR. M. Bates, cred. 
mar.; C. H. Benson, adv. mgr.; A. E. Hall- 
strom, mgr. equip. div.; F. C. Shafer, asst. 
to pres.; T. C. Monroe, west coast mer.; 
Charles Anderson, W. J. Hartman, F. R. 
Wilson, Robert Anderson and T. A. Byrnes, 
dist. reps. New Products—New tube cutter, 
new flaring tool, new bending tool, new rad- 
ator water faucet, refacing and retreading 


tool, sawing vise, boxed copper tubing. Other, 


Products—Paint spray equipment, welding 
and cutting equipment, tubing coupling, prim- 
ing caps, drain and shut-off cocks, spring 
ollers, flexible tubing and couplings, tube 
working tools, copper tubing, motor cleaners, 
soldering and brazing outfit, refrigeration 
valves, fittings and tools. 


INDEPENDENT PNEUMATIC TOOL CO., 600 
W. Jackson bivd., Chicago, I1].—Mariborough- 
Bienheim—W. A. Nugent, vice-pres.; N. C. 
Hurley jr., secy.; R. 8. Cooper, vice-pres. 
New Products—Smaliest %-inch Grill 
built, electric heat gun, electric polisher, 
electric sander, electric drills. Other Produets 
—Universal portable electric tools. 

THE INTERNATIONAL PISTON RING CO., 
2401 W. Superior ave., Cleveland, 0.—Mart- 
borough-Bienhelm—Herry F. Gray, pres.; 
Vv. A. Mains, alternate; Emi] Dencchick, sales 
dept. New Product — The improved “Oil 
Chief.”” Other Products—Piston rings, inner 
rings and tools for rings. 

THE IRVING-CLOUD PUBLISHING CO., 
Tribune Tower, Chicago, Ill.—Claridge Hotel 
—H. 8. Irving, pres.; Ken Cloud, editor; Kay 
Kneisly, merch. dir.; Roy Brown, adv. mer. 
Jobber Topics; A. R. Harris, Cleveland rep. ; 
Louls Scheuerle, cast. rep. 


J 

JAMBOR TOOL & STAMPING CO., 3057 N. 
30th st., Milwaukee, Wis.—Hotel Traymore— 
L. H. Brown, dir. of sales; H. E. Pressingee, 
secy. Producte—Replacement parts for Ford, 
Chevrolet, Pontiac and Plymouth cars. 

THE JOYCE-CRIDLAND CO., 519 N. Findlay 
@.. Dayton, O.—-Hotel Traymore—Huston 
Brown, vice-pres.; R. J. Ward, east, div. 
mer.; O. L. Wright, dist. rep.; James P. 
Gentry jr., southeastern div. mgr.; R. W. 
Schnack, west coast div. mar.; W. F. Bippus jr., 
rep. ; Kert Hott, chief engr. New Products—New 
four-post hydraulic lift, new hydraulic Lift- 
master hand jack display, new Liftmaster 
curd and garage type roller jacks. Other 
Products—Joyce super automobile lifts, air 
and electrically operated; Joyce mechanical 
and hydraulic lifting jacks. 


K 

& MATTISON CO., Butler ave. 
Ambler, Pa.—Ambassador Hotel—W. OC. 
Dodge fr.. B. A. Wodehouse, lL. T. Me- 
Auliffe, D. McCarthy, W. 8. Acuff jr., reps. 

KELLOGG COMPRESSOR & MFG. CORP., 97 
Humboldt st., Rochester, N. Y¥.—Traymore 
Hotel—Joseph F. Weller, pres.; J. J. Sharp, 
Gir. of sales; H. O. Holland, sales mgr.; C. 
A. Clark. New York dist. mgr. New Products 
—Complete new line of completely enclosed 
alr compressors. Other Products—Air com- 
pressors, paint spray equipment, refrigeration 
equipment. 

KEN-NITE CO., 2926 Hancock West, Detroit, 
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ever | 
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K-D MFG. CO., 


P. 3. 


THE LANTZ PHELPS CORP., 


Mich.—Hotel Traymore—F. J. Pilgrim, gen. 
megr.; Lee Nicol, prod. mgr. Producte—Kea- 
Nite polishing products. 


KEYSTONE REAMER & TOOL CO., 8. Front 


st., Millersburg, Pa.—Hotel President—W. B. 
Bradenbaugh, secy.-treas.; H. G. Wommer, 
chief engr.; F. Van Blarcom, A. L. Bern- 
stein, Ed H. Britton, A. M. Roper, Jack 
Eversole, F. J. Lemper, J. A. Murray, J. R. 
Wallace and G. A. Watson, salesmen. New 
Product—Valve seat grinder. Other Products 
—Reamers, taps, dies, drills, measuring tools, 
valve reconditioning tools, electric tools, grind- 
ing wheels. 

KIMBLE GLASS CO., 
Tenth ave. and Hallowell st., Conshohocken, 
Pa.—Traymore Hotel—Joseph A. Ruth, mar.; 
Edward J. Rhein, sales mgr. Products—Com- 
plete line of hydrometers and freezemeters. 


KING QUALITY PRODUCTS CO., Cooper and 
Southwest ave., St. Louls, Mo.—Ambassador 
—B. G. Close and R. F. Crom, vice-pres.; 
7. G. Crowe, H. C. Goodrich, C. F. Retter 
and R. R. Talbott, sales reps.; C. C. Tap- 
scott, adv. mer.; J. V. Cassani, catalog mer.; 
A. B. Blood, export mgr. New Producte— 
Super-X piston rings, tie rod sockets and 


Ruth Glass Division, 


intermediate rods. Other Products—Super-C 
rings, pistons, pins, valves, bearings, bolts 
and bushings, water pump parts, cylinder 
sleeves. 


THE K-D LAMP CO., 610-616 West Court st., 


Cincinnati, O.—223 Traymore Hotel—H. R. 
Kerans, pres.; A. B. Dettmer, asst, to pres.; 
Cc. C. Clark, secy. and treas.; C. C. Bis- 
sonette, H. F. Griffin, M. H. Kleinfeld, R. 
B. Brooks, E. H. Baughman, Milton Tevit, 
Arch 8. Miller, W. A. Mosher, P. H. Ebeling, 
W. A. Sullivan and D. James Murray, sales 
engrs.; E. W. Lens, export sales engr. New 
Products—Truck flares, truck mirrors, marker 
Nghts, reflex reflectors, flashing stop light. 
Other Products—Replacement headlamp parts 
for Ford and Chevrolet, combination stop and 
rear Iamps, marker lights, clearance lights, 
reflex signals; in fact, s complete line of 
automotive lighting equipment except head- 
lamps. 

510-524 Plum st., Lancaster, 
Pa.—Traymore—Martin C. Dellinger, pres.; 
Harry W. Kulp, secy.-treas.; C. P. Brewster, 
sales mer. New Producte—No. 10 K-D plier 
set, hard valve seat grinder sets. Other Prod- 
ucts—Automotive tools and equipment. 


K-W GRAPHITE CORP., 3246 Holmes, Kansas 


City, Mo.—Ambassador Hotel—H. C. Wil- 
liams, vice-pres. and gen. mer. New Product 
—K-W Gear-eez. Other Producte—K-W motor 
graphite. 

KROLL ENGINEERING ASSOCIATES. 
340 Walton ave., New York, N. Y.—Hotel 
Ludy—P. J. Kroll, owner. New Products— 
“Cradie-Jack’’ for jacking and “‘‘cradling’’ 
automobiles while greasing. Other Products— 
“'Krojak,"’ manually operated device for jack- 
ing and ‘‘cradling’’ automobiles while greas- 
tng. 


L 


LAMINATED SHIM CO., Ing., 21-24 44th ave., 


Long Island City, N. Y¥.—Hadden Hall—c. 
N. Aborn, pres.; E. B. Nisbet, treas.; A. V. 
Anderson, asst. treas.; W. H. Blackmer, sales 
mgr. New Product--Brass shim stock in rolls. 


911 E. Third 
st., Dayton, O.—Hotel Ritz Cariton—W. J. 
Lantz, pres.; C. H. Phelps, chief engr.; Lee 
Hardy, H. L. French, W. M. Johnson, K. 
M. Wheelock and G. J. Rucker, dist. mgrs. 
New Product—Motor analyzer. Other Pred- 
ucte—Exhaust gas analyzers. 


THE LAS-STIK MFG. CO., Wayne and “B” 


sts., Hamilton, O.—Claridge Hotel—Louls C. 
Sohngen, pres.; Martin J. Spoerl, vice-pres.; 
©. A. Horton, E. G. Craft, J. F. Burton, J. 
Howard Lightfoot and A. A. Lightfoot, sales- 
men. New Products—Wood putty, electric 
tube vulcanizer. Other Products—Tube patches, 
rubber cement, polishing cloths, top repair, 
casing plasters, top wax, rubber haf-soles. 


M 


MALLORY ELECTRIC CORP., Cloverdale and 


Fullerton aves., Detroit, Mich.—Ritz-Cariton 
—J. G. Hodgson, secy.-treas.; C. R. Flint, 
sales mgr.; William N. Davidson, east, megr.; 
E. K. Fought, Paul Camp, C. A. G. Nich- 
ols, Frank Larkins and H. J. Argue, sales 
engrs.; James 8. Cronin, serv. dept. New 
Product—Ignition distributor. Other Products 
—Ignition systems, ignition coils, ignition 
Gistributors. 


HOMEL WaxoNnaGtTon 


48TH STREET AT LEXINGTON AVE.,NEW YORK 


Where to stop when you go to New York. 800 


rooms with bath, $3 and up. Dinner and Supper 


dancing with OZZIE NELSON and his orchestra. 


Charies E. Rochester, Mgr « National Hotel Management Co., Inc « Raiph Hitz, President 











W. Slater, 


ONE ARMED DRIVER. Harry 
Detroit, one-armed 


driver, has driven nearly 15 years 


without an accident. 


He operates 


his car with the left hand through 
the use of the Electric Hand, ad- 
justed to a left hand position. The 
top photo shows Slater at the 
wheel of his Terraplane sedan. 
At the right, he is shown painting 
with his left hand. His art work 
has won him distinction in that 
field, and the Detroit police can 
vouch for his driving ability. 





MANHATTAN INSULATED WIRE CO., 3602- 


10 35th ave., Long Island City, N. Y.—Mari- 
borough-Bienhelm—C. Nietman fr., mar.; 
Asron Cohn, sales mgr.; J. E. Loudenback, 
W. A. Strouse, J. J. Herman, 8. M. Meo- 
Clintock and C. 8. McMorrow, reps. New 
Products—New line of high tension coils, 
“Fits All” combination assortment. 


THE MANSFIELD TIRE & RUBBER CO., 


Mansfield, O.—Hotel Shelburne—George W. 
Stephens, pres.; J. 8. Wainwright, gen. sales 
megr.; Carl B. Gibson, adv. megr.; G. J. 
Marshall, John C. Conners jr., and F. D. 
Boals, dist, mgrs. New Product—Cushion bal- 
loon tires. 


MAREMONT AUTOMOTIVE PRODUCTS, tnc., 


1625 8S. Ashland ave., Chicago, I1l.—Ambas- 
eador Hotel—M. D. Maremont, pres.; H. E. 
Wolfson, secy.-treas.; J. W. Hood, RB. A. 
Lambert, M. A. Kale, E. J. Berdan, C. A. 
Rudiger and R. M. Schutz, sales reps. New 
Product—Helper springs for 1935 cars and 
trucks. Other Products—Springs and main 
leaves. 


MARSHALL ASBESTOS CORP., Troy. N. Y. 


MeCORD RADIATOR & MFG. CO., 


—Ambassador Hotel—Furber Marshall, pres.; 
Karl M. Wise, vice-pres. in charge of enagrg.: 
C. W. Butterfield, vice-pres.; A. H. Grey- 
wacz, sales mgr.; Frederic Wayburne, secy.; 
George M. Payne, sales rep. Product-—-Eclipse 
brake lining. 


2587 EB. 
Grand bivd., Detroit, Mich.—Ambassador Ho- 
tel—A. C. McCord, pres.; D. W. McCord, 
P. WU. Barter, M. Dunn, vice-pres.; C 
0. Chesnut, treas.; W. G. Hancock, 
sales mer.; E. O. Bodkin, adv. mear.; 
R. A. Shappell, asst. sales maer.; W. 
T. Meredith, field sales sup.; G. J. Kasten- 
berg. gasket sales; H. C. Nevermann, export 
mer.; G. P. Quinn, radiator sales; H. For- 
est, cred. mer.;: Art Gobb, gasket plant 
supt.; P. J. Zimmerman, W. R. Sloane, R. 
D. Dwyer, H. W. Wise, J. R. Kirker, W. C. 
Wells, F. W. Schreiber,, W. H. Schroeder, W. 
E. Imhoff and E. 8. Ingham, dist. mars. 
New Products—Grease retainer and oi) seals, 
eomplete line, duplicates of seals used for 


equipment. Other Productse—Gaskets, rad- 
fators, mufflers, hot water car heaters. 
THE McKAY CO., 1005 Liberty ave., Pitts- 


burgh, Pa.—Mariborough-Bienhelm Hotel— 
Frank A. Bond, secy.; M. R. Peck, vice- 
pres.;. R. J. Nelson, asst. sales mer.; W. 1. 
Reilly, west, dist. sales magr.; U. K. Robin- 
son, east. dist. sales mgr.: J. C. Hendrick- 
son, sales rep, Products—McKay regular tire 
chain, McKay multi-grip bar reinforced tire 
chain, McKay unit chains, McKay lucky 
links and other tire chain accessories. 


McQUAY-NORRIS MFG. CO., 2320 Cooper st., 


Bt. Louis, K. Norrts, 


pres.; H. 


Mo.—Ambassador—W 
W. Knapp, dir. of sales; A. J. 
Mummert, ohief engr.; J. V. Cassani cat. 
mer.; L. T. Cummings and H. A. Wain- 
wright, reps.; H. C. Coleman and M. Palmer, 
dist. sales mgrs.; C. R. Wippern, Phil Col- 
lier and W. J. Hebert, spec. sales reps.; E. 
E. Zimmermann and E. J. Boone, sales reps 
Sheiburne—A. G. Drefs, vice-pres.; C. C. 


Tapscott, adv. mer.: R. E. Rippley, sales 
dept.; W. D. Blood, export mer.; R. G. 
Torrance, G. D. Hon. H. Morgenstern and 
E. G. Norris, dist. sales mgrs.; N. A. 
Hardie, Canadian megr.: D M. Smith, 
asst. chief engr. New Products—Super-X pis- | 


tie rod sockets and intermediate 
pins, valves, 


ton rings, 
rods. Other Products—Pistons, 





MITCHELL SPECIALTY CO., 


Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


MILFORD RIVET & MACHINE CO., Milford, 


Conn.—Hotel Traymore—F. H. Merwin, Geo. 
W. Fleming and James Sharkey, reps. New 
Products—High speed brake lining counter- 
sinker, air riveter, Carboloy countersinks, 
heavy duty brake shoe grinder. 


MINNESOTA MINING & MFG. CO., Forest 


and Fauquier sts., St. Paul, Minn.—Mari- 
borough-Bienheim—J. C. Duke, div. mgr. of 
Philadelphia; H. C. Kenyon, asst. to div. 
mgr. of Philadelphia; J. N. Kennedy, W. M. 
Bell, H. L. Philbrick, V. R. Goodrich, R. J. 
Bell, H. B. Costantin and P. Cogan, reps.; 
A. H. Butz, div. mgr. of New York; W. A. 
Morrison, asst. to div. mgr. of Chicago; J. 
F. Traendly, sales mgr., abrasive products; 
F. H. Camp, adv. mgr. New Producte— 
38-M elastic cement, 3-M weatherstrip cement 
EC-22, 3-M weatherstrip cement EC-31, Elek- 
Tro-Cut production paper, Elek-Tro-Cut 
Three-M-Ite cloth utility rolls and reams, 
Retsul lacquer cutting compound, Retsul 
lacquer finishing compound. Other Products 
—Three-M-Ite cloth sleeves, cones and fibre 
combination-backed discs; Wetordry water- 
proof sandpaper, production paper, Cutrite 
Tri-M-Ite paper, emory cloth, bored 3-M 
flint paper, Sandy Smooth sandpaper, emory 
cloth and wetordry household packages; 


Scotch masking tapes (crepe-back and 
flat-back), masking paper, apron taper 
and Spraymasq, Retsul automobile pol- 


ish, cleaner, body wax, top wax; PL-45 ma- 
chine polishing paste, 3-M Oil Mix and 
Water Mix valve grinding compounds; Wet- 
ordry rubber blocks and felt pads. 


Shelmire and 
Edmund sts., Holmesburg, Philadelphia, Pa. 
—The Sheiburne—E. A. Berger, mer. spec. 
sales and service; R. W. Butler, sales engr. 
New Products—Complete line of service and 
replacement ignition locks; also door dove- 
tails. 


MOTOR, 572 Madison ave., New York, N. Y.— 


Ambassador—James Dalton, editor; Neal G. 
Adair, managing editor; Harold F. Blanch- 
ard, tech. editor; Edward H. Barry, serv. 
editor; R. F. Gardner, gen. mer.; Wal- 
ter E. Dexter, adv. mgr.; J. J. Howell, east. 
adv. mgr.; A. B. Hunt, southern mer.; H. B. 
troit mar.; J. G. MacArthur and D. M. 
Stall, Chicago reps.; Charles A. Smullen, 
field supervisor; George H. Kennedy, jobber 
field rep. 


MOTOR FUME UTILIZER CORP., 41-32 27th 


st., Long Island City, N. Y.—Ritz-Cariton— 
Louls A. Staff, pres.; 8. V. Hirschman, secy.- 
treas.: W. 8. Sandeman, engr.; J. C. Work- 
man, F. Franck, Joe Staff and H. Monoghan, 
field engrs.:; Harry French, middle west sales 
supervisor: Irving Tick and Francis Weaver, 
Pacific Coast sales supervisors. New Product 
—Loosite. Other Products—Siloo. 


bearings, water pump parts, bolts and bush- | MOTOR IMPROVEMENTS, Inc., 365 Freling- 


ings, cylinder sleeves, Super-C and Hi-Unit 


Superoyl rings. 





huysen ave., Newark, N. J.—Traymore Hotel 
—John M. Clarke, sales mgr.; H. J. Hopkins, 


H. C. Moses jr., and J. H. Meyer, dist. reps, 

MOTOR SERVICE MAGAZINE, 549 W. Wash- 
ington bivd., Chicago, Ill.—Ambassador Ho- 
tel—Ambrose Bowyer, John V. Hunter, A, EL 
Packer, Fred G. Rodenbeck, Dodd Coster 
and Wayne Rogers, reps. 

M-R-C BEARINGS SERVICE CO., Division 
Marlin-Rockwell Corp., 402 Chandler st., 
Jamestown, N. Y.—Ambassador Hotel—J. H. 
Thorsell, eup. of distributors; A. A. Mo- 
Gowan, adv. mgr.; L. M. Rich, New York 
mgr.; G. E. Baker, Chicago mgr. Producte— 
M-R-C ball bearings. 

MURPHY VARNISH CO., 224 McWhorter st., 
Newark, N. J.—Ambassador Hotel—Harold 
W. Lay, gen. sales mgr.; N. H. Burgess, spec, 
rep. Products—Lacquers and synthetic enam- 
ols. 


N 


NATIONAL BATTERY CO., 1728 Roblyn ava, 
8t. Paul, Minn.—Ambassador—H. King, sales 
mer.; H. H. Haupt, sales prom. megr.; F. 
A. Sanborn, R. H. Evarts and F. K. Bauer, 
reg. sales mars.; E. E. Eicholz, dist. sales 
mer.; Mr. Link and Mr. Mahr, reps. New 
Product—National multi-plate batteries. 

NATIONAL CARBON CO., Inc. 30 E. 42nd at., 
New York, N. Y.—Hotel Traymore—H. 8. 
Schott, vice-pres.; J. M. Spangler, gen. sales 
mer.; E. G. Clemenson, asst. gen. sales 
mgr.; D. G. Raymond, mer. east. div.; C. E. 
Anderson, mgr. cen. div.; 8. P. Delano, 
sales advisor; D. H. Green, serv. mgr., Pres- 
tone div. New Products—Masterlite line of 
Eveready flashlight cases. Other Produete— 
Eveready Prestone, Eveready Rustone, 
Eveready dry cells, radio batteries, flash- 
lights and air cells. 

NATIONAL MOTOR BEARING CO., Ine., 1100 
78th ave., Oakland, Calif.—Hotel Chelsea— 
Harry L. MacMillan, sales mgr.; Jack Nicb- 
ols, prod. mar. 

NEW PROCESS GEAR CORP., 500 Plum st., 
Syracuse, N. Y.—Ambassador Hotel—A. A. 
Henninger, pres.; H. 8. Thurner, vice-pres. 
and sales mar.; A. E. Woonton, treas.; R. 
8. Miller, asst. sales mer.; Fay Adkinson, 
sales engr. Products—Rear axle, transmis- 
sion and steering sears. 

NEW YORK LUBRICATING OIL CO., 116 
Broad st., New York, N. Y¥.—Traymore— 
J. J. London, vice-pres. and gen. sales mgr. ; 
L. 8. McPherran, asst. gen. sales maer.; J. 
G. Duke, field supervisor; G. W. Wendell, 
franchise rep. Products—Monogram motor oils 
and greases. 

NOBLITT-SPARKS INDUSTRIES, Ine, Co- 
lumbus, Ind.—Traymore Hotel—Q. G. Nob- 
itt, pres; G. W. Thompson, vice-pres.; B. 
L. Baker, Kay L. Clevenger, Robert E. 
Smith. Ray Harrington, James D. Stephens 
end Christy H. Reyher, sales reps.; Earl C. 
Booth, chief engr. New Products — Arvin 
home radios, Arvin steam heaters. Other 
Products—Hot water heaters, car radios, elec- 
tric heaters. 

OG. E&. NIEHOFF & CO., 230 W. Superior st., 
Chicago, 111.—Ambassador Hotel—C. F. Nie- 
hoff, pres. and gen. mar.; M. A. Niehoff, 
secy.-treas.; Paul G. Niehoff, dir. of sales; 
Fred Geyer. sales rep.: E. R. Grant, eleo- 
engr.; Ben Hacker, export mar. New Product 
—New testing equipment. Other Produets— 
Automotive electrical parts, coils, condensers, 
cutouts, brushes, service stocks, ete. 


oO 

THE OHIO PISTON CO., 5337 St. Clair ave., 
Cleveland, O.—Ambassador Hotel—C. Birn- 
baum, pres.; D. P. Shaw. mar.; G. E. Jor- 
dan, field sales mer.; S. E. Fuchs, Chicago 
dist. mer.: M. l. Poulk, asst. Chicago dist. 
mer.: R. Loomis, Philadelphia dist. mar.: 
K. Bernstein, Detroit dist. magr.: Add Mor- 
ris, Kansas City dist. mgr.; Al Wagner, New 
York dist. mer.: J. R. Baumberser, M. A. 
Campbell and E. P. Lamberth. Dallas dist 
mers.: L. G. Falck. C. G. Webber and R. 
M. Dennis, asst. New York dist. mgrs.: F. 
D. Barringer, Atlanta dist. mar.; Harold 
Jordan. J. R. Clarke and A. R. Dutton, asst. 
Atlanta dist. mers.; John Baisden, Seattle 
Gist. mar.: K. W. Trowbridge, San Francisco 
Gist. mar.: Ivon Packard, Tos Angeles dist. 
mer.: James Bowen, rep. Products—Genuine 
Ignite pistons, Invar Strut pistons, Nght 
weight cast iron pistons, cylinder sleeves, pis- 
ton pins. 


THE OKONITE CO., Newtype Automotive DI- 


vision, Passaic, N. J.—Ambassador—P. A. 
Scheu, sales mer.: A. E. Sneden, asst. sales 
mer. New Producte—New merchandising sys- 
tem for distributing Super Duty ignition 
oable units, Thiokrene non-braided ignition 
cable. Other Products—Nokrode battery cable 
units, Super Duty ignition cable units, frie- 
tion tape, ollproof portable cord. 

OVERSEAS AUTOMOTIVE CLUB, Ino,, 336 
West 42nd st.. New York, N. Y.—Ambassa- 
dor and Ritz-Cariton — R. C. Thompson, 
pres.; J. D. Helthall, first vice-pres.; J. F. 
Kelly {r., second vice-pres.; George E. Quisen- 
berry, secy.: A. F. Houghton, asst. secy.- 
treas.; Clement Pueschel, treas. 


P 

PACKARD ELECTRIC CORP., Warren, 0. 
—Ritz-Cariton—B. N. MacGregor vice-pres. 
and gen. mer.; R. J. Montgomery, mer. re- 
placement div.: H. C. Mohr, adv. mgr. and 
sales prom.; C. H. Kloer, New York dist. 
mgr.: N. H. Eaton, R. W. Mardin, W. G. 
Hatch, W. B. Rose, G. E. Lewis, R. H. 
Northeutt, W. A. Bottle and J. M. Cassidy, 
reps.: J. S. Francis, Chicago dist mgr. Prod- 
uct—Automotive cable products. 


PENINSULAR PAINT & VARNISH CO., 8250 
St. Aubin ave., Detroit, Mich.—Chelsea—N. 
M. Henning, sales mer.; J. B. Terrill, asst. 
sales mer. New Product—Synnrox, a new com- 
bination lacquer-synthetic. Other Products— 
Panprox lacquer, Trux synthetics, undercoat- 
ers, surfacers, etc. 


PEP MFG. CO., 33 W. 42nd st., New York 
City. —Ambassador—Ralph Root, pres.; J. R. 
Feindel, treas. Products—Pep grinding com- 
pounds, gasket goo. 

PERFECTION GEAR CO., 152nd st. and Vin- 
cennes ave., Harvey, I1].—Hotel Ritz-Cariton 
—David H. Daskal, pres.; 8S. R. Wolf, vice- 
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P. Moran, east, 
E. H. Schmidt, salesman, 
York; 8S. I. Slomo, cen 
Gist. mer.; E. A. Russell, cen.-west dist. 
magr.; A. E. Listman, salesman, cen. and east. 
ter.; Don Hupp, west coast dist. mgr.; A 
A. Ways, southwestern dist megr.; A. W. 
Fickett, salesman southeastern ter.; H. A 
Balving, salesman east, ter.; David Davis, 
treas.; M. A. Davis, asst. sales mgr.; Harry 
Krieter, engr.; J. A. Rivera, asst. export 
mer. Products—Timing gears, timing chains, 
ring gears and pinions, differential cases and 
and 


(Continued from 


pres. and sales w 
dist. sales mar. ; 


metropolitan New 


mgr. ; 


8 


parts, transmision gears, cylinder heads 
engine parts, flywheel gear, clutch plates, 
pressure plates, clutch parts, valve springs, 


chutch rebuilders 
PBRRINE QUALITY PRODUCTS CORP., 55 
Rumford ave., Waltham, Mass.—Lester Per- 
rine, pres., Hotel Traymore; M. M. Yanow 
and R. G. White, salesmen, Chelsea Hotel; 
M. A. Goldsmith, asst. treas., Shelburne Hot- 


tel. Product—Storage batteries. 

PLOMB TOOL CO., 2209 Santa Fe ave., Los 
Angeles, Calif.—Ambassador Hotel—M. B. 
Pendleton, gen. mgr.; E. D. Moore, dir. of 
sales; J. C. Burney, Sid Hay, F. H. Den- 
man, L. H. Sanger, Al Elin, N. E. Bro- 
berg, J. T. Morris, P. J. Quiett, J. 8 
Schrenker, Jim Teasley and W. J. Doody, 
salesmen. 


P. 0. B. MFG, CO., Inc., 14th and Parkway, 


Cincinnati, O.—Marlborough-Blenheim—Harry 
Glascock, pres. and gen. megr.; O. G. Clem- 
ents, P. A. O'Neil, H. E. Ring and E. E. 


Loge, salesmen. New Products—P. O. B. Per- 
fect Seal, Sticktite door stripping. Other 
Products—All-rubber motor mounting for Ford 
cars. 

THE POTTER CO., 1950 Sheridan rd., North 
Chicago, Ill.—Chelsea Hotel—E. F. Potter, 
pres.; D. Davidson, export dept.; W. R. 
Vick, F. C. Peaslee, E. W. Hoffman and 
R. C. Bosselman, mfrs. agents. Products 
—Generators, generator and starter arma- 
tures, field coils, ignition condensers. 


POWELL MUFFLER CO., Ino,, 729 Broad 


st., Utica, N. Y¥.—Hotel Shelburne—Herbert 
8S. Powell, pres. and treas.; Ray Calhoun, 
pur. agt.; S. T. Wilson and George Jacob, 


salesmen Products—Complete line of auto- 


mobile mufflers and tail pipes. 


PRICE BATTERY CORP., 
Ontario st., Philadelphia, Pa.—Ambassador 
Hotel—wW. Price, pres.; F. M. Price, 
vice-pres. ; Dershwin, export megr.; J. A. 
Lawler, R. E. Hoeltzel, H. M. Turk, R. 
Schwartz and W. A. Burrell, sales dept.; E 
A. Keeler, research engr. 

PYRENE MFG. CO., 560 Belmont ave., New- 
ark, N. J. E. G. Weed—Dennis—rep; Geo. 
H. Boucher—Ambassador—rep.; J. P. Ma- 
loney—Traymore—rep.; J. Conway, E. E. 
Meacham and G. R. LeCarff, reps.; N. 
Bauer—Ritz-Cariton—rep.; W. WL. Ferrier— 
Sheiburne—rep.; W. A. Beaumont—Chelsea— 
rep. Products—‘‘Double Duty’’ bar-reinforced 
tire chains; Pyrene two-quart pressure type 
extinguisher. 


Trenton ave. and 


F. 
8 


R 

RAMSEY ACCESSORIES MFG. CORP., 3693 
Forest Park bivd., St. Louls, Mo.—Ambassa- 
dor Hotei—J. A. Ramsey, pres.; Charles A. 
Marien sr., chief engr.; Harvey B. Stout, 
merch, dir.; Charles Marien jr., O. Marien, 
Howard Morningstar and Gerald Weir, dist. 
mers. Products—Ramco piston rings, Ramco 
piston skirt expanders, Ramco motor overhaul 
sets. 

RAYBESTOS-MANHATTAN, Inc, The Ray- 
bestos Division, Railroad ave., Bridgeport, 
Conn.—Ambassador—M. F. Judd, gen. mer.; 
R. B. Davis, gen. sales mgr.; George E. Pope, 
fety. maer.; Norman Leeds jr., asst. sales 
mar.; S. E. Shepard, merch. mgr.; Gordon J. 
Monahan, Canadian sales mgr. Ray Foley. 
cred. mgr.; C. H. Robinson, A. 8. Butter- 
worth, F. C. Allen, Kinsey Burr, J. L. Mo- 
Govern jr., and A. R. Wendell, zone mars.; 
W. 8. Cowell and C. T. Begg, sales engrs.; 
Stanley Pugh, Raymond A. Hale, A. L. Bain, 
Arthur Sontag, E. 8. Allen jr., C. E. Hill, 
M. J. Callahan and G. A. Shea, salesmen; 
Paul B. Wooster, sales dept. Chelsea—F. L. 
Dalton, O. G. Colborn, A. E. Treuting, E. J. 
Lovett and H. F. Groendyk, salesmen; Frank 


Crook, sales dept.; George Ibbs, warehouse 
dept.: J. V. Bassett, sales engr. Ludy—Earl 
Mower, Fred Lugar, E. Lee McNaughton, 


John Andres, Virgil Tout, Joseph Grace, Bill 
Church and Tom Walker, salesmen; H. Rex 
McKnight, sales dept. New Producte—05 
woven lining, No. 825 heavy duty brake shoe 
grinder, No. 810 pneumatic riveter, No. 805 
high speed countersinking unit. Other Prod- 
ucts—PG proving ground sets, woven and 
molded sheet stock, clutch facings, fan belts 
and automotive hose products. 


RAY DAY PISTON CORP., 6656 Walton ave. 
at Warren, Detroit, Mich.—Chelsea Hotel— 
Ray E. Day, J. M. Ready, 8. A. Jackson, A. 
Cc. Rule, F. M. Smith, Jimmie Burton, H. 
L. Strasburger, J. Truman Steinko, William 
Boustead and J. A. Lawler, reps. New Prod- 
uct—‘‘Instant-Heat’’ steam heating unit for 
Ford cars. Other Products—‘‘Ray Day’’ pis- 
tons, “Oil Master’ pistons, ‘‘Pepper’’ pis- 
tons. 

RELIABLE JACK CO., 1401 W. 
Dayton, O.—Chaifonte-Haddon 
Fribley, sales mer. 

REX-HIDE, Inc., East Brady, Pa.—Maribor- 
ough-Bienheim Hotel, Room 118—A. B. Kem- 


Second st., 
Hali—J. W. 


pel, R. J. Cooke, J. L. Montmarguet, 8. T. 
Willson, W. C. Armor, A. G. Krause, Har- 
old R. Long, F. 8. Goehring, K. G. Conley, 


Cc. L. Montgomery, Frank W. 
Lynn, Carl Weber and George 
New Product—Balloon 
wiper blades. Other Products—Rex-Hide car- 
bon-base brake lining. 


RIESS ENGINEERING 


Pille, reps. 


& SALES CO., North 


Henderson rd., Freeport, Ill.—Hotel Chelsea 
—Frank Riess, pres.; J. B. Marston and 
Cc. Karl Light, Atlanta dist. reps.; Mike 
Riess, Chicago dist. rep.; Harry Smith and 
Ray R. Schwartz, New York dist. reps. New 
Product—Brake shoe grinder and general 
utility lathe. Other Products—Brake drum 


lathes and brake relining equipment. 


RIESS MFG. CO., 315 South Union 
Kokomo, Ind. — Hotel Chelsea 


st., 
Louis 





Lynn, Wallace | 


perforated windshield | 


F Fee, pres.; Phil M Rupert, sales 
mgr. ; William M Johnson, B M 
Vaughn and G. J. Rucker, reps. New Products 
—Dynamic wheel balancer, new genera] pur 
pose drum lathe. Other Products—Steer-O 
Master wheel alignment and steering tester, 


brake lining machines, shims, balance weights, 
etc. 

ROTARY LIFT CO., 1055 Kentucky st., Mem- 
phis, Tenn.—Sheiburne Hotel—C. W. Eiserer, 
Hugh Allen, dist. mgrs.; L. F. Jaseph, chief 
engr.; W. V. Cadmus and Frank W. Boyd, 
reps.; E. E. Blevins, adv. mgr. New Products 
—Portable electric lift, hydro electric lift. 
Other Products—Hydraulic auto lifts. 

RINCK MoILWAINE, Inc., 16 Hudson 
New York City—Brighton—Walter 
pres.; John J. McGuckin, vice-pres.; William 
Deutsch and George Griffin, reps. New Prod- 


st., 


Rinck, | 


uct—Valve seat grinding method. Other Prod- | 


uct—Mechanics’ tools, wire brushes. 


RUSSELL MFG. CO., Middletown, Conn.— 
Ambassador Hotel—F. A. Gerrard, mer. re 
placement dept.; 8. J. Black, west. div. mer. ; 
R. W. Conroy, Pacific Coast div. mgr.; D. 
L. Taylor, New England div. mar.; C. A. 
Richards, southern div. mer.; L. 8. Sulli- 
van, New York div. mer.; W. 8. Ray, sales 
prom. megr.; W. J. Buchanan and J. R. 
Howie, sales engrs. New Product—Rusco en- 
gineered brake blocks. Other Products—Rusco 
engineered brake linings, complete; clutch 
service, consisting of plates, facings, parts 
and technical data. 


Ss 


ST. LOUIS SPRING CO., 3129-39 Washington 





ave., St. Louis, Mo.—Ambassador Hotel—H. 
P. Moog, pres.; 8. A. Moog, secy.-treas. ; 
A. A. Apple, sales mgr.; Ted Ferguson, dist. 
sales mgr. Products — Complete line elec- 
trically heat treated, tested auto, truck and 
bus springs, the new 4-point spring; complete 
line of Moog-St. Louis piston rings, factory 
duplicate ‘‘Com-Trol’* compression rings, 
“Pak-Trol’’ Scraper oll rings, and ‘‘Oyl- 
Trol’’ oll control rings; complete line of 
Moog-St. Louls Ex-Pan piston rings, combi- 
nation inner springs for motor overhauls. 


SEALED POWER CORP., Sanford and Keating 


sts., Muskegon, Mich.—Ambassador Hotel— 
P. R. Beardsley, secy.-treas.; N. A. Moore, 
asst. gen. mer.; L. G. Matthews, gen. sales 
mer.; J. E. Norwood, sales prom. megr.; L 
D. Drake, asst. treas.; W. J. Sheldon, serv. 
sales; A. W. Lines and Karl Kopanka, piston 
div.; John L. Wierengo, G. H. England and 


George Hebden, adv. agcy.; E. 8S. Gray, Leon 
Toll and W. O. Banta, dist. mgrs. Cheisea— 
oO. B. Zwietusch and J. F. Nebrick, dist. 
mars.; R. D. Shattuck, asst. dist. mar. Ritz- 
Cariton Hotel—C. D. Ward, A. W. Shattuck, 
J. C. Appleton, H. F. Libby and R. 8 
Harvey, dist. megrs.; V. F. Shafer, asst. dist 
mer.; A. H. Fraser, Liovd Davis and Alf 
Bell, Canadian reps.; C. M. Wynne, export. 
mar. New Product—Sealed Power piston 
skirt expanders. Other Products — Sealed 
Power piston rings, pistons, pins, and cylinder 
sleeves. 
SERVICE MFG. CO., 123 E. 12th st., Erte, 
Pa. Hotel Jefferson—L. F. Haag, vice-pres. ; 
L. C. Erickson, treas.; K. C. Eagley, engr.; 
Fred L. Camp and A. Goetzman, dirs. ; Frank 
B. Hague, spec. field rep.; H. O. Cilley, 
east. mgr.; Stanley H. Kuhlman, mer. Toledo 
branch New Products — Service single or 
multiple no fog spray unit, service 4 Ib. 
airline transmission and differential filler 
with tabulator, service 100 Ib. automatic 
high-pressure unit, service de luxe portable 
8-gun unit. Other Products—Complete line 
of high- and low-pressure lubricating equip- 
ment, consisting of % and 4 Ib. hand and 
power units; also high- and low-pressure 100 
Ib. units 


SHERWIN-WILLIAMS CO., 101 Prospect ave. 
Cleveland, O.—Mariborough-Bienhelm—E. W 


Windsor, sales mer., autom. div.; J. 0. 
Hasson, gen. mgr., indus. sales dept.; G. E 
Smith, S. Atlantic dist. sales mar.; J. D 
Helthall, sales mar., export dept.; Russell 
Sears, Texas sales mer.; Sladen Harrison. 
asst. sales mer., Canadian Co.; Milton 
Siebert, New England dist. rep.; Robert B 
Wright, N. Atlantic dist. rep.; H. 8S. Sher- 
man, tech. advisor. New Products—Kem X-47 


Ford touch-up colors, service station finishes 
Opex “‘O-K” enamels. Other Products—Kem 
transport enamels, Opex automotive lacquer 
finishes. 

SHOEMAKER AUTOMOTIVE 
CO., Henney bidg., Freeport, Ill. — Marl- 
borough-Bienheim—A. R. Sears. secy., sales 
mer.; F. W. Popp. vice-pres. Products—Y.ine 
boring tools, connecting rod re-babbitting 
equipment 

SIMONIZ CO., 2100 Indiana ave., Chicago, I 
—Sheibourne Hotel—Elmer Rich, pres.; R. J. 


EQUIPMENT 


Rich. vice-pres.; H. L. Nehrbass, adv. mar.; 
E. G. Hickey, sales mer.; F. J. Wall, New 
York rep.: 8S. C. Corboy. H. F. Julian and 
Jos. R. Downs, sales div.; C. R. Crichfield, | 
Boston rep.; T. Riley, export dept. Products | 


Simoniz, Simoniz Kleener, top dressing, 
De Lux top dressing, Blakspot, 
road oil and tar remover, penetrating oll, 


brake juice, Corol, Ivano Gaslox 


SIMPLEX PRODUCTS CORP., 1966 FE. 66th 
st., Cleveland, O.—Ritz-Cariton Hotel—Fred 
G. Ferguson, vice-pres.; J. L. Littleton, east 
div. sales magr.; W. J. Phillips, mid-west. 
div. sales mgr.; W. L. Danner, Pacific coast 
sales mer.: A. H. Knapp, sales prom. mer.; 
E. G. Green, sales engr.; H. M. Comstock, 
F. R. Krause, H. B. Wood. Albert Jacobs 
and J. A Jupton, reps New Products 
Apache brake lining, ‘‘Molium’’ piston rings 
Other Product — Simplex ‘‘Molium’’ piston 
rings 

SIMMONS MFG. CO., 3650 E 
land, O.—Hotel Traymore—C. 
and gen. mgr.; Gordon Groth, 
sales mer.; H. E. Lemmerman, secy.-treas.; 
Ted Blake, sales prom, megr.; C. B. Whipple, 
credit mgr.; L. Werdelman, export mgr. New 
Products—Muffler line, also additional hy 
draulic jack models, 
line of door handles, 
down-draft carburetors 
coll assembly for popular cars 
ucts—General line of replacement 
Ford, Chevrolet and Plymouth; 
hydraulic jacks; various automobile acces- 
sories, mufflers for all popular cars, Lock- 


93rd st., Cleve 
F. Groth, pres 


vice-pres. and 


line of up-draft and 
for all cars, ignition 
Other Prod- 
parts 











Lacker-Rubb, | 





including bumper jack; | 


for | 
Silver King | 





THE DASHBOARD of the new Chrysler Airflows features a tacho- 
meter to measure engine revolutions in addition to the regulation 
speedometer. When the automatic overdrive comes into play the 
change in engine revolutions is seen on the tachometer dial. 





tight gas tank caps, Knee-Action locking George, Dallas office. Products—A complete 
clamp, permanent water pump seals for| line of ball and roller bearings and pro- 


popular cars, battery terminal oiler, King | peller shaft boxes, 


bolt sets f 1 *itlif . 

bolt sets for popular cars, Pitlift air jack | SLEETEX CO., Inc., 404 Fourth ave., New 
SK F INDUSTRIES, tnc., Front st. and Erle York City.—Mariborough-Blenheim Hotel—D. 

ave., Philadelphia, Pa.—Ambassador Hotel—| ©. Abdeinour, pres.; M. Hadad, vice-pres.- 

R. H. DeMott, sales mgr., Philadelphia offce;| treas.; J. M. Mixon. sales mgr. Producte— 

R. C. Byler, adv. mgr., Philadelphia office; Sleetex defroster, windshield defroster, blades. 


D. W. McAllan, supvsr. of distrs., Philadel- 
SORENSEN, P., MFG. CO., Ine., 21-07 41st 


phia office; F. E. Ericson, asst. sales mar., 
Philadelphia office; W. B. Ashland, New ave., Long Island City, N. Y.—Mariborough- 
Blenheim Hotel—P. Sorensen, pres.; H. C. 


York office; G. G. Etheridge, Atlanta office; 
M. F. Petrie, Cincinnati office; G. W. Sorensen, gen. mer.; I. W. Godfrey, sales 


VL 


WORLD’S LARGEST 

MANUFACTURER 

OF HEAT TRANSFER 
PRODUCTS 





S 


| S$ 










mgr.; I. L. Brick, engr.; H. Greenfield and 
E. D. Godfrey, reps New Producte—Tru- 
Test coil and condenser tester, completely 
boxed line of starting. lighting and ignition 
parts Other Products—Complete line of 
starting, lighting and ignition parts 
OUTH BEND LATHE WORKS, 425 EB. Madi- 
son st., South Bend, Ind.—Ambassador Hotel 
John J. O’Brien, Miles W. O’Brien, F. G 
Erhardt, R. 8. Young, N. D. Jackman and 
L. O. Stephenson, reps. New Product—1936 
model 9-in ‘“‘Workshop’’ precision lathe. 
Other Products—Back-geared, screw cutting 


Precision lathes in bench and floor leg styles, 
with quick change or standard change gear, 


and option of motor or countershaft drive: 
9, 11, 13, 15, 16 and 18 in. swing, with 
option in bed lengths ranging from 3, 3%, 
4 and 4% ft. of the ‘‘Worshop”’ lathe to 6 
to 16 ft. of the 18 in. swing; tool room 
lathes and mfg. lathes 

OUTHERN AUTOMOTIVE JOURNAL, 1020 
Grant Bidg.. Atlanta, Ga.—Hotel Traymore 


—T. W. McAllister, editorial dir.; L. R. Mo- 
Carty, east. mgr.; E. A. McGinty, west. mgr.; 
A. F. Roberts, asst. bus. mgr.; W. J. Rooke, 
vice-pres.; W. R. C, Smith, pres.; G. F. 
Stilwell, assoc. editor. 


PARKS-WITHINGTON CO., Jackson, Mich.— 
Chalfonte Haddon Hali—A. T. Haugh, gen. 
sales mer.; E. T. H. Hutchinson, east. sales 
mer.; H. O. McClumpha, export § mear.; 
Theodore Scofield, dev. engr.; Charles Kayko, 
foty. supt.; Guy C. Core, adv. mgr. New 
Product—Windshield wiper. Other Products 
—Auto horns, auto radio, radio receivers, 
electric refrigerators. 

PENCER-SMITH MACHINE CO., Roosevelt 
ave., Howell, Mich.—Ambassador Hotel—w. 
McP. Smith, pres.; P. J. Sawyer, sales mgr.; 
K. M. Crotty, asst. treas.; P. J. Quiett, W. 
J. Watson, L. M. Janeway, A. H. Leu, R. A. 















Fudge, H. D. Willcotts, L. A. Ryan, J. L. 
Spielmacher, A. O. Bird, C. B. Wall and 
(Continued on Page 21) 
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182% Increase 
Shown Over 


November, 193 


By C. J. ALEXANDER 

New York, Dec. 6. Dividend 
declarations in November by auto- 
motive companies called for the 
disbursement of $50,900,000, 
largest amount for any month 
thus far this year, and comparing 
with $7,950,000 in October and $18,- | 
075,000 in November of last year. 
Declarations by General Motors | 
and Chrysler helped swell the 
total. 

For the first 11 months of this 
year, automotive companies de- 
clared dividends totaling $156,342,- 
000, as against $109,879,000 in the 





like period of last year, and $86,- | 


000,000 in the corresponding per- 
iod of 1933. The November gain 
over a year ago was 182 per cent, 
while for the first 11 months the 
increase was 42 per cent. 


42 Per Cent Over 1934 


Car and truck companies in No- 
vember declared dividends in the 
amount of $45,900,000, as against 
$3,950,000 in October and $14,575,- 
000 a year ago, a gain over 1934 of 
195 per cent. For the first 11 
months, declarations by car and 
truck companies aggregated $120,- 
878000 comparing with $84 965.000 | 
in the like period of last year and | 
$73.000,000 in 1933. This was a 
gain over a year ago of 42 per 
cent. 


Parts and accessory companies 
declared $5,000,000 in dividends in 
November, comparing with $4 000,- 
000 in October and $2,500,000 a 
year ago, a gain over last year of 
100 per cent. For the first 11 
months of this year, declarations | 
by the parts and accessory group 
aggregated $35,464,000, as against 
$24,914,000 a year ago, a gain of 
42 per cent, and $25,000,000 in all 
like period of 1933. 


Recent dividend declarations in- 
clude an extra of 50 cents a share 
on the capital stock of Ross Gear 
& Tool, along with the regular of | 
30 cents, both payable Dec. 31 to 
stockholders of record Dec. 20. 
Waukesha Motor Co. declared an 
initial of 15 cents and an extra of 
10 cents on its new common stock, 
payable Jan. 1 to stock of aneak | 
Dec. 15. Prior to the recent split 
of its stock on the basis of four 
shares for one, Waukesha paid 30 | 
cents quarterly. The new dividend | 
therefore represents an increased 
rate. Bower Roller Bearing de- 
clared the quarterly of 25 cents, 
payable Jan. 25 to stock of rec- 
ord Jan. 2, and also 20 per cent in 
stock, payable Dec. 20 to stock of 
record Dec, 10. 


Mack Declares 


Mack Trucks declared the regu- 
lar quarterly of 25 cents, payable 
Dec. 31 to stock of record Dec. 14. 
City Auto Stamping declared 15 
cents a share, payable Dec. 20 to | 
stock of record Dec. 10. 

Turnover in automotive shares | 
on the Stock Exchange this week 
was not heavy, when compared | 
with some recent weeks, but the 


the | 


| Ford, 
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undertone was good during most 
of the trading sessions. Some of 
| the lower priced stocks, including 
| Reo and Studebaker, were partic- 
ularly active and strong during 
| part of the week. Reo made a new 
high mark for the year. Among 
|the parts and accessory shares, 
| selling broke out in Briggs early 
in the week, but the declines were 
not large and recoveries followed. 


Rubber Gains 


| Automotive Daily News _ stock 
price averages 


week a year ago: 


Last This Year 
Week Week Change Agi 
| 24 motors .........038.80 38.55 —0.25 23.2" 
10 car-truck co.’s.. 41.17 40.71 —0.46 23.9% 
| 10 parts-accessories. 35.43 35.38 —0.05 21.83 
| 4 tire-rubbers ..... 16.87 18.44 +1.57 17.5 
| 
For the second’ consecutive 


weekly period covered by the above 
averages, the tire and rubber 
|shares went ahead, while the 
other groups were giving some 
| ground. And this week saw the 
| tire stocks, in the average, reach 
| a new high for the year, displac- 
| ing at last the old high made ear- 
ly this year. Firestone was par- 


| ticularly strong following its fav- 


orable report of earnings. 


As indicated by the averages, 
parts and accessory stocks were 
steady for the week and there was 
little change in the prices of the 
| leading car and truck issues, Gen- 
| eral Motors and Chrysler closed 
slightly below their prices for the 
preceding Wednesday. Reo was 
the only one of the 10 car and 
truck companies used in the aver- 


;age to show a gain, although 


changes throughout were frac- 
tional. 


Reports Holdings 


Equity Corp. an investment 
trust, reported that it held 400 
shares of Bendix Aviation on Sept. 
30, as against none on June 30; 
5,000 shares of Borg-Warner, as 
against 6,000; 4,500 shares of 
Chrysler, as against 5,500; 1,500 
Electric Auto-Lite, as against 
2.500; 2.000 General Motors, as 
against 2,500; 7,000 Libbey-Owens- 
as against 4,500, and 3,000 
Timken Roller Bearing, as against 
3,500. 


for Wednesday, | 
| Dec. 4, compared as follows with |}, 
|the preceding week and the like | 


price. 
tional changes. 





Automobiles for Cash 


Nashville, Tenn., Dec. 6.—The 
Commerce Union Bank has or- 
ganized a new automobile loan 
department to serve all its Nash- 
ville and out-of-town offices, says 
Edward Potter jr., president. 


“The new department will make 
credit available on low terms to 
prospective automobile buyers, en- 
abling them to pay cash for their 
purchases,” Potter said, “provid- 
ing consumer credit is becom- 
ing more and more an important 
feature of a bank’s service. In 
the case of automobile financing, 
it offers a safe field for the em- 
ployment of loanable bank funds. 

“It gives the car-buying public 
the advantages of the economy 
and convenience that go with a 
credit transaction between an in- 
dividual and a bank,” he added. 
“For each user of the service, it 
helps to establish bank credit 
that he can use in the future.” 


R. I. Truck Owners Take 
Lead in Gas Tax Fight 


Providence, R. I., Dec. 6.—The 
Rhode Island Truck Owners’ Assn. 
today took the lead in a campaign 

|; against the proposal to boost the 
state tax on gasoline from two to 
three cents a gallon. 


The increase has been suggested 
by the State Ways and Means 
Commission with a view to in- 
creasing the state’s revenue by 
approximately $1,000,000 annually. 








Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Dec. 6 (2:40 P.M.).—Trading in motor shares was 
quiet on the Exchange today and prices were mixed. 
Packard was an exception, being the most heavily turned 
over of any stock on the board. Buying lifted the Packard 

General Motors and Chrysler showed only frac- 





Bank Loans Funds to Buy Toledo Steel and 


Thompson Corp. 
In Affiliation 


Cleveland, O., Dec. 6.—An affili- 
ation between the Toledo Steel 
Products Co., of Toledo, O., and 
the Thompson Products, Inc., of 
this city, was announced today. 


Both companies will be con- 
tinued as separate entities in 
manufacturing, selling and dis- 
tributing, it was said. Their poli- 
cies will continue as in the past. 

Ownership of the Toledo Steel 
Products Co. has been vested in 
a holding company, it was de- 
clared. Recent legislation has 
made it desirable that the owner- 
ship be liquidated and the affilia- 
tion resulted, the announcement 
stated. 





Begin $100,000 Branch 


Los Angeles, Dec. 6.—Immediate 
construction of a $100,000 factory 
branch in Los Angeles has been 
announced by C. O. Wanvig, presi- 
dent of the Globe-Union Mfg. Co., 
battery makers. 

The company has an option on 
50,000 square feet of ground in the 
industrial area. The new plant is 
expected to be in operation by Feb. 
15, and will employ 100 men at the 
start, Wanvig said. 

The factory branch will serve 
California, Arizona and Nevada and 
will be under the management of 
=. F. Osius, present head of the 
company’s Seattle branch. 








AUTOMOTIVE STOCK QUOTATIONS 











Toledo Looks Forward 


To Prosperous Xmas 
Toledo, O., Dec. 
are looking forward to the most 
prosperous Christmas holiday 
period in several years. 


Throughout the last month gen- 
eral business has maintained a | 


level fully 40 per cent above what 
it was a year ago. 


Employment in 51 plants at the | 


beginning of December showed a 
gain of 250 for the month to total 
19,031, and is 42 per cent above | 
the same time last year. 

Power consumption in Toledo | 


last month was 43,196,512 kilowatt | 


hours, a gain.of more than 25 per 
cent over last year. 

Bank debits, measuring the turn- 
over of money, aggregated $96,- 
865,100, which is 37 per cent above | 


6.—Toledoans | 
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37% 12 Allis Chalmers Mfg. ...... 
32% 10 American C. & F. ....... 
301, 8 American Chain ......... 
45), 15 eee 
241, 11% Bendix Aviation ......... 
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59%, Sie. Me Be vines cendave 
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90 31 TE 
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45 27% Cleveland Gr. Br. ........ 
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3%, 2 Curtiss-Wright ........... 
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146! 86°, du Pont de Nemours ..... 
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| 42 307% Houdaille-Hershey A ..... 
174 6, Hudson Motor ........... 


37/y 3, Hupp Motor 


65% 341% International Harvester .... 
99), 38, Johns-Manville .......... 
31% 6 Kelsey-Hayes W. ........-. 
28), 314, Kelsey-Hayes W. B. ...... 
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Last Sale 1935 Last Sale 
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teeees 9% 8% | 21 2 Waele BS ii ccccccccsaseccss 2G ed 
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canece 27% 27¥%a | 361% 16 Modine Manufacturing ......... 33% 34 
teeees + 41/2 | 44 ie or rrr 39, 
paeeee 15 14% | 414 ¥% Pines Winterfront ............++ 3% 2% 
aha ate 2% 2% 
per 62 60 DETROIT 
See Se 92/4 91 21% 5 ee ET OTT TCE 19 
ae 27 28), | 80 40 en SCONE. nc cnnescneanes On _— 
ae 24% 25%, | 1112 43% Timken-Detroit .........-.+++++ 10, 10% 


total November business last year. | 


Auiomolive Nov. Dividends Approach 51 Millions 


Bohn Oct. Sales 
Are Double ’34; 
See Profits Up 


Detroit, Dec. 6.—Current busi- 
ness of the Bohn Aluminum and 
Brass Corp. based on _ dollar 
volume of sales, is double that of 
this same period last year accord- 
ing to President Charles B. Bohn. 

According to Bohn “October 
sales were double those of Octo- 
ber, 1934, and this same ratio is 
prevailing in November. Based on 
the volume of unfilled orders our 
business for the fourth quarter 
should be sufficient to give us at 
least as good a profit showing for 
1935 as we had in 1934 during 
which year our corporation earned 
$1,518 387.61 or $4.31 per share. 

“Our company is now supplying 
parts in finished and unfinished 
form to a larger number of in- 
dustries than ever. Substantial 
gains are noted through the entire 
range of our business. Our sales 
volume to other industries has in- 
creased to a point where it now 
rivals our automotive output. We 
are rapidly entering other fields.” 


American Cars Enjoy 
Growing English Favor 


Washington, Dec. 6.—American 
automobiles are enjoying increas- 
ing favor in the British market, 
according to a report to the U. S. 
Commerce Department from its 
London office. 

During the 12 months ended 
September, 1935, imports into the 
United Kingdom from Canada 
and the United States amounted 
to 10,771 units, compared with 
8,216 units in the corresponding 
period of last year. 


Automobile Dealers 


Watch Bean Growers 


San Francisco, Dec. 6.—Here on 
the West Coast the automobile 
dealers keep pretty close tabs on 
the bean growers. 

When it comes to beans, Cali- 
fornia will be outranked only by 
Michigan, with third place going 
to Idaho and fourth to Colorado. 
And with a big bean crop, auto- 
mobile dealers are figuring on 
getting a share of the bean in- 
come. 


Starts with Record 


San Francisco, Dec. 6. — When 
trading in General Motors common 
and preferred stocks began on the 
San Francisco Stock Exchange last 
week it hung up a record. Financial 
men report the listing of 43,500,000 
shares of common stock, $10 par 
value, is the largest year made on 
the exchange. The preferred stock 
listing is 1,875,366 shares of no par, 
$5 dividend. 


Declare Dividend 


Bridgeport, Conn., Dec. 6.—Direc- 
tors of the American Chain Co. have 
voted to dividend of $3.50. a share on 
the 7 per cent preferred stock on 
account of accumulations, payable 
Jan. 1, on stock of record Dee. 20. 
This payment will reduce accumula- 
tions on the issue to $22.75 a share. 
Dividends on the preferred stock 
were resumed last Oct. 1, when 
$1.75 a share was paid. 


Perfect Circle Declares 


Hagerstown, Ind., Dec. 6.— The 
regular quarterly cash dividend on 
162,500 shares of stock outstanding 
was recently declared by the board 
of directors of the Perfect Circle 
Co. The dividend amounting to 50 
cents a share is payable Jan. 1, 
1936 to stockholders of record Dec. 
17, 1935. 


O.K. Fender Lights 


Sacramento, Calif., Dec. 6—Motor- 
ists are now permitted the use of 
fender lights under the new Cali- 
fornia Vehicle Code, but the law re- 
quires that not more than two lights 
be used on each side as cowl, fender 
or side lamps. The law also restricts 
them to white or amber lenzes and 
limits the intensity to three candle- 
power. 
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(Men You Wills Meet at the ASI Show 


This is the Most Complete Directory of Parts, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 
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ceemeenmoens ipcticeicteniaees — . ; iia 
(Continued from Page 19) . a . 
ease, acct. exec New Products—Thermo- SALES CO., Dueber ave., s.w., Canton, 0.— springs and keys, valve seat inserts, water Producte—Complete line of ignition replace- 
ae ee ee ee cylin- blocks, Tru-check brake tester, bus and truck Ambassador Hotel —R. C. Brower, secy.- pump parts, chassis bolts and bushings ment parts 
oo . heavy duty woven lining, BX woven industrial treas.; W. H. Richardson, vice-pres. and gen TRAYER PRODUCTS, Inc Eimt N , THE NI 
ee MFG. CO., Dobbs Ferry, N. Y.— brake lining, car carpet. Other Products mgr.; E. H. Austin, asst. gen. mgr.; P. E Traymore oe Ww. A coon” out . By iH co "ales Meoverd one Giovehad. 6. oie 
a oo L. Se = mer. ; —t ung, = belts, clutch facings, radi- Atkinson Boston branch mear.; J. Ww. Berri- Sayre, vice-pres.; M. H, Evans, chief engr.; Traymore—R. L Bacher, pres.; W. C 
ca 4. L » f 7 G Spiro, asst. ator hose, automotive hose, universal foint man, New York branch mer.; T. F. Rose, J. P. McCarthy, E E Brennan, I R Smith, vice-pres. and secy.; K. S. Clapp, dir. 
sales mer. Products—Several new types of discs, packings Pittsburgh branch megr.; R, A. Sanguinetti, Caplan and Chas Goodman sales reps of sales; Ivo Spalding, sales mer.: P. I 
running boards and mouldings west. dist. mgr.; H. CC, Sauer, Chicago Prod > : ai . a . > a =e. = 
96 woo , " 4 ’ ’ 4 € . 
. THOMPSON PRODUCTS, Inc., 2196 Clarkwood seach sane M. D. Wallace, Philadelphis roduct—Evanwood brake balancer Schulta chiof engr.; E, W. B tis, F. R 
STANDARD MOTOR PRODUCTS, Inc., 10-25] rd., Cleveland, 0.—Ambassador Hotel—F. © wink we J, A. TUMBLER LABORATORIES, 423 8.| Collins, R. E. Littlejohn jr, W. V. Hall, 
a mm te — City, N. Y¥.—Ritz- Crawford, pres.; L. M. Clegg, vice-pres. and Hanover st., Baltimore, Md.—-Haddon Hall E. 0 — to Fa ba sam Abbott, dist 
ariton otel—E. ife, pres.-treas.; H. O gen. sales mgr.; W. M. Albaugh, secy.-treas.; | 7 Hotel—J. A. Tumbler, pres.; M. M. Ester- magrs ow roduc wbricating equipment. 
5 . ; *| TITEFLEX METAL HOSE ., 500 Frelt . cere ge ee ee 
Rosenstein, secy.; J. C. Baldwin, mgr., Seattle V. E. Crawford, vice-pres. Canadian plant; huysen ave ye “_ Pyne Sie Bag son, vice-pres.; J. B. Mulford, sales mer.; Other Products—Air compressors, full hy 
branch; E. Kameny, engr.; D. Lewes (Miss), B. Patterson, sales mgr. serv. div.; T. O ==Sitert EB. Husted, sales mar;: 0. M, Thorn J. A. MacCarthy, Sid Rubin, H. A. Whaley, Graulic ofl locked lifts, lubricating equip 
export mgr.; I. Beck, pur. agt.; D. Bergquist, Duggan, merchdg. dir.; E. T. Syvertsen, sales ton and C. 8. Plunkett nies nae New P. A. Gahm and E. 8S. Petty, salesmen ment, high pressure car washers, 
B. Cole, I. J. Finke, J. Friedlander, B. E. prom. mgr.; F. R. Witt, adv, mgr.; A. T. | Products—Flexible metal ‘gas and ofl lines for 
pee a termann, W, Z. Hogan, 2.2 Colwell, dir. of engrg.; H. C. Crawford automobiles Other Products—Flexible gas vuNe-o. BAT WORKS, fne., 96 Eighth U 
Kenny, T. G. McWhirter. C. C. Patterson. | bus. mgr. serv. div.; R. Z. Oswald, mar. of} gnq oil lines for trucks, tractors, buses and| ‘Y®s, Newark, N. J.—-Ritz-Cariton Hotel—C. | y, §. INDUSTRIAL ALCOHOL CO., 60 E 
M. Shepps and Cc. J Roehr jr., reps. New sales research; C. W. Sawyer, credit mer.; aeroplanes G C. Bohner, vice-pres.; W. B. Masland, sales 42nd st., New York City.—Traymore—W. W 
Products—‘‘Blue Streak’’ line contact parts, C. Jordan, sales rep.; J. A. Bell, L. Karlovee, ’ P prom, mer.; A. F. Hellert, G. A. Bodem, D Stake, W. J. Fried, T. M. Bennett, J. F 
distributor heads and condensers; ‘‘Car-Life’’ G. R. Moore, L. R. Reeves, P. Sommerlad A. Harper, L. E. Cotsen, W. R. Ohlsen and Rudolph , yhitesoarve Pah 
os i a " . Som: . | TOLEDO STEEL PRODUCTS CO., 3300 Sum- , ; udolph, W. J. Whitescarver and H. Peck, 
kit—a balanced set of ignition parts for N. R. Swarner, A. Vinton and C. Wilson, mit st., Toledo, O.—Claridge Hotel—A. F W. L. Roberts, salesmen; R K Braunsdorff, reps. New Product—Super Pyro. Other Prod- 
individual cars. Other Products—‘‘Standard” | ist. mgrs. New Products— Heavy duty | geubert. gen. mer.; J. E. Adams, sales mer lamp engr.; A. Hopkin jr., William Hopkin | yets—U. 8. I. denatured alcohol 188 
line of ignition parts, “Standard” and “‘Blue| Aerotype valve, with Stellite seat and stem| 1, p Galbraith sales ener: R. Postal exrors | 924 8. L. Bagby, reps. New Producte- 
Streak” ignition coils, ‘“‘Quality Brand” line tips for trucks and buses; improved design Pan ? "J Ti he -— - oe , =< Winx, Vis-aid. Other Products—Automotive | UNION ASBESTOS & RUBBER CO., 1821 8. 
of automotive wire, cable and battery cables packless water pump, Other Producte—Vaives, Piscner wW.H Taylor RJ dnaaiee H. 8 lamps, glass and metal radio tubes 54th ave., Chicago, Ill.—Ambassador Hotel 
STANT MFG. CO., 1601 Columbia ave, Con-| valve seats, valve guides, valve springs, pack-| Riley, E. F. Ware and J. C. Gay, dist. reps.;| TUNGSTEN CONTACT MFG. CO., Cottage] pi vige’ Pent jfales mer: Re Wild, H. 0. 
nersville, Ind.—Marliborough-Blenheim Hotel less pumps, pistons, piston pins, spring J. H. Wernert, rep. New Products—Tryon Place, North Bergen, N. J.--Mariborough- et . 2 t's we aoe = a 
—K. E. Stant, _secy -treas.; C. M. Hyde, shackles, tle rods, chassis bolts and bushings, shackles, eccentric tie rods, “‘U’’ shackles Bilenheim—O. CC. Hollopeter, pres.; 8S i es ns . ree ” 
sales mer.; H. E. Hassler, mgr. job’g div.;] TIMKEN ROLLER BEARING SERVICE & Other Products—Valves, valve guides, valve Lipman, treas.; C. R. Silkey, show mer (Continued on Page 23) 


Geo. Jerman, rep. Products — Locking gas 
tank caps, replacement gas tank caps, visor 
vanity mirrors, radiator ornaments. 


STAR TOOL CO., 119-129 N. Fourth st., 
Minneapolis, Minn. — Marlborough-Blenhelm 


Hotel—A. O. Wisti, mgr.; R. J. Shorts, W. 

A. Nelson, A. E. Pushee, H. Wisti and G 

W. Rushmore, salesmen. New Producte—Star oes over 

No. 45 automatic brake relining machine, so line x 

Star No. 35 manual brake relining machine é . 

Other Products—Star No. 50 automatic brake Re % 

relining machine, brake lining appliers, Air- fs 4 : 7 7 
O-Matic, ’ we ? Be 


in the past 
seven months 










mer.; D. Findlay, vice-pres.; W. J. Greene. 
east. sales mer.; A. H. Starrett, master 
mechanic; D. Moffat and L. R. Glowes, 
Pennsylvania reps. New Product—Dial indi- 
cators. Other Products—Hack saws, cylinder 
gauges, micrometers, gauges, indicators and 
precision tools for automotive mechanics, 


STERLING CABLE CORP., Port Huron, Mich 
—Ambassador Hotel—V. F. Dobbins, pres.; 
W. W. Sherman, C. H. McKeen, G. Short- 
meier, Jerry Coughlin, Frank Platz, J. A. 
Murray, B. R. Peacock, W. P. Jones, Geo 
Colton, E, J. Swanstrom, Ray V. Barber, A 
Bausenbach, D. M. Skirving. R. B. Myers, 
H. R. Butts, C. R. Smith, C. V. Gooding, 
Roy Sheen, Ralph Wilkins and Ed. Seroy, 
reps. 

STEWART-WARNER CORP., 1826 Diversey 
pkwy., Chicago, Ill.—Claridge Hotel—J. E 
Otis jr.. pres.;: F. A. Hiter, vice-pres. and 
gen. megr.; C. H. Dalrymple, sales mgr.; A 
W. LeFevre and E. W. Davis, engrs.; L. A 
Ballard, C. A. Fine, L. V. Cooke, A. F. 
Grey, T. R. Watkins and O. Lutes, sales 
reps 


STILES-MEDART CO., 3535 DeKalb st., St 
Louis, Mo.—Hotel Traymore—E. J. Medart, 
pres.; J. C. Stiles, vice-pres.; H. B. Barrett, 
sales mgr.; A. ©. Woods, BE. W. Baetge, W 
J. Baines, E. G. Bloomer, C. S. Garstang, 
Harley L. Hall, R. J. Hobbs, C. G. Kauhl, 
John Larsen, V. A. Nielsen, A. E. Parrish, 
J. H. Polk, N. S. Reynolds, F. L. Sahler, 
W. E. Seeburger, W. A. Shrader, P. V 
Spain, E. C. Traud, I. T. Wilkinson and 
Wm. Zemina, reps New Products—Precision 
brake equalizer, combination relining and 
grinding machines Other Products—Stiles 
brake drum lathe, Stiles-Barrett precision 
surfacer, Stiles-Barrett special brake relining 
machines and grinders, Stiles combination 
brake relining machine and grinder, Barrett 
hydraulic brake cylinder clamps, Barrett 
brake lining tighteners, Stiles brake lining 
shims, Herman fender rollers and tools. 

STORM MFG. CO., Inc., 406 Sixth ave. 8, 
Minneapolis, Minn. — Marlborough-Bienheim 
Hotel—W. J. Tobin, sales mgr. Products— 
D-E piston turning and grinding machine, 
U-30 Ritetest aligner, UV-40 hydraulic rod 


oa = Advertisers in Farm Papers will get 


STOVER MFG. & ENGINE CO., Freeport, Ml. 
—Ambassador Hotel—Carl H. Swartz, rice- 
pres. and mer., autom. div.; C. H. Brubaker, 


A ica the greatest share o yf this business 


Products—Replacement pistons for all cars, 
trucks and tractors; cylinder sleeves, cylinder 
sleeve assemblies, cylinder heads, manifolds, 


flywheels, etc e eo . : 
SUNNEN PRODUCTS CO., 7900 Manchester Is your advertising reaching the millions of farm With such conditions becoming widely recog- 
ave., St. Louis, Mo.—Jefferson Hotel—Joe ‘ 7 > ° ill b Saad the h: 
Sunnen, pres.; W. A. Douglass, vice-pres., homes—where buying is rampant: nized, you wl not be surprise to learn that 
: ¢. Schuepbach, credit : : ; ; . 
es = > See, ean Pears hlicetion Ii ei there’s a major swing of advertisers to farm 
Se . E. Mayhew, L. . our publication list and find out. ss ; am 
ho gh Bh ig Fe oe Sars papers. These advertisers, in many instances, are 


J. H. Kerfoot, H. B. Hill, A. B. Holliday, . ‘ ‘ 
Grant Wideman, P. B. Hume, 0. T. Rankin, Personal interviews made at farm homes in- 
W. O. Albers, Carl Jacobsen and L. E m * je e 
Travers, salesmen. Producte—Cylinder _re- dicate that advertisers in magazines of general 


conditioning equipment, small hole grinding 4 : 
equipment, pin fitting equipment, hand tools. circulation reach only 7.4% of the farm market. We sug gest—even urge—that you substantiate 


SErSe ERROUSTS Sone. 60-188 Ww. Sem In this survey, 12 different national magazines for yourself, by any method you think best, our 
st.. New York, N. Y¥.—Hotel Traymore—Jack ¢ 
Schwartz, pres.; Saul Gottlieb, treas.; Harry ore re ire > ye i Gd . > > ac > 2 > > re aganinae 
ee ee ee were required to produce the coverage in 7.4% statement as to the meager coverage by magazines 
4. M. Roper, E. L. Burke, V. M. Mathewson. of the homes, while over 89% of the farm of general circulation in today’s fast moving 
Frank T. Ross, J. F. Millwood, Max Fried r z . 
berg, Herman A. Shields, L. G. Snell. E. T. | homes called on were reading farm papers. and aggressively buying farm market. 
Wolloff, Stanley Levine, George Lipton, Harry 
Raines, J. Kenneth McKenzie and J. 8, 
Connell, reps. New Product—Booster (vac- 
uum power) brake parts. Other Products— 
Hydraulic brake parts, replacement Steel- 
draulic, Huck and Bendix brake cable, 
Booster brake parts. | 


getting businessin farm markets at lower advertis- 
ing expenditures than they have known in years. 





YOU CAN’T SELL THE FARM FAMILY WITHOUT Farm Pa ers 











T FARM JOURNAL SUCCESSFUL FARMING HOARD’'S DAIRYMAN CAPPER’S FARMER 

THERNOIO RUBBER CO. Whitehead 16. PROGRESSIVE FARMER WISCONSIN AGRICULTURIST MICHIGAN FARMER KANSAS FARMER (Mail & 

Trenton, N. J.—Ambassador Hotel—F. E : ae : : BE a é 7 

Schluter, pres.; A. B. Dougall, dir. of replace SOUTHERN AGRICULTURIST —& FARMER 2 a 7 INDIANA FARMER'S GUIDE Breeze) B ee 

ment sales; W. E. Harvey, acct. exec.; M. J. PRAIRIE FARMER THE FARMER-STOCKMAN PACIFIC N. W. FARM TRIO MISSOURI RURALIS r a 

Winkler, G. J. Steine, H. R. Curtiss, F. D. WALLACES’ FARMER & IOWA FARM AND RANCH (The Washington Farmer, The CALIFORNIA CULTIVATOR 

Beecher, F. G. Leland. 8. K. Dennis, H. H. HOMESTEAD THE OHIO FARMER Idaho Farmer, The Oregon MONTANA FARMER 

Swain and Irs Bernstein, div. mers.; C. A THE FARMER (St. Pau!) PENNSYLVANIA FARMER Farmer) UTAH FARMER 


Klaus, chief sales engr.; H. A. Davis, export | 
mgr.; E. V. Carlquist, adv. mgr.; J. N. 
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Milestone 


Three Atlanta dailies—the Constitution, the Georgian- 
American and the Journal—have banded together to ban 
practically every type of publicity story common to papers 
today. The set of rules, agreed upon by the three papers, 
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will discontinue the use of publicity stories and pictures, 


and “business office musts.”’ 
Fine. 


proportions and the free pu 


something must be done. 


The free space racket has grown to pretty huge 
ff has reached a stage where 


@—- 





If you sat at an editorial desk | at the least is good publicity for 
you'd know what we mean. Much | some politician. But that doesn’t 
of today’s publicity is pretty poor.| keep it from being news. 


In most instances it’s because a 


publicity man who knows his stuff | 


is accountable to a sales manager 
who knows his salesmanship but 
not his publicity. Editors know 
what to do to plain ordinary guff. 
The old editorial shears and blue 
pencil go to work. 

There’s a mighty fine line be- 
tween news and publicity and 
neither the Atlanta papers nor 
anyone else can set up a list of 
hard and fast rules. Just what is 
news and what isn’t is something 
to be decided by the story itself, 
the type of reader and the locality. 

It looks to us like a case of 
cutting off your nose to spite your 
face. Is anything more commer- 
cial than the pages of the sport 
section, which are really nothing 
more than publicity for one of the 
biggest commercial endeavors in 
the country? They’re publicity, 
pure and simple, but still news. 
The same goes for political news, 
most of which comes from a 
government publicity bureau or 
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Send for Booklet No. 26 entitled 
“Tripping Around New TYork"’ 


THE 


WALDORF 
ASTORIA 


Park Avenue, 49th to 50th Sts 


New York City 


|B. O. M. is good news to us. 
| we think it’s going to be a tough 


| job setting up rules and regula- 


| 


Anything that will curb the free 
pace racket and put an end to the 
But 


tions. Many things must be taken 
into consideration. Editors are 
paid and trained to discriminate 
between news and publicity. The 
line is too fine to conform to 
written rules. 

Publicity pure and simple and 
the B.O.M. must go—and most 
papers have realized it and done 
a pretty good job of cleaning up. 
Any step toward its complete 
elimination is a step in the right 
direction. But it still remains an 


editorial headache and always 
will be. 
Birthday 


The 30th anniversary banquet of 
the Detroit Adcraft Club Friday 
night will be a red letter day in 
these parts. Detroit has shown 
the nation how to climb up out 
of a bad hole, and representatives 
from Detroit’s various industries 
will tell how they did it. Topping 
the list of prominent speakers will 
be Clarence Budington Kelland. 
He's a former Detroiter, so it'll 
be a sort of homecoming for him. 
Five years ago he was master of 
ceremonies at the silver anniver- 
sary banquet and cinched his re- 
turn. 

Among the speakers already 
scheduled are G. Ogden Ellis rep- 
resenting advertising; George M. 
Welch, public utilities; George 
Walbridge, construction; George 
Mason; electric refrigeration; W. 
J. Cameron, automotive; Howard 
A. Coffin, gas and oil, and Harvey 
Campbell, Detroit Board of Com- 
merce. 

We saw a preview of the menu 
and it’s a sure bet that the food 
will have a big share of the honor 
when the boys gather at the Stat- 
ler Friday night. 


Meeting 

Thirteen dealers have been in- 
vited to the regular monthly ad- 
vertising meeting for Pontiac 
dealers Tuesday, Dec. 10. 

The morning session at the 
Recess Club, in the Fisher Bldg., 
F. A. Berend, Pontiac advertising 
manager and W. A. P. John, Mac- 
Manus, John & Adams vice-presi- 
dent, will review prospective ad- 
vertising campaigns. 

The afternoon will be given over 
to merchandising discussions with 
President H. J. Klingler and sales 
manager A. W. L. Gilpin. A ban- 






joined the old Brownell-Humphrey 

















Fred M. Randall Co., Detroit, as 
account executive. 


Detroit Adcraft Club in its early 
days and was made an honorary 
member last year. 
ducted Detroit’s first advertising 





actory executives and the agency’s 
creative staff will round off the 
evening. 


Louis A. Pratt 


An old timer in Detroit ad- 
vertising circles, Louis A. Pratt, 
died suddenly Tuesday. 

Mr. Pratt’s lifelong association 
with advertising started after his 
graduation from the University of 
Michigan in 1896, when he became 
interested in newspaper, book and 
advertising printing at Ann Arbor. 
His association with Detroit ad- 
vertising dates back to the be- 
ginning of the century, when he 


Co., Detroit’s first large advertis- 
ing agency, of which he became 
secretary and account executive 
on the Oldsmobile account, in- 
augurating the first campaigns 
for the old “Curved Dash” run- 
abouts. 

After acting as advertising 
manager of the Alamo Engine 
Co. and the Truscon Steel Co., he 
formed his own agency, the L. A. 
Pratt Advertising Co., later the 
Pratt-Moore Advertising Co., 
which he operated continuously 
until 1933, when he joined the 


Mr. Pratt played an important 
part in the development of the 


He also con- 


school for a number of years. 





In This Corner| 


(Continued from Page 6) 


prices than the new car dealers. 


Having been a new car dealer for 
18 years I believe I am also in posi- 
tion to know something about the 
usual method of handling the used 
car by the new car dealer. The first 
thought in the new car dealer’s mind 
is that he has a new car to dispose 
of, he has a certain margin of profit 
which he is eager to make, he stands 
ready to make a proposition of some 
kind on any kind of a used car pre- 
sented for trading and in his eager- 
ness to make a trade, very, very 
often, the used car trade-in prices 
quoted by his used car trade book 
is entirely ignored and sometimes 
the cash value price of the car is 
multiplied two or three times to 
make up the allowance on the new 
car deal, consequently what should 
have been the $50 car comes In as a 
$150 car, then on top of this the 
dealer does his reconditioning, but 
realizing the big allowance he gave 
for the car he instructs his repair- 
men to do as little as possible. The 
car is therefore that much neglected 
from a reconditioning standpoint 
and in mighty few cases does the 
new car dealer take his loss imme- 
diately for his over-allowance and 
gets his car priced right, but he tells 
his salesman that it is up to him 
now to get the allowance price out 
of it for he knew he was giving too 
much for the car when it was traded 
and in many cases the public pays 
more for the used cars from a new 
car dealer. 

According to Mr. Klingler’s article 
the used car dealings are only in- 
cidental to the new dealer, or as I 
would put it a necessary evil to the 
new car business. The sooner the 
new car dealers realize that their 
used cars are just as important 
stock in trade as their new cars, 
and insist on merchandising them 
on a sound profitable basis, then 
and only then, in my opinion, will | 
the new car business be worth the | 
while.—E. S. Richardson, Independ- | 








quet at the Book-Cadillac with! ent Dealer, Savannah, Ga. | 


NEW PASSENGER CAR REGISTRA 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold. 





STATES 


Delaware 35 | 
34] 
North Carolina 35 
°34 
North Dakota "35 
"34 
Total, 3 States "35 
for November "34 
Total to Date "35 
"34 
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books. 


been multiplied six-fold. 
year they ran well over a billion 
dollars, and next year they will 
almost certainly exceed a billion 
and a quarter...the motorist 


as such pays one dollar out of 


every cight collected by govern- 
ment agencies ... there is no ra- 
tional defense for this excessive 
taxation, and the only excuse is 
that it is easy to collect. ORGAN- 
IZATIONS WHICH ARE FIGHT- 
ING FOR A REDUCTION OF 
-HHSHE LAXES SrtuuULy HAVs 
stENERAL SUPPORT.” The cap- 
ital letters are mine. 

*” * * 

SO I AM TAKING for my text 
coday that capitalized sentence 
and asking manufacturers anda 
dealers if they realize they have 
t their command a made-to-order 
organization better fitted to wage 
a vigorous fight on these tax- 
grabbers than any other body in 
the country. I refer, of course, 
to the all-powerful American 
Automobile Assn., made up of the 
clubs of the country and speaking 
for from 950,000 to 1,000,000 car 
owners. Politicians cower when 
a million voters voice their re- 
sentment, so in the AAA the auto- 
mobile industry has a most pow- 
erful weapon to stop this leak in 
the dike. It’s the finger of that 
legendary little Dutch boy. 

* * + 


BUT THE AAA, led by doughty 
fom Henry of Detroit, cannot wi 
a substantial victory  single- 
handed. It needs the help of the 
industry and that help can be 
given, not in the way of finan- 
cial contributions but by building 
up this membership. How many 
of you in the industry hold mem- 
berships in AAA clubs? Compari- 
tively few, I would say, so the 
column is urging the recalcitrants 
to put them shouluers to ine 
wheel, sign on the dotted line and 
help the AAA present a united 
front in its efforts to keep the 
jegislators within che woluus 0: 
reason. Motorists do not object 
to fair taxation, but they emit a 
mighty squak over the brazen 
diversion of tax funds for other 
purposes than highway vuiung 
and improvements. 

* * * 


PERSONALLY I CAN vouch 
for the sincerity of the AAA, for 
I worked for it six years and 
know that its clubs have been 
largely responsible for the devel- 
opment of touring, the building 
of highways and for fighting of- 
fensive legislation. 

If you don’t belong to an AAA 
club, join at once and help fight 
this oppressive taxation which al- 
ready is costing the car owner 
more than $30 a year. “Now is the 
time for all good men to come to 
the aid of their country,” as we 
used to tap out on the keys when 
learning how to operate a type- 
writer. Join yourself and ask 
your customers to do likewise. 

* ag * 

RIGHT NOW the American 
Automobile Assn. is emulating 
the snowball rolling up a con- 
stantly increasing membership. I 
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to raping of the motorists’ pocket- 
I got a jolt when I read 
that “in 15 years these taxes have 
Last 
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Sinsabaugh 





thump my chest with civic pride 
as I recite the fact that Detroit’s 
Automobile Club of Michigan now 
has the largest membership of 
any affiliated with the AAA, with 
62,000 enrolled, an increase from 
52,091 on Jan. 1. And it has 
just elected as its new president 
Charles L. Weeks, a lumber and 
coal dealer in Detroit since 1880. 
* * ” 


THE OLD BUG BIT me when I 
read “Wall Smacker,” the story 
of the racing career of Former 
Champion Pete De Paolo, nephew 
of Ralph De Palma, himself one 
of the greatest drivers of all time. 
‘Lhe book has been_a long time in 
the making and now is just out, 
from the press of Braunworth & 
Co., of Brooklyn and sponsored by 
thompson Products of Cleveland. 


Again I was back in the old 


cays when we of Chicago promoted 


che Cobe Cup road race at Crown 
Point, Ind., and the Elgin National 
Road Races, which was before 
Pete’s time. And again I was a 
racing nut and I read Pete’s story 
with the keenest of interest. 

* a +. 


FLATTERING MYSELF I 
know something about racing 
history, I must hand it to De 
Paolo as an historian. Of course, 
“Wall Smacker” is largely given 
over to a recital of how young 
Pete became a champion, but it 
is so full of human interest anec- 
dotes in connection therewith 
that it really is a history of rac- 
ing for the past two decades. I’d 
say it is the best book on the sub- 
ject I ever have read and I can 
conscientiously recommend it to 
che thousands of race fans who 
follow the fortunes of the heroes 
of the open road. Particularly 
pleasing to me is the great credit 
Pete gives his Uncle Ralph for 
teaching him the art of race 
driving. And mighty fine, too, is 
Pete’s final analysis on the know- 
how of driving a racing car. 

* oa * 


AND WHILE I am in the book 
reviewing mood, there is “Auto- 
mobiles from Start to Finish” 
from the pen of Franklin M. Reck, 
managing editor of American Boy, 
with headquarters in the New 
Center Bldg., Detroit, which also 
houses ADN. It’s rather young 
for one of my years, but I read it 
out of compliment to Reck, who 
is on the technical committee of 
Chevrolet’s soap box derby, the 
same as I am. 


It’s written for boys from 12 
to 16 and carries the story of how 
automobiles are manufactured, 
accompanied by many interesting 
illustrations, so the kids can com- 
prehend what it’s all about. It 
is published by the Thomas Y. 
Crowell Co., of New York and it’s 
so good that the Junior Literary 
Guild selected it for its October 
book for the youngsters, which 
may be interpreted as high praise, 
encomiums and orchids for one 
Franklin M. Reck. 


Named Zephyr Outlet 


Minneapolis, Minn., Dec. 6. — The 
Gramling Motor Co., 1500 Harmon 
Place, has been appointed distributor 
for Lincoln and _ Lincoln-Zephyr 
automobiles, it was announced today. 
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Sloan Tells Industry’ S s Responsibility to Society 


P » Advocates Lower Prices, 
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Increased 


| eee they may have served 
ended. 
resources for economic recovery | 


Buying Power: 


(Continued from Page 1) 


further progress is momentous. 
Tonight, for the first time in sev- 
eral years, you meet under cir- 
cumstances considerably altered. 
The atmosphere has 
Things are better. There 


vive the onslaught of depression. 
These forces have, to a large ex- 
tent, spent themselves. They have 
been succeeded by the healing in- 


fluences of world economic re-| 


covery. 


Building Faith 


“Hence there is unquestionably 
being built a foundation of fact 


» and faith upon which industry can 


repair and go forward. But, are 
we to use the same tools and the 
same materials, or out of all the 


' distress and the sacrifice and the 


broadened experiences must we 


> not find new standards of conduct 


and effectiveness—anew inspira- 
tion out of which to build a 
broader structure of usefulness 
with greater security than ever 
before? 


“During the past few years it 
has become the vogue to discredit 
every instrumentality of accomp- 
lishment, be it the individual or 
the machine. It has been said that 
American industry is selfish. It 
would be far more just to say that 
it has been preoccupied—pre- 
occupied in exploring the secrets 
of nature and creating a con- 
tinuous flow of new products, and 
through an ever advancing manu- 
facturing technique, turning lux- 
uries into necessities by bringing 
them within the reach of an in- 
creasingly large proportion of the 
community. 


Broader Responsibility 


“But, as we look forward, and 
as we analyze the evolution that 
has occurred, I am convinced that 
industry’s responsibilities can no 
longer be adequately discharged, 
however efficient and effective it 
may be, with the mere physical 
production of goods and services. 
As our national economy becomes 
more and more involved, the mar- 
gin of error within which we can 
operate and maintain economic 
and social equilibrium, to say 
nothing of the vital urge for pro- 
gress, is being constantly nar- 
rowed. Hence I believe that the 
time has been reached when a 
much broader responsibility must 
be assumed. 


“We must develop ways and 
means by which to better cor- 
relate the industrial machine and 
its component parts with the na- 
tional economy as a whole, in 
order to more effectively promote 


)} human progress and security and 


to advance civilization. Inaction 
will ultimately mean the challeng- 


ing of industry’s position. Failure | 
the | 


will bring, sooner or later, 
urge for more and more interfer- 
ence from without—Government 
in business. And, if we fail to 
peneywee and Gecharye this 


changed. | 
is no| 
longer the widespread fear) 
throughout the land as to the) 
ability of our institutions to sur-| 


| broadened responsibility, have we 
any adequate right to complain of 
the penalties that we must pay? 


To Promote Welfare 
“Now, if we accept this view- 


tive. “To promote the general 
welfare of all the people.” But, 
|we must have a yardstick by 


arate those proposals that pro- 
mote our objective, as distingui- 
shed from those that retard our 
| progress. Our yardstick, accord- 
ing to my thinking, consists of 
the most effective balance be- 
tween the following :— 


“First. The reduction in the 
real costs and selling prices of 
goods and services. 


“Second, A more’ economic 
balance of national income 
through policies affecting wages, 
hours, prices and profits. 


“The first presupposes that in- | 
dustry must strive for the most | 


| terial—the highest technique of 


tion of the most efficient instru- | 
ments of production. The pur- | 
pose, 
prices within the range of the 
greatest number. The second rec- 
ognizes the fact thet irrespective 
of what we may accomplish in ex- 
panding our markets from with- 
out, we must, to the most effec- 
tive degree possible, develop the 
greatest possible consuming power 
from within. There lies our 
greatest opportunity. In other 
words, 





point, we must establish an objec- | 


which we can appraise and sep- | 


economical use of labor and ma- 


manifestly, is to bring selling | 


through the adoption of | 


policies respecting wages, hours, | 


prices and profits, and the separa- 
tion of the latter between dis- 
tributed and undistributed income, 
we must bring our capacity to 
consume in such relationship to 
our capacity to produce as will 
keep our wealth creating instru- 
mentalities virile, thus enabling 
them to administer effectively to 
the needs of the people. Thus the 
problem is a broad one, for sta- 
tistics prove conclusively that the 
amount of profits per se, that 
could possibly be distributed, ne 
matter how far we went in a 
practical sense is relatively unim- 
portant. Taken together our yard- 
stick means that every worker, 
executive and wage earner, must 





be made the most efficient pro- | 


ducer, as well as the maximum 
possible consumer. Thus we ad- 
vance the social economic status 
of the community as a whole. 


Purpose Ended 


“Now, let us take our yardstick. 
Let us 
every measure that has been pro- 
moted, irrespective of whence it 
came, without prejudice, and with 
an open mind. Let us first segre- 
gate those distinctly emergency in 
character from those that will 
stand the acid test of time. 
must liquidate those experiments 
which have no part in our for- 


| ward program. Whatever pur- 


determine the value of | 


We 


| unemployed. 
| solved 


It is one thing to pool our 


and quite a different thing to be} 
willing to sacrifice those same re- 
sources and our future opportuni- | 
ties to force fundamental changes | 
of permanent character, the out- 
come of which we can not con- 
template with any degree of con- 
fidence. 


“We must challenge industry’s 
thinking, its standards, and its 
methods, in terms of the broader 


|demands of today and tomorrow. 


We must recognize the import- 
ance of the instrumentality of 


|} economic research, as a source of 


greater knowledge, just as we 
have successfully studied and cap- 
italized the secrets of nature 
through the instrumentality of 
scientific research. 


“IT can not see how any intelli- 
gent observer can have any possi- 
ble faith in the capacity of politi- 
cal management to provide either 
stability or progress, if it should 
set out to operate the agencies of 
wealth creation, particularly in- 
| dustry. It is my firm conviction 
|that any form of “Government 
Regulation of Industry” is bound 
to result in an ever - increasing 


|interference with the broad ex- 
management and the capitaliza- | 


ercise of initiative—the very 
| foundation of the American sys- 
tem. That is the natural evolu- 
tion of Bureaucracy. If that be 
so, might not the ultimate logical 
result be the necessity for the 
socialization of industry through 
the break down of the profit sys- 
tem induced by the accumulative 
effect of the ever-increasing politi- 
cal management? We do not 
need to go far afield to see definite 
evidences of that possibility. 


Co-operation Essential 


“I do not mean to convey the 
idea that industry should not co- 
operate with Government. That 
is essential. But there must be 
a basis for co-operation. Of all 
the proposals now before us, or 
that ever will be before us, the 
one that will more greatly acceler- 
ate progress toward any objective 
whatsoever is intelligent co-opera- 
tion. 


“The industrial problem of to- 
day is the re-employment of the 
It will never be 
by edict, prejudice or 
threat, or by Government spend- 
ing. 

“The problem of equality of 
purchasing power between the/| 
agricultural and the _ industria] 
communities is tremendously im- 
portant to progress. Agriculture 
is a great source of creative 
wealth. It is a vital part of the 
consuming power of the nation. 
On the other hand, common sense 
dictates that the answer to this 
problem can not possibly be the 
present policy of “Paying Some- 
thing and Getting Nothing.” Its 
solution appears more likely to lie 
in a suitable differential between 
the domestic price and the world’s 
price of agricultural products, 
thus broadening the opportunities 
for production through opening 
the markets of the world to Amer- 
ican aqrnetune commodities.” 


is | 
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P. A. Littell, reps. 
cision brake sets. 
Drake lining, Nonscor brake lining, 
tone brake lining, Standard woven 
molded brake lining 


New Product—Unarco pre | 
Other Products—Bloc-Tex 
Woven- 
and 


UNITED MOTORS SERVICE, 3044 West Grand 


bivd., Detroit, Mich.—Traymore—F. A. Ob 

erheu, W. N. Potter, W. H. Eichelberger, T 

H. Nagle and A. R. Sandt, reps. | 
Inc, United States 
Asbestos Division, Manheim, Pa.—The Am- | 
bassadeor—O. H. Cilley, asst. gen. mer.; F. | 
A. Miller, gen. replacement sales mer.; G 

W. Marshall fr., asst. sales mgr.; S. T 
Gardiner, W. C. McAlester, R. B. Mont 
gomery, F. D. Raymond, George M. Righter, 
Bydney H. Russell and James A. Wheatley 
jr., branch mers.; W. D. Jamieson, Canadian | 
rep. New Product—Grey-Rock master blocks. | 
Other Products—Grey-Rock balanced brake | 
sets, Grey-Rock power plus clutch facings 

Grey-Rock fan belts, radiator hose, rivets 

water pump packing. 


| 
| 


Inc., Water st., Potts 
town, Pa.—Chelsea—George C. Lees, prea. 
and gen. mgr.; Kenneth Howard, secy. and 
sales mgv.; L. E. Orsill, treas. and fety. mer. ; 
William H. Curtiss, sales engr.; David E 
Hydecker, salesman; Max Friedberg, Morris 
Saks, William E. McDonough and L. C 
Biglow, sales reps. New Products—Hearing 
pullers, hydraulic brake bleeder tanks. hy- 
Graulio brake cylinder clamps. Other Products 
—Axle shafts. 


THE UNITED STATES ELECTRICAL TOOL 


CO., 2488 W. Sixth st., Cincinnati, 0.— 
Ambassador Hotel and Ritz-Cariton—George 
E. Smith, sales mgr.; Jack Smith, field serv. 
rep.; J. C. Smith, vice-pres.; C. D. Hogan, 
secy.; D. G. Behlan, engr.; Li. E. Fries, Cin- 
cinnati dist. mgr.; W. B. DaSilva, New York 
dist. mgr.; O. W. Cadle, Philadelphia dist. 
mgr.; E. B. Hatch, New England dist. mer.; 
Ted French, southeastern dist. mer.; Ron 
Wixson, southwestern dist. mgr.; W. D. Sul- 
livan, Ban Francisco dist. mgr.; D. James 
Murray, Seattle dist. mgr.; G. W. Endress 
and J. A. Burns, Canadian reps.; W. J 
Platka, export mer. New Producte—%%-inch 
automatic all ball bearing drill, %-inch 
Commander ball bearing drill, U. 8. ‘Utility’ 
grinder line. Other Products—Electric dril!s 
valve refacers, valve seat equipment, sanders, 
polishers, bench grinders, screwdrivers, ream 
er drives. 

2415 
Whitesboro st., Utica, N. Y.—Ambassador 
Hotel—J. E. O'Toole, vice-pres. and gen 
mer.; F. A. McGuire, Frank P. Tenney, 1 
D. Neff, F. J. Stiefvater, Fred L. Stell 
wagen and V. M. Mathewson, salesmen. New 
Producte—Hydraulic brake plier, new slotting 
plier, bearing puller, hydraulic bench press 
Other Products—Pliers, nippers, wrenches, tin 
ner snips, chisels, punches, bearing scrapers 
screwdrivers, hydraulic wheel puller and 
adapters. 

¥ 


386 Fourth ave. New 
York, N. ¥.—Traymore Hotel—Frank P. Con 
nolly, A. P. Barberi, John W. Rinehart, F 
H. Bertuct, O. R. Walker, A. J. Olivola, P 
P. Wood and Frank Witting, reps New 
Product—Valentine’s extra quick Valenite 
enamels. Other Products—Valentine Nitro 
Valspar lacquer, Valentine’s Valenite syn 
thetic finishes, Valentine's varnishes and 
colors. 


THE VAN DORN ELECTRIC TOOL CO., Tow 


son, Md.—Hotel Claridge—R. D. Black, pres 
and sales mgr.; J. F. Apsey jr., adv. mgr.; 
Il. Gardiner, adv. dept.; W. E. Bair, G. R 
Horner and W. J. Fenwick, sales dept. Prod 
ucte—Portable electrio drills, screwdrivers, 
bench grinders, portable grinders, valve re 
facers, Vibro-Centric valve seat grinding 
method 

160 
Wilbraham ave., Springfield, Mass.—Am- 
bassador Hotel—C. E. Van Norman, pres. ; 
F. D. Van Norman, J. Y. Scott, vice-pres.; 
H. G. Hoglund, sales mgr. mach. tool div.; 
leo F. Hunderup, sales mgr. automotive div. ; 
T. W. Baush, asst. sales mgr. automotive div. ; 
F. P. Healy, tech. serv. engr.; R. W. Por 
ter, cred. mgr.; M. W. Pauly, sales dept.; 
Cc. R. Young. A. J. Ducey, P. D. Moulton, 
Cc. E. Holmes, G. H. Dickinson, J. D. Ehr 
hardt, E. C. Adams, C. R. Crowder, E. A 
Carmichael, H. Whitney, L. D. Tuttle, 8 
Jones, D. A. Smetherman and T. L. Kidd 
dist. mgrs.: C. M. Reynolds, spec. rep. New 
Products—No. 101 Van Norman “Speed” 
piston turning and grinding machine; No. &8* 
and No. 999-380 “Giant” Per-fect-o boring 
bars. Other Products—Boring bars, piston 
grinders, valve refacers, valve seat grinders 
valve seat ring insert tools, power reamer 
drives, piston skirt rechamfering machines, 
valve seat cutters and pilots, stud pullers 
cam grinding units. 

Wor 
cester, Mass.—Ambassador Hotel—Charies 8 
Livingstone, sales mgr.; W. W. Webster, asst. 


TIONS 3 STATES FOR NOV.., 1935-1934. 


Complete cumulative figures will appear each week until all 48 states or completed United States totals for the months have been printed. 
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| WALKER MFG. CO., 


21) 
treas.; C. A 
O'Neill, G. H 


Blocker, J. F. McCann, T. G. 
Sinnott, C. C. Huse and T 
F. McGuane, sales reps. Products—Vellumoid 
sheet packing, Vellumold gaskets. 

VICTOR MFG. & GASKET CO., 5750 Roose 
velt rd., Chicago, I1l.—Mariborough-Blenheim 
©. C, Secrist, sales mer.; M. L. Liston, 
asst. sales mer.; W. L. Hartley, H. B. Mims, 
8. W. Braner, W. L. Beach, R. W. Tuer, 
J. D. Wells, M. H. Klinger, F. H. Sloan and 
C. B. Russell, sales reps. 


w 

1201 Michigan bivd., Ra- 

Hotel—W. T. Walker, 
J. J. 
XC. 

H. F. 

Joseph 

Mars, F. G. Dearlove, H. G. Ratz, Ern- 

Mars, Alex McKieraban, R. W. Sceley, 
M. Griesbeck and J. W. DeLind jr., reps. 
Products—Jacks, lifts and exhaust silencers, 

WARNER GEAR CO., Muncie, Ind.—Ambassa- 
dor Hotel—R. M. Allison, dir. serv. div.; 
D. C. Hamilton, serv. mgr.; Fred Allison, 
serv. sales; R. W. Gifford, pres. Borg-War- 
ner International; C. E. Welsse, vice-pres. 
Borg-Warner International. Products—Re- 
placement ring gears and pinions, transmission 
gears, cylinder heads and cast iron parts. 

WATERVLIET TOOL CO., Inc., 1039 Broad- 
way, Albany, N. Y.—Ritz-Cariton—William 
J. Kattrein, sales mgr.; T. Ten Eyck, asst. 
sales mer.; J. M. Lydecker, Edwin Young 
and H. W. Doble, salesmen. New Products 
—Expansion lubricated hinge pins for auto 
doors, hinge pin extracting and installing 
tool, adjustable hood props, pneumatic fen- 
der tools, pneumatic piston peining tool. 
Other Products—All types of reamers and 
tools for servicing automotive trade. 

THE WEATHERHEAD CO., 420-714 Frank- 
fort ave., Cleveland, O.—Ambassador Hotel 
—Albert J. Weatherhead jr., pres. and gen. 
sales mar.; Charles T. Craig, vice-pres. and 
secy.; Otto C. Wilk and Walter EB. Brown, 
asst. sales mers. New Products—Hydraulic 
brake hose and fittings. Other Products— 
Refrigeration fittings, automotive and indus- 
trial fittings, hose and hose fittings, gas tank 
caps, flaring tools, cutting tools, dash con- 
trols, grease hose, adapters, whip ends. 

WEAVER MFG. CO., 2171 South Ninth at., 
Springfield, I.—Traymore Hotel—I. A. 
Weaver, pres.:; G. E. Weaver, vice-pres.; E. 
A. Costa, gen. mer.; C. F. Hodgson, sales 
mer.; E. C. Henning, asst. sales mer.; E. W. 
Kelley, sales prom.; W. F. Bohnhorst, export 
mer.; A. R. Squyre, chief engr.; W. A. 
Ross, asst. chief engr.; L. G. Smeltzer, Ruel 
Logan, G. B. Bassett and C. F. Hughes, 
dist. mers.; C. R. Bodeman and M. G 
Rhodes, ter. reps. New Products—Complete 
new wheel alignment set-up, complete new 
line of jacks, new photoelectric headlight 
tester, new meterized grease bucket pump, 
new ignition point grinder, new jiggle jack. 
Other Products—Weaver twin post lift, Weavr- 
er combination brake and alignment tester, 
Weaver one-pound electric grease gun 

WESTERN CHAIN PRODUCTS CO., 
Belmont ave., Chicago, Ill.—Claridge Hotel 
—C. J. Colling, sales mer.; A. W. Hill, 
pres. Traymore—Vincent A. Scully and J 
Aylward Scully, reps. Martborough-Blenhelm 
—Henry Klag. rep. Ritz-Cariton—J. S. Con 
nell, A. M. Roper and J. D. Harvey, reps. 
Products—Weseo tire chains and emergency 
chains 

THE WHITNEY MFG. CO., 237 Hamilton st., 
Hartford, Conn.—Ritz-Cariton—A. 8. Basten, 
gen. mer.; E. A. Cramer, Chicago field mar. ; 
R. J. Howlson, gen. field mar.; R. W. John- 
son and D. D. Williams, spec. reps. Products 
—Whitney timing chains. 

WILKENING MFG. CO., 2990 South Tist st., 
Philadelphia, Pa.—Ambassador Hotel—F. W. 
Wilkening, pres.;: Hi. E. Gerstley, treas.: @. 
L. Briggs. exec. vice-pres.; W. 8. Loeb, vioe- 
pres. in charge of prod.; E. C, Chatfield. 
anies mer: D. D. Robertson, chief enar.; 
W. A. Kirkpatrick, adv. mer.; A. P. Roberts, 
export mer.: J. H. Young, Canadian mer.; 
FE. J. Wadham, Canadian sales maer.; W. A 
Clouser, east. div. mer.; C. H. Henry, east 
cen. div. mer.; EF T. Wanderer, west cen. div. 
mer.: S. N. Fikant, west. div. mer.; Frank 
M. Sneaker, spec. rep.: W. Stanley Martin, H 
A. Cames, R. M. Kaegel. E. P. Acker, W 
F. Terry, D. W. Baldwin, R. Knepper, 
L. V. Wt. Robertson and Rob McCord. ter 
mers.: W. D. Lyman, Ed Miller, R. Johnston, 
Charles Morgan and N. Stone, Canadian ter. 
mers. New Product—Wileo valve packing. 
Other Products — Pedrick hydraulic piston 
rings, Pedrick auto service piston rings, Ped- 
rick deep channel of! rings. Pedrick compres- 
sion rings, Wileo piston skirt exnander, Wil- 
co piston ring compressor, Wilco piston 
groove depth gauge, ring mike, pin mike. 
fet re-sizer. 

THE WILLARD STORAGE BATTERY CO., 
246 E. 131st st., Cleveland, O.—Ritz-Cariton 
Hotel—F. G. Teufel, sales mer.; G. A. Bor- 
chik, mgr. retall dev. New Products—‘‘110" 
batteries, complete line of automotive cables, 
electrical check equipment. Other Products 
—Complete line of storage batteries for all 
purposes 

WILLIAM & HARVEY ROWLAND, Inoc., Te 
cony and Lewis sts., Philadelphia, Pa.— 
Ambassador Hotel — Herbert C. Rowland, 
pres.: E. Trasel Rowland, vice-pres.; William 
H. Courtright, treas. and sales mer.; T. A 
Mealey, F. J. Flanagan, Harry Boling and 
Louls Miklic, salesmen. Producte—Automobile 
leaf springs. 

. H. WILLIAMS & CO., 75 Spring st., New 
York City, N. Y¥.—Hotel Traymore—E. J. 
Wilcox, sales mer.: J. B. Perkins, J. J. Me- 
Cann, ¢. F. Murphy and G. W. Caruso, 
salesmen. Products—Supersocket wrenches in 
five patterns, Superwrenches, all patterns; 
special alloy tappet wrenches, single head 
and double head; Cromal double offset 
wrenches. long pattern 

WOHLERT CORP., 700 FE. Grand River, Lan- 
sing, Mich.--Traymore Hotel—Fred Wohlert 
jr., pres. and gen. megr.; Walter F. Patenge, 
vice-pres. and dir. of sales; C. R. Wheber, 
secy. and treas. 

_ 


YANKEE METAL PRODUCTS CORP,, 31 
Grand st., Norwalk, Conn.—Traymore Hotel 
—William Berk, pres. Producte—Full line of 
automotive products. 


Wis.—Traymore 
Malcolm McCormick, G. R. Walker, 
Mizer, E. G. Gunn, W. R. Mertins, 
Satow, W. M. Bray, J. H. Cooper, 
Jones, A. W. Shattuck, F. C. Wells, 
St. 
est St. 


cine, 


1807 









ASKS SOME oe | 
About the New 1936 Dodge 


MR.AND MRS. OWNER, 
WHAT IS YOUR OPINION OF 
THE NEW 1936 DODGE ? 














WHAT DO YOU 
THINK OF THE 
1936 DODGE? 


















ITS THE MONEY- 
SAVER OF 1936! 
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MR. DEALER, WHAT 
DO YOU THINK OF THE 
NEW 1936 DODGE? 

ITS THE 


“MONEY- MAKER’ 
OF 1936! 


... AND HERE’S HOW THIS 

TRIPLE-PROFIT DEALERSHIP 

CAN MAKE MONEY FOR YOU 
IN 1936! 


PROFITS FROM DODGE CARS 


Public acceptance of the new 1936 Dodge is greater than ever 
accorded any previous Dodge. And dealer profits follow public 
preference. 


PROFITS FROM PLYMOUTH CARS 


Plymouth continues to win more and more buyers the country 
over. And Dodge and Plymouth passenger cars cover the price 
range of 95 out of every 100 car buyers. 


PROFITS FROM DODGE TRUCKS 


Substantial profits for Dodge and Plymouth dealers from Dodge 
Trucks which are year ’round sellers. Dodge Trucks meet the 
needs of 95 out of every 100 buyers. 





































The Dodge and Plymouth Triple-Profit Dealership is worth 
looking into. Simply write to A. vanDerZee, General Sales Man- 
ager, Dodge Division of Chrysier Corporation, Detroit, Michigan. 


DODGE wo PLYMOUTH EARS - DODGE TRUCK 







THE TRIPLE PROFIT 
DEALERSHIP 
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